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The  Corsodyl  spokesman 

Corsodyl  Mouthwash  has  the  unequivocal  recommendation  of  dentists.* 

They  know  there's  no  better  way  for  their  patients  to  take  care  of  gingivitis,  or 
for  that  matter,  conditions  as  diverse  as  aphthous  ulcer,  oral  candidiasis  and 
denture  stomatitis. 

They  know  that  Corsodyl's  active  ingredient,  0.2%^  chlorhexidine,  sets  it  apart. 

They  know  also  that  for  all  Corsodyl's  clinical  heritage  its  range  is  adapted 
for  patient-friendliness,  with  a  new  spray  as  the  latest  innovation. 

Corsodyl  has  recently  been  acquired  by  SmithKline  Beecham  Consumer  Brands. 
Speak  to  your  SmithKline  Beecham  representative  or  telephone  free  of  charge 
0800-833000  for  any  further  information  or  requirements. 


chlorhexidine  gluconate 


No  Gingivitis.  No  Contest.  No  wonder  dentists  recommend  it. 

PRODUCT  INFORA/tATION  Consult  Data  Sheet  before  prescribing.  USE  Inhibition  of  plaque;  treotment  and  prevention  of 
gingivitis,  maintenance  of  oral  fiygiene.  Mouttiwash  ana  Mint  Mouthwash  are  also  indicated  for  the  promotion  of  gingival 
healing  following  surgery  and  the  management  of  aphthous  ulceration  and  oral  candidiasis.  PRESENTATION  Sproy  ana  Mini 
Mouthwash:  A  clear  colourless  solution  containing  0.2%  w/v  chlorhexidine  gluconate.  Mouthwash::   A  clear  pink  solution  ■< 
containing  0.2%  w/v  chlorhexidine  gluconate    Dental  Gel:  A  clear  colourless  gel  containing  1%  w/w  chlorhexiciine  gluconate. 
DOSAGE  AND  ADMINISTRATION  Spray:  Apply  to  tooth  and  gingival  surfaces  using  up  to  twelve  actuations  of  the  spray  twice  doily. 
Moufhwosh  and  Mint  Mouthwosh;  Rinse  mouth  with  10ml  undiluted  for  one  minute  twice  doily  Prior  to  dental  surgery,  rinse  mouth  with 
10ml  for  one  minute.  Dental  Gel:  Brush  the  teeth  with  one  inch  of  gel  for  1  minute,  once  or  twice  doily.  CONTRAINDICATIONS 
Previous  hypersensitivity  reaction  to  chlorhexidine.  Such  reactions  are,  however,  extremely  rare.  PRECAUTIONS  For  oral  use  only,  keep  out 
of  eyes  and  ears  SIDE  EFFECTS  Occasional  irritative  skin  reactions.  Generalised  allergic  reactions  to  chlorhexidine  hove  also  been  reported  but 
ore  extremely  rare.  Superficial  discolouration  of  the  tongue,  teeth  and  tooth-coloured  restorations  may  occur.  This  usually  disappears  after 

discontinuation  of  treatment.  Staining  con  largely  be  prevented  by  cleaning  teeth  or  dentures  before  use  but  may  sometimes  require  scaling  and  polishing  _  . 

for  complete  removal.  Stained  anterior  tootn-coioured  restorations  which  ore  not  adequately  cleaned  by  professional  prophylaxis  may  require  replacement. 
Transient  taste  disturbances,  burning  sensation  of  the  tongue  and  oral  desquamation.  Very  occasional  parotid  swelling.  PRODUCT  LICENCE  NUMBER  AND  BASIC  NHS  COST 
'Corsodyl' Spray  (0029/0230)  60  ml  (OP)  £2.80  'Corsodyl' Mouthwosh  (0029/0124)  300  ml  (OP)  £125  'Corsodyl' Mint  Mouthwash  (0029/0201)  300  ml  (OP)  £1 .25  'Corsodyl' 
Gel  (0029/0080)  50g  (OP)  £0.83  'Corsodyl'  is  a  trademark.  Legal  Category  P  Dote  of  last  revision  March  1993. 
'Source:  Milpro  Independent  Research,  1 992    tCorsodyl  Dental  Gel  contains  1  %  w/w  chlorhexidine  gluconate. 

fim"^  SmithKline  Beecham 
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SmithKline  Beecham  Consumer  Brands,  Brentford,  TW8  9BD,  UK.  Tel:  081  560  5151 


a  leading  authority  on  oral  hygiene. 
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This  week  we  publish  the  essence  of  the  negotiations  on 
pay  for  NHS  pharmacy  contractors  in  England  and  Wales 
which  took  place  between  Pharmaceutical  Services 
Negotiating  Committee  and  Department  of  Health  teams 
at  their  June  14  plenary  meeting  (pll54).  It  is  to  be  hoped 
the  adage  "no  news  is  good  news"  applies  in  this  case,  for 
there  is  little  or  none. 

The  key  element  is  an  attempt  by  the  DoH  to  remove 
from  PSNC's  remit  between  one  fifth  and  one  quarter  of 
English  and  Welsh  contractors'  remuneration  for  which 
the  Committee  is  now  responsible.  In  devolving  that 
money  to  FHSAs,  DoH  under-secretary  Melvyn  Jeremiah 
is  simply  putting  into  practice  the  policy  he  trailed  so 
clearly  in  his  C&D  interview  (May  1,  p804):  "FHSAs  will 
see  that  the  pharmacy  service  is  carried  out  responsibly  at 
local  level. 

"It  is  important  for  local  pharmacies  to  respond  to  local 
needs.  There  will  be  a  local  allowance  for  non-core 
services,  such  as  needle  exchange  schemes,  which  will  be 
administered  by  local  FHSAs." 

While  there  is  undoubted  logic  in  this  proposal,  it  does 
not  follow  that  individual  FHSAs  will  succeed  in  ensuring 
the  consistent  supply  of  certain  services  and  standards 
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people  will  expect  to  find  as  they  use  pharmacies  in 
different  areas. 

The  Society's  inspectorate  should  be  able  to  advise 
FHSAs  on  common  standards  of  excellence  and  lead  their 
peers  through  the  ever-more  complex  maze  of  Practice 
Allowance  conditions  that  appear  set  to  mushroom  in  the 
years  to  come.  But  ... 

David  Sharpe  is  right  to  spell  out  PSNC's  requirements 
that  need  to  be  in  place  before  the  DoH  fund-switch  ever 
hits  the  negotiating  table  —  any  move  to  allocate  global 
sum  monies  locally  would  have  to  be  agreed  nationally 
and  implemented  to  standards  acceptable  to  PSNC. 
Already  the  administration  costs  of  CPs  with  drug  budgets 
and  fundholding  practices  outweigh  savings  made  by  the 
more  cost-effective  buying  of  "supplies". 

The  hope  that  "local"  paper  shuffling  costs  will  dwindle 
with  time  may  be  a  forelorn  hope.  If  the  quality  and 
uniformity  of  services  the  public  currently  enjoy  goes  by 
the  board  as  well,  Jo  and  Josephine  Public  will  not  be 
amused.  The  same  could  apply  to  local  pharmacy  services. 
If  it  does,  some  of  the  cost  of  keeping  the  public  healthy 
will  shift  from  their  own  self-help  pockets  to  the  pressured 
and  cash-strapped  GP  services  ...  and  the  Treasury! 
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PSNC  rejects  non-core 
funds  switch  to  FHSAs 


The  Pharmaceutical  Services 
Negotiating  Committee  is  trying 
to  head  off  a  Department  of 
Health  move  to  switch  funding 
for  non-core  services  and  the 
Professional  Allowance  from 
central  to  local  control  through 
family  health  services 
authorities. 

An  "end  piece"  attached  to  the 
joint  PSNC/DoH  report  of  the 
June  14  plenary  meeting  notes 
PSNC's  concern  about  the  lack  of 
uniformity  among  management 
within  P'HSAs  and  the  lack  of 
uniformity  of  advice  on  pharma- 
ceutical matters. 

"If  any  devolvement  of 
remuneration  were  to  be  made  to 
local  level,  PSNC  would  expect 
stringent  guidelines  to  be 
adhered  to,"  says  PSNC. 

DoH  under-secretary  Meivyn 
Jeremiah  says  he  would  want  "all 
FHSAs  to  come  to  the  level  of  the 
best". 

Mr  Jeremiah  says  the  DoH 
now  favours  a  modular 
allowance,  briefly  discussed  in 
negotiations  at  an  earlier  stage, 
"...  particularly  in  view  of  the 
pressure  for  local  input  into 
negotiations  from  FHSAs". 

The  joint  report  states:  "The 
suggestion  of  the  DoH  was  that 
the  sum  of  money  within  the 
current  global  sum  which  was  to 
be  paid  out  as  a  Professional 
Allowance  should  be  applied 
locally  through  FHSAs  together 
with  non-core  payments." 

PSNC  chairman  David  Sharpe, 


Pharmacists  pay  models  -  %  change  in  core  fees  ...  comparing  1993-94  over  1992-93 
assuming  September  1993  implementation 


Professional  allowance  of  £200  per  month  if  500  scripts/month  dispensed.  Fees  —  two  bands  of  £1  and  £1.52  per  script 
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No  transitional  payments,  PSNC  reject  this  model 
speaking  at  a  Press  briefing  on 
June  21,  said  some  20-25  per 
cent  of  the  global  sum  was  at 
stake.  He  said  PSNC  rejected  any 
such  allocation  of  funds  because 
of: 

•  inconsistency    of  decisions 
taken  by  different  FHSAs 

•  varying  levels  of  efficiency  by 
different  FHSAs 

•  the  major  changes  taking 
place  in  primary  health  services, 
for  example  possible  FHSA 
mergers,  and  the  setting  up  of 
health  commissions 

•  the  inability  of  FHSAs  to 
provide    accurate  accounting 


Rx  dispensed  per  month  in  92/93 
%  ctiange    no  of  pharms 


information  compared  with  the 
Prescription  Pricing  Authority 
•  the  fact  that  only  28  of  the  98 
health  authorities  had  full-time 
pharmaceutical  advisers  (52  had 
part-time,  1 1  none  and  seven  had 
not  reported),  while  only  41  of 
those  FHSAs  had  advisers  with 
community  pharmacy  experience. 

Mr  Sharpe  says  PSNC  is 
concerned  that  the  advice  given 
to  FHSAs  on  community 
pharmacy  practice  should  come 
from  someone  with  experience 
in  that  field.  It  was  no  good 
laying  down  impractical  standards. 

"PSNC  policy  is  that  Society 


Northern  pharmacists  take  pay  issue  to  iVIPs 


A  group  of  LPC  representatives 
from  the  North  Eastern  region 
took  their  protest  over  the 
Government's  remuneration 
proposals  to  the  House  of 
Commons  on  Tuesday  (June  22). 

The  six  travelled  by  train  from 
Newcastle  in  white  coats  and 
carrying  a  giant  tablet.  Their 
journey  was  covered  by  local  TV 
and  radio. 

The  group  was  due  to  address 
between  35  and  40  MPs  at  the 
House  of  Commons.  They  were 
due  to  make  four  presentations 
on  "What  pharmacy  does  now", 
"What  pharmacy  will  be  doing", 
"How  we're  paid"  and  "How 
current  Government  proposals 
will  affect  us". 

Afterwards  they  planned  to  ask 
the  MPs  for  a  commitment  to 
table  an  early  day  motion  asking 
the  Government  to  review  the 
pharmaceutical  remuneration 
structure  "with  specific  reference 
to  our  funding  of  the  Gov- 
ernment drug  debt". 


Alan  Tweedie  told  C&D  they 
would  also  be  asking  MPs  to  lobby 
for  a  pay  review  body  and  for 
payment  on  monthly  terms.  The 
group  was  also  due  to  meet  with 
Liberal  Democrat  MP  Liz  Lynne. 
•  On  Wednesday,  Labour  MPs 


called  for  a  pay  review  body  for 
pharmacists  and  more  than  20 
signed  a  motion  condemning  the 
Government's  failure  to 
"properly  address  the  continuing 
and  growing  threat  to  thousands 
of  local  pharmacies". 


From  left:  Alan  Tweedie  (PSNC  Region  1),  Alan  Phillips  (Durham  LPC), 
Malcolm  Goldie  (Sunderland  LPC),  Derrick  Melia  (Northumberland  LPC), 
John  Urwin  (Cumbria  LPC)  and  Peter  Lowe  (Newcastle  LPC) 


inspectors  should  monitor 
community  pharmacy  —  they 
are  the  only  competent  authority 
that  exists,"  Mr  Sharpe  says. 

Any  move  to  allocate  global 
sum  monies  locally  would  have 
to  be  agreed  nationally  and 
implemented  to  standards 
acceptable  to  PSNC. 

Although  there  was  a 
precedent  for  local  adminis- 
tration of  pharmacy  monies  for 
patient  medication  records  and 
residential  homes,  what  was  now 
being  floated  was  a  widespread 
extension  of  such  allowances. 

Mr  Sharpe  said  PSNC  would  be 
taking  legal  advice  on  whether 
the  Department's  powers  of 
"determination"  on  NHS 
pharmacy  contractors'  pay 
extended  to  the  hiving  off  of 
larger  elements  of  the  national 
global  sum  for  local  disbursement. 

No  progress 

David  Sharpe  said  there  had  been 
no  real  progress  on  matters  of 
substance  at  the  June  14  plenary 
meeting.  There  had  been  an 
important  recognition  that  all 
the  changes  envisaged  by  the 
DoH  —  removal  of  frontloading, 
a  movement  to  a  single  rate 
dispensing  fee,  an  extension  of 
the  Essential  Small  Pharmacy 
Scheme,  and  progress  on  a 
continuing  basis  on  professional 
allowance  —  should  be  in  place 
for  the  1995-96  financial  year. 

PSNC  says  November  scripts 
are  the  first  which  can  possibly  be 
priced  in  accordance  with  an 
agreement  reached,  say,  by 
August  for  199.3-94.  PSNC  is 
concerned  that  the  four  models 
put  forward  by  the  DoH  for 
allocation  of  the  Professional 
Allowance  according  to  number 


1154 


Chemist  &  Druggist  26  JUNE  1993 


Professional  allowance  £200  per  month  if  1,000  scripts/month  dispensed.  Fees  —  two  bands  of  £1  and  £1.52  per  script 
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No  transitional  payments.  PSNC  reject  this  nnodel. 


Rx  dispensed  per  nnonth  In  92/93 
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Professional  allowance  of  £500  per  month  if  1,500  scripts/month  dispensed.  Fees  —  two  bands  of  £0.99  and  £1.36  per  script 
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Rx  dispensed  per  month  in  92/93 
%  change    no  of  pharms 

Transitional  payments  between  1,000  and  1,499  prescriptions.  PSNC  say  these  payments  mask  the  true  position. 

Professional  allowance  of  £500  per  month  if  2,000  scripts/month  dispensed.  Fees  —  two  bands  of  £0.99  and  £1.36 
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Transitional  payments  between  1,000  and  1,999 
of  scripts  dispensed  a  month  are 
based  on  a  September  1993  model, 
not  one  looking  beyond  that  date. 

PSNC  rejected  all  models  (see 
opposite  and  Letters)  but  has 
refused  to  put  forward  its  own  PA 
payment  models  "until  the  time 
is  right".  But  C&D  understands 
that  the  Committee  has  decided 
by  20  votes  to  five  to  promote  a 
script  threshold  scaled  from 
1,000  to  1,600  scripts  a  month, 
with  a  PA  graduated  accordingly 
from  £200  to  £900  a  month. 


Rx  dispensed  per  month  in  92/93 
%  change    no  of  pharms 

prescriptions.  PSNC  say  these  monies  fudge  reality. 


Pay  initiative 

brioqs  rise  in 

script  nymbers 

A  Hertford.si"i!re  pharmacist  who 
waged  an  individual  campaign  to 
raise  public  avv'aieness  about 
pharmacy  pay  h.:;s  .seen  an 
increase  in  his  piescription 
business. 

Robin  Clark,  of  Kime  6i  Smith 
in  St  Albans,  organised  a 
campaign  of  action  including 
window  displays,  questionnaires 
and  leaflet  drops.  As  a  result,  his 
prescription  figures  for  May  were 
1,3  per  cent  up  compared  to  other 
shops  in  the  group  which  did  not 
follow  the  same  moves.  Counter 
sales  were  also  up  for  the  month. 

"We  tackled  the  issue  from 
every  possible  angle  we  could," 
Mr  Clark  told  C&D.  "We  wanted 
to  create  public  awareness  of  the 
problem  but  first  we  had  to  make 
people  aware  of  the  services  we 
offer." 

Mr  Clark's  initiative  included: 

•  stripping  the  window  of 
promotions  and  devoting  it  to 
posters  and  an  explanation  of  the 
threat  to  small  pharmacies 

•  three  separate  leaflet  drops 
each  to  3,000  homes  in  the  area. 
Each  leaflet  covered  the  issue  of 
pharmacy  pay  on  one  side  and 
gave  details  of  one  of  the  shop's 
services  on  the  other.  All  were 
cleared  with  the  Society's  Law 
Department  before  distribution 

•  a  questionnaire,  an  enlarged 
version  of  which  was  displayed  in 
the  window  with  a  sign  asking 
people  to  come  in  and  collect  one. 
Hundreds  were  completed, 
providing  useful  results 

•  all  local  newspapers  were 
contacted  and  the  owner  of  the 
chain  was  interviewed  on  You  and 
Yours  on  Radio  4  and  appeared  on 
Anglia  Television  news.  A  video 
recording  of  the  TV  coverage  was 
played  back  to  back  all  day  in  the 
shop. 

"The  only  thing  that  really 
works  is  talking  to  people,"  says 
Mr  Clark.  "And  to  do  that  you 
have  to  first  get  them  into  the 
shop."  While  increasing  script 
numbers  was  not  his  main 
intention,  he  is  certainly  not 
complaining  about  the  outcome. 

Mr  Clark  has  made  copies  of  his 
pamphlets  and  posters  available 
to  other  interested  contractors 
through  the  Pharmacy  Support 
Group. 


Commissioning  Agency  bid  iunacy' 


Kensington  &  Chelsea  and 
Westminster  Commissioning 
Agency  has  advertised  for  a 
pharmacy  contractor  to  join  "an 
innovative  healthcare  team"  at 
the  South  Westminster  Centre 
for  Health  in  London. 

The  Commissioning  Agency 
says  it  is  a  unique  opportunity  to 
obtain  a  new  NHS  pharmacy 
contract    with    two  general 


practices  on-site,  consultants 
from  local  NHS  hospitals,  a 
walk-in  facility  staffed  by  nurse 
practitioners  and  dental  suites. 

The  advertisement  says  the 
successful  contractor  will  be 
responsible  for  designing  and 
equipping  the  pharmacy.  Medical 
services  will  be  provided  between 
9am  and  5pm  Monday  to  Friday 
with  some  evening  clinics. 
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PSNC  chairman  David  Sharpe 
says  the  matter  has  not  been 
discussed  by  the  Committee,  but 
he  personally  regards  the 
proposals  as  "commercial 
lunacy". 

Mr  Sharpe  says  that,  of  the  130 
pharmacies  now  operating  in  the 
area,  more  than  80  per  cent  do 
fewer  than  2,000  prescriptions  a 
month. 
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The  new  Nurofen  TV  campaign 
It'll  cause  a  storm. 


PSG  to  make  remuneration 
an  issue  at  next  by-ele 

A  strategy  to  fight  the  Government's  remuneration  proposals,  including  nH'X  ^ 
pharmacy  pay  an  issue  at  the  forthcoming  Christchurch  by-election,  was  unveiled 

upbeat  meeting  of  the  Pharmacy  Support  Group 


A  "first-strike"  strategy  of 
action  to  fight  the 
Government's  remuneration 
proposals  was  unveiled  by 
Pharmacy  Support  Group 
chairman  Hemant  Patel. 

"The  Government  is  clearly 
adopting  a  divide  and  rule 
policy,"  he  told  the  meeting  in 
Walsall  on  June  19.  "It  is  not 
listening  to  what  we  are  saying. 
It  is  our  intention  to  make  them 
listen.  We  must  resist  what  they 
are  doing,  we  must  unite  to 
fight  them  on  this." 

Among  the  specific  proposals 
unveiled,  Mr  Patel  said  that 
pharmacy  pay  and  the  current 
threat  to  small  contractors 
would  be  an  issue  at  the 
forthcoming  by-election  in 
Christchurch. 

PSG  is  looking  at  putting  up  a 
candidate  on  behalf  of  the 
Whatever  Happened  to  the  NHS 
Party.  The  Group  is  looking  for 
a  local  candidate  and  for  local 
help  and  support  during  the 
campaign. 

Mr  Patel,  recently  elected  to 
the  Council  of  the  Royal 
Pharmaceutical  Society,  also 
gave  details  of  plans  to  develop 
a  cost  inquiry  which  the  PSG 
hoped  to  publish  in  the 
autumn. 

Pharmacists  were  being  asked 
to  send  in  their  audited 
accounts  anonymously.  These 


would  be  analysed  by  an 
independent  firm  of 
accountants  which  would 
publish  a  report  on  the 
profitability  of  individual 
pharmacies. 

In  addition,  there  were  moves 
afoot  to  join  with  other 
healthcare  professions  to 
strengthen  the  lobbying  against 
the  Government.  PSG  was 
looking  to  form  an  umbrella 
organisation  of  healthcare 
pressure  groups,  Mr  Patel 
explained.  They  were  already 
talking  to  GP  groups,  dentists, 
nurses  and  the  health  union 
NUPE  as  well  as  other 
pharmaceutical  organisations. 

These  moves  were  on  top  of 
the  action  plan,  recently 
announced  (C(SDJune  5, 
plOlS),  which  had  included  a 
poster  and  questionnaire. 

"We're  going  to  take  direct 
retaliatory  action  agamst  the 
Government  so  that  they  too 
experience  the  feeling  of 
attrition,"  he  said.  "Who  says 
that  pharmacy  has  no  clout? 
We  will  show  them  that 
pharmacy  has  got  clout  and  it  is 
going  to  unite  with  other 
professions  to  make  our  stick 
even  bigger  and  heavier. 

"We  have  to  hit  back  and 
develop  strategies  working  on  a 
first-strike  basis.  We  have  to 
anticipate  what  they're  going 


to  do  and  hit  them  before  they 
hit  us." 

Pointmg  out  that  the 
meeting  was  being  held  on 
Father's  Day,  Mr  Patel  said: 
"Let's  father  a  new  era  of 
co-operation  and  action,  of 
persistence  and  dedication  to 
the  job,  to  achieve  our 
objectives  of  safeguarding  the 
NHS." 

Mr  Patel  also  called  for  the 
retention  of  the  on-cost  system 
which,  he  said,  protected 
contractors  from  inflation  and 
high  costs. 

•  Labour  MP  Dawn  Primarolo 
sent  a  message  of  support  to 
the  Pharmacy  Support  Group 
which  was  read  out  by  meeting 
chairman  Peter  Hollyman. 

She  urged: "Together  we 
must  do  all  that  we  can  to  stop 
the  Government  in  its  tracks." 

Ms  Primarolo  said  the  2,000 
prescriptions  a  month  threshold 
for  the  professional  allowance 


Mr  Patel:  "direct  action" 

was  especially  unrealistic  for 
rural  pharmacies  which,  she 
said,  provided  "a  valuable 
source  of  healthcare  to  people 
whose  nearest  doctor  or  health 
centre  is  miles  or  tens  of  miles 
away". 


"You  have  our  wholehearted 
support,"  was  the  message  from 
Amalak  Singh,  general  secretary  of 
the  Dental  Practitioners' 
Association,  which  represents 
4,000  dentists  throughout  the  UK, 
He  had  this  warning  for  pharmacy: 
"The  Government  is  very  fond  of 
acting  unilaterally  and,  if  it  can't 
act  unilaterally,  it  will  try  and  move 
the  goal  posts."  On  average  three  or 
four  dentists  go  bankrupt  each 
week,  he  told  the  meeting 


Pay  issue  'affects  us  air 


The  current  problems  with 
remuneration  affect  the  whole 
profession,  not  just  contractors 
doing  fewer  than  2,000 
prescriptions  a  month,  said 
ex-Council  member  Linda  Stone 
during  the  debate  session. 

She  pointed  out  that  if 
pharmacies  closed,  there  would 
be  fewer  jobs,  less  need  for 
locums  and  fewer  opportunities 
for  preregistration  training. 
This  would  affect  the  morale  of 
new  pharmacists  and  would 
eventually  be  reflected  in  the 
reduced  calibre  of  students 
applying  to  do  pharmacy. 

"Our  profession  has 
advanced  because  of  the 
innovators,  because  of  those 
who  are  able  to  see  beyond  the 
four  walls  of  the  dispensary," 
Ms  Stone  continued.  "We're 


BPSA,  YPG  and  RPA  add  their  voices  to  PSG 


Representatives  from  the  British 
Pharmaceutical  Students' 
Association,  the  Young 
Pharmacists'  Group  and  the 
Rural  Pharmacists'  Association 
all  voiced  their  support. 

Andrew  Burr,  chairman  of  the 
YPG,  told  the  meeting  that 
pharmacy  was  one  of  the  only 
professions  which  was 
continually  being  asked  to 
demonstrate  its  ability  to 
provide  a  service. 

The  YPG  condemned  any 
association  between  the 
number  of  prescriptions 
dispensed  and  the  quality  of 
pharmaceutical  service. 

"You  wouldn't  say  to  a 
dentist  that  the  number  of 
dental  extractions  he  does  each 
days  shows  whether  he's  a 


good  dentist  or  a  bad  dentist. 
So  why  does  the  Government 
say  to  pharmacists  the  number 
of  Items  dispensed  shows  the 
quality  of  the  service?" 

Instead  of  cutting  back 
community  pharmacies,  the 
Government  should  be  looking 
to  expand  the  service,  he  said. 
•  Gary  Myers,  secretary  of  the 
RPA,  told  the  meeting  he 
believed  the  Government 
would  stop  at  nothing  "to 
avoid  increasing  taxation  levels 
at  the  expense  of  public  service 
provision". 

Many  rural  pharmacies 
dispense  less  than  2,000 
prescriptions  a  months  and  not 
all  of  them  would  qualify  under 
the  Essential  Small  Pharmacy 
Scheme,  he  explained. 


"We  at  the  RPA  believe  that 
we  have  every  right  to  view 
these  proposals  with  extreme 
suspicion  as  regards  the 
Government's  long-term 
objectives.  We  should  therefore 
resist  them  with  all  the 
resources  at  our  disposal." 
•  Joel  Hirst,  president  of  the 
BPSA,  also  expressed  his 
concern  about  Government 
policy  and  its  implications  for 
the  profession. 

"As  students,  we  would  like 
to  see  a  structure  for  our 
profession  which  encourages  us 
to  utilise  our  professional  skills, 
a  profession  which  doesn't 
concentrate  on  the  number  of 
items  dispensed  but  on  the 
professional  services  we  give 
our  patients." 


going  to  loose  this  if  we  don't 
stop  this  downward  spiral." 

•  Mark  Koziol  from 
Birmingham  took  up  the  point 
of  co-operation  within 
pharmacy.  He  had  been 
encouraged,  he  said,  to  see  the 
Royal  Pharmaceutical  Society 
represented  at  the  last  PSG 
meeting  and  by  its  intention  to 
set  up  a  working  party  to  study 
the  effects  of  remuneration. 

However,  he  said  he  was 
disappointed  to  read  that  the 
Society's  Council  had  decided 
that  this  research  would  not 
continue  because  the  PSNC  and 
the  Scottish  Pharmaceutical 
General  Council  had  not  agreed 
with  the  proposals  of  the 
Community  Pharmacy 
Co-ordinating  Group. 

Mr  Koziol  had  this 
hard-hitting  message  for  PSNC: 
"This  is  a  campaign  that  the 
whole  profession  is  trying  to 
wage.  This  is  not  about 
individual  organisational 
prestige  or  trying  to  save  your 
own  skins.  We're  all  trying  to 
fight  the  same  battle. 

"Co-operate  with  the  other 
organisations  in  and  outside 
pharmacy,  including  the  PSG, 
because  only  together  will  we 
have  some  sort  of  an  effect." 

•  Mr  Hindocha  from  Leicester 
suggested  that  the  Basic 
Practice  Allowance  be  renamed 
the  Basic  Prescription  Number 
Level  Allowance. 

He  asked  whether  MPs  would 
be  willing  to  have  their  pay 
linked  to  the  number  of 
constituents  who  attended 
their  surgeries,  or  to  the 
number  of  bills  they  introduced 
into  Parliament. 
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A  salary  or 
new  money 
for  new  role 

There  have  been  many  recent 
articles  on  the  role  of  the 
pharmacist  in  community  care. 
Without  fail,  all  have  exhorted 
me  to  grasp  this  opportunity 
and  demonstrate  my 
commitment  to  an  extended 
professional  role  by  becoming 
actively  involved  as  part  of  the 
health  team  working  in  the 
community. 

While  this  is  idealistically 
sound  and  good  common 
sense,  what  concerns  me  is 
that,  of  all  the  workers 
involved  in  these  initiatives, 
pharmacists  are  the  only 
professionals  who  are  either 
not  salaried  or  whose  incomes 
are  dependent  on  third  party 
transactions.  I  obtain 
tremendous  vocational 
satisfaction  from  helping 
patients  and  on  becoming 
involved  in  "care"  but,  at  the 
end  of  the  day,  the  only  income 
1  obtain  from  these 
arrangements  lies  in  the 
inadequate  fees  earned  from 
the  prescriptions  issued  to  the 
patient  for  coincidental 
medical  treatment. 

I  have  financial 
commitments  which  are 
becoming  ever  more  stretched 
by  the  requirements  to  extend 
my  professional  role.  If  I  were 
salaried  this  would  not  be  a 
problem,  since  the  use  of  my 
time  would  then  become  a 
question  of  priorities.  But 


unless  resources  can  be  found 
to  adequately  fund  these  new 
opportunities,  I  will  be  unable 
to  expand  my  new  role  any 
further. 

I  regret  this  more  that  those 
"employees"  who  exhort  me  to 
come  out  from  behind  my 
dispensary,  but  the  crude 
economics  of  our  contract 
must  eventually  dictate  the 
degree  of  professional  input  I 
am  able  to  devote  to  these  new 
initiatives. 

Perfection 
personnified 

When  it  comes  to  confidence, 
pharmacists  would  appear  to  be 
no  more  aware  of  their  own 
failings  than  are  their  medical 
colleagues. 

In  a  recent  survey  conducted 
by  research  pharmacist 
Elizabeth  Rayford,  she  found 
that  50  per  cent  of  all 
respondent  doctors  never  had  a 
drug-related  problem  and  48 
per  cent  of  pharmacists 
considered  they  were  well 
prepared  to  cope  with 
questions  (C&D  June  19, 
pll8). 

With  such  obvious  perfection 
among  my  peers  and 
colleagues,  continuing 
education  is  obviously  a  waste 
of  scarce  resources  and  should 
be  immediately  curtailed.  After 
all,  they  already  know  the 
answer! 

It  reminded  me  of  the  very 
worried  locum  I  once  employed 
who  confessed  to  having  made 
a  mistake  and  having  to  rectify 
that  mistake  by  calling  on  the 
patient.  He  apologised 
profusely  saying:  "It's  the  first 
time,  you  know,  I've  never 
made  a  mistake  before." 

That  was  the  last  time  I 
employed  him  as  a  locum! 

Not  quite  a 
bonanza 

Wellcome  have  certainly  been 
quick  off  the  mark  in 
promoting  their  newly 
acquired  P  licence  for  Zovirax, 
with  the  usual  promises  of 
massive  consumer  advertising, 
attractive  deals  and  a 


ical 


guaranteed  bonanza  for  all. 

This  was  nothing  less  than  I 
had  expected,  but  the  final 
piece  of  the  jigsaw,  the  price, 
did  not  really  fit.  At  a  retail 
price  of  £4.95  for  a  2g  tube,  it 
will  sell  at  £1  less  than  I 
presently  pay  wholesale  for 
POM  supply. 

On  inquiring  the  reason  for 
this  unusual  reverse  pricing 
structure,  the  rep  was 
obviously  embarrassed  and 
clearly  unable  to  answer,  other 
than  to  say  that  the  licence  for 
the  POM  product  was  not 
restricted  to  cold  sores,  the 
only  licensed  indication  for  its 
P  clone. 

The  real  reason  for  £4.95  is 
the  simple  economics  of  selling 
a  product  to  the  public  in 
sufficient  quantities  to  produce 
a  reasonable  return,  but  it  still 
does  not  answer  the  question 
as  to  why  the  POM  product 
remains  so  expensive. 

Under  the  Pharmaceutical 
Price  Regulation  Scheme, 
industrial  profits  should  be 
controlled  at  a  level  which 
balances  the  needs  of  taxpayer 
and  industry.  When  I  can 
obtain  discounts  of  75  per  cent 
or  more  on  parallel  imported 
Wellcome  products,  and  am 
about  to  sell  Zovirax  OTC  at  £1 
less  than  I  can  buy  its  POM 
equivalent,  the  fairness  of  that 
scheme  to  the  taxpayer  must 
be  called  into  question. 

Meanwhile,  theoretically,  I 
will  be  committing  a  felony  if  I 
dispense  the  OTC  tube  against 
a  prescription  calling  for 
Zovirax  for  any  indication 
other  than  cold  sores.  I  predict 
a  nationwide  epidemic  of  cold 
sores,  starting  the  beginning  of 
.luly! 

Sound  OBE 
for  David 

I  have  never  been  a  great 
supporter  of  the  honours  list, 
believing,  in  general,  that  the 
system  seems  intent  on 
perpetuating  the  class  system 
by  rewarding,  with  letters, 
those  who  by  their  position  are 
already  privileged. 

But  there  are  exceptions  to 
this  cynical  opinion,  and  the 
recent  announcement  of  an 
OBE  for  David  Coleman,  the 
immediate  past-president  of 
the  Royal  Pharmaceutical 
Society,  is  just  such  a  case. 
David  has  for  years  worked 
unstintingly  on  behalf  of  the 
profession  of  pharmacy  and 
this  recognition  of  his  service 
is  no  less  than  he  deserves. 


REFLECTIONS 


GPs  object 
to  pharmacy 
leaflets 

A  pharmacist  who  has  been 
producing  individualised  patient 
information  leaflets  for  almost 
two  years  has  been  asked  by  a 
general  practice  not  to  distribute 
them  to  their  patients. 

Janet  Price  from  Eastbourne 
told  a  meeting  of  the  South  East 
Pharmaceutical  Industry  Group 
that  one  CP  had  described  it  as 
a  "terrible  irritation"  when 
patients  returned  with  questions 
after  reading  the  leaflets. 

The  ban  affects  about  a  quarter 
of  the  patients  at  the  pharmacy, 
which  handles  about  1,550 
prescriptions  a  month. 

Dr  Bruce  Packham,  secretary 
of  the  Eastbourne  Medical 
Society,  said  there  were  obviously 
"communication  problems"  and 
GPs  may  "feel  threatened",  as 
many  are  unaware  of  what 
information  is  in  the  leaflet. 

CHC  support 
for  pharmacy 

The  needs  of  patients  should  be 
kept  uppermost  during  pay 
negotiations,  according  to  the 
director  of  the  Association  of 
Community  Health  Councils  for 
England  and  Wales. 

Toby  Harris  has  written  to  the 
Health  Minister  Dr  Brian 
Mawhinney  expressing  concern 
that  plans  to  change  the 
remuneration  system  could 
result  in  adverse  repercussions 
for  the  public. 

Mr  Harris  highlights  the  case 
of  pharmacies  in  suburban  and 
inner-city  areas,  and  disputes  the 
implication  that  only  large 
pharmacies  make  a  demonstrable 
contribution  to  the  NHS. 

With  reference  to  the  Essential 
Small  Pharmacy  Scheme,  Mr 
Harris  points  out  the  need  to  look 
at  the  interpretation  of  "essential". 

MPs  criticise 
Selected  List 

The  Government  has  faced 
further  criticism  from  Labour 
MPs  in  the  Commons  about  the 
effect  of  proposals  to  extend  the 
Selected  List  on  the  pharma- 
ceutical industry. 

Mr  John  Redwood,  the  Welsh 
Secretary,  promised  to  look  into 
the  position  of  Parke-Davis,  the 
pharmaceutical  concern  at 
Pontypool  which,  according  to 
Mr  P.  Murphy,  has  resulted  in  500 
jobs  being  lost. 

Mr  Gordon  Oakes  (Labour) 
warned  that  if  the  Selected  List 
changes  were  accepted  in  the 
form  originally  proposed  they 
would  "kill  stone  dead  research  in 
the  pharmaceutical  industry". 
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They  won^t  be 
sitting  for  long 

Tell  your  customers  about  Isogel's 
unbeatable  value,  then  watch  those 
bulk  packs  move! 

Best  value  for  money  -  that's  what 
made  Isogel  the  No.  1  bulk  packed 
ispaghula  drink  by  volume. 

Isoge. 

Ispaghula  Husk  BP  £  T 

The  best  value  bowel  regulator 


Charwell  Pharmaceuticals  Ltd.,  Charwcll  House,  Wilsom  Ruad,  Alton,  Hants  GU34  2TJ 


Scriptspecials 

Trandoiapril  —  a  new  ACE  inhibitor 


Trandolapril  is  a  nm  angio- 
tensin-converting  enzyme  (ACE) 
inhibitor,  indicated  in  mild  to 
moderate  hypertension.  Roussel 
and  Knoll  have  a  co-marketing 
arrangement  for  trandolapril 
capsules  which  will  be  available, 
from  July  5,  under  two  different 
brand  names  Gopten  (Knoll) 
and  Odrik  (Roussel). 

Trandolapril  is  a  prodrug 
which  is  rapidly  absorbed  and 
non-specifically  hydrolysed  to 
the  long-acting,  active 
metabolite,  trandolaprilat. 

Trandolaprilat  binds  to  the 
ACE  enzyme  resulting  in 
decreased  concentrations  of 
angiotensin  11,  aldosterone  and 
atrial  natriuretic  factor  and 
increases  in  plasma  renin 
activity  and  concentrations  of 
angiotensin  I. 

By  modulating  the  renin- 
angiotensin-aldosterone  (RAA) 
system,  which  plays  a  major  role 
in  regulating  blood  volume  and 
blood  pressure,  trandolapril  has 
a  beneficial  antihypertensive 
effect.  This  effect  is  apparent  one 
hour  after  administration  and 
persists  for  at  least  24  hours. 

A  single  daily  dose  of  0.5mg  is 
the  recommended  initial  dose  in 
adults  with  mild  to  moderate 
hypertension,  who  are  not  taking 
diuretics,  without  congestive 
heart  failure  and  without  renal 
or  hepatic  insufficiency.  The 
dose  is  doubled  incrementally  at 


Correction 

The  headline  of  the  article  on  cot 
deaths  in  last  week's  Medical 
Matters  (pi  122)  was  obviously 
incorrect.  It  should  have  read 
"Keep  babies  off  their  fronts".  We 
apologise  for  any  confusion  and 
alarm  this  may  have  caused. 


Task  Force 
meets  DoH 

The  Heart  Failure  Task  Force,  set 
up  to  improve  the  quality  of  care 
fo!  heart  failure  patients,  has  had 
a  ;i  ''iminary  meeting  with  the 
Depi  iient  of  Health,  and 
subm.ii  J  its  targets  for  earlier 
diagnosis  d  better  treatment  to 
the  DoH  arui  i  NHS. 

The  Task  V\;u:t  is  aiming  for 
earlier  diagnosis  t'lrough  open 
acce.ss  to  echocardiography  and 
improved  treatment  through 
wider  use  of  ACE  inhibitors. 


intervals  of  two  to  four  weeks, 
depending  on  the  response,  up  to 
a  maximum  of  4mg  daily.  The 
usual  daily  dose  is  Img  to  2mg. 

Trandolapril  is  contra- 
indicated  where  there  is  a  known 
sensitivity  to  trandolapril,  a 
history  of  angio-neurotic 
oedema  associated  with  use  of  an 
ACE  inhibitor,  pregnancy  and 
lactation. 


Schering  Health  Care  should 
scrap  its  anti-intlammatory  claim 
for  Skinoren  until  there  is  more 
clinical  evidence  to  back  it  up. 
This  is  the  conclusion  of  the  Drug 
and  Therapeutics  Bulletin  in  its 
review  of  the  treatment  for  acne. 

Azelaic  acid  cream  (Skinoren) 
is  licensed  for  the  topical 
treatment  of  acne  vulgaris. 
Schering  claim  it  has  a  "unique 
triple  action",  combining 
antibacterial,  anti-  comedonal 
and  anti-inflammatory  activities. 

Skinoren  has  been  found  to 
inhibit  the  growth  of  cutaneous 
propionibacteria,  the  organisms 
associated  with  the  development 
of  acne,  and  may  prove  effective 
for  the  eradication  of  resistant 
strains.  It  also  inhibits  the 
division  and  differentiation  of 
human  keratinocytes,  which  may 
reduce  follicular  plugging  and  .so 
prevent  the  development  or 
maintenance  of  comedones. 


Combining  trandolapril  with 
diuretics  or  other  antihyper- 
tensive agents  may  potentiate  its 
antihypertensive  action.  There  is 
a  risk  of  hyperkalaemia  when  it 
is  combined  with  potassium- 
sparing  diuretics  or  potassium 
supplements. 

In  long-term  studies,  the  most 
frequently  reported  adverse 
effects  were  coughs,  headaches. 


However  the  authors  could 
find  no  clinical  evidence  for  a 
specific  anti-inflammatory  effect 
in  patients  with  acne  vulgaris, 
nor  is  this  action  mentioned  in 
the  data  sheet.  The  company 
argue  that  in  vitro  Skinoren 


Multivitamin  supplementation 
during  pregnancy  can  reduce  not 
only  the  rate  of  neural  tube 
defects,  including  spina  bifida, 
but  also  the  rate  of  other  major 
non-genetic  syndromatic  congen- 
ital disorders,  concludes  a  study 
in  the  British  Medical  Journal. 

However,  the  authors  caution 
that  further  studies  are  needed  to 
differentiate  the  chance  effect 
and  vitamin-dependent  effect. 

Over  4,000  Hungarian  women 
were  given  a  single  tablet  of  a 
multivitamin  including  0.8mg  of 


weakness  and  dizziness. 
Symptomatic  hypotension  can 
occur. 

The  prices  of  both  brands  of 
trandolapril  are  identical:  28  x 
0.5mg,  £8.40:  28  x  Img,  £10.60; 
28  X  2mg,  £12.60. 
Gopten  —  Knoll  Ltd.  Tel:  0628 
776360.  Odrik  —  Roussel 
Laboratories  Ltd.  Tel:  0895 
834343. 


inhibits  the  generation  of 
pro-inflammatory  oxygen  der- 
ivatives in  neutrophils.  Since 
neutrophils  form  part  of  the  late 
cellular  infiltrate  in  inflamed 
acne  lesions,  this  inhibitory  effect 
would  reduce  inflammation. 


folic  acid  or  trace  elements 
supplement  daily  for  at  least  one 
month  before  conception  and  at 
least  two  months  after  conception. 

The  rate  of  all  major  congenital 
abnormalities,  including  cardio- 
vascular abnormalities,  cleft 
palate  and  congenital  limb 
deficiencies,  was  significantly 
lower  in  the  group  given 
vitamins  than  in  the  group  given 
trace  elements  —  a  difference 
that  cannot  be  explained  totally 
by  the  significant  reduction  of 
neural  tube  defects. 


Panzytrat  25,000 

Panzytrat  25,000  is  a  new  high 
lipase  pancreatic  enzyme.  Each 
500mg  capsule  contains  pancreatin 
corresponding  to:  Lipase  25,000 
Ph. Eur.  units;  Amylase  22,500 
Ph. Eur.  units;  and  Protease  1,250 
Ph.Eur.  units  (100,  £31.20).  it  is  a 
P  product  and  is  indicated  in  the 
treatment  of  exocrine  pancreatic 
enzyme  deficiency,  including  cystic 
fibrosis.  Knoll  Ltd.  Tel:  0628 
776360. 

Zantac  colour 

Glaxo  Laboratories  have  replaced 
the  peach,  five-sided  150mg  Zantac 
tablet  with  a  white  five-sided  tablet. 
Glaxo  Laboratories  Ltd.  Tel: 
081-990  9444. 

Pentasa  SR  SOOmg 

Pentasa  slow-release  tablets  are 
now  available  in  a  SOOmg  strength 
(100,  £32.28).  Pentasa  SR  500mg  is 
indicated  for  the  treatment  of  mild 
to  moderate  acute  exacerbations  of 
ulcerative  colitis  and  for  the 
maintenance  of  ulcerative  colitis. 


Usual  adult  dose  is  six  to  eight 
tablets  daily  in  two  to  three  divided 
doses.  Brocades  (Great  Britain) 
Ltd.  Tel:  0932  345535. 

Kapake  tablets 

Kapake  is  a  POM  analgesic  from 
Galen.  Each  tablet  contains  SOOmg 
paracetamol  and  30mg  codeine 
phosphate.  The  adult  dose  is  one  or 
two  tablets  every  four  hours  as 
required,  to  a  maximum  of  eight 
tablets,  in  divided  doses,  in  any 
24-hour  period.  Galen  Ltd.  Tel: 
0762  334974. 

Delvas  from  Berk 

Delvas  is  the  new  brand  name  of 
the  Berk  Co-amilozide  SO/SOmg 
tablets  (100,  £8.98).  Berfc 
Pharmaceuticals.  Tel:  0532 
380099. 

Buscopan  booklet 

Windsor  Healthcare  are 
introducing  a  consumer  booklet  on 
menstruation  and  dysmenorrhoea 
that  will  be  available  at  POS 
through  pharmacies.  Free  copies 


of  Your  body,  menstruation  and 
period  pain  —  a  guide  are 
available  from  Ruth  Higham  at 
Windsor  Healthcare.  Tel:  0344 
484448. 

Zantac  effervescent 

Zantac  dispersible  tablets  150mg 
are  being  discontinued  and 
replaced  by  Zantac  effervescent 
tablets  which  are  available  in 
150mg  and  SOOmg  strengths. 
Glaxo  Laboratories  Ltd.  Tel: 
081-990  9444. 

Distriphar/Pharmark 

The  entire  range  of  Pharmark 
products  will  now  be  handled  from 
Distriphar  UK.  Distriphar  UK.  Teh 
081  992  8672. 

Psoriasis  week 

"Psoriasis  Awareness  Week"  begins 
on  Monday,  June  28.  An  audio  tape 
Understanding  Psoriasis  is  available 
free  of  charge  from  Understanding 
Psoriasis  Tape,  The  Stables,  The 
Green,  Stadhampton,  Oxford 
0X44  7UW 


Medical  Matters 


Skinoren's  'unique  triple  action'  is  queried 


Vitamins  reduce  defects 
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Considering  which  nico 
patch  to  recmnmend? 


tcrpoints 


LarkI 


Following  on  ttoni 
government 
recommendations, 
Cantassiuni  one-a-day 
Folic  Acid  supplement  is 
for  women  who  are 
pregnant  or  planning  to 
become  so,  the  compamy 
says. 

Cantassium  Folic  Acid 
provides  the  recommended 
daily  dose  of  4()()mcg  per 
day  (£3.95  for  90  tablets). 

The  company 
recommends  that  the 
supplement  should  be 
taken  daily  from  when 
trying  to  conceive  until 
the  twelth  week  of 
pregnancy.  Larkhall  Labs. 
Tel:  081-874  1130. 


add  folic 
upplement 


Swaddlers  give  money 
back  on  Togs 


Swaddlers,  makers  of  Ultra 
Togs  nappies,  have 
launched  a  £500,000 
promotion  in  the  run  up 
to  the  relaunch  of  Togs. 

Mailing  150,000 
mothers  of  children  from 
three  to  12  month  olds, 
Swaddlers  are  offering  an 
immediate  £1  off  new  20 


per  cent  more  absorbent 
Ultra  Togs  Changes. 

Consumers  who  collect 
three  Prof  Togs  tokens 
from  Ultra  Togs  packs  can 
send  off  for  a  £2  money 
back  coupon,  while  six 
tokens  qualify  for  a  £5  off 
coupon.  Swaddlers  Ltd. 
Tel:  091-482  5566. 


Refresh,  a  new  treat nicol 
for  dry  eye,  has  been 
launched  by  Allergan. 

Acting  as  an  artificial 
tear  supplement.  Refresh 
is  supported  by  an 


Refresh  for 

,*s^ir  eyes 


advertising  campaign  in 
London  and  by  consumer 
Uaflets.  In  packs  of  30 
sterile  single  dose  units,  it 
costs  .£.3.95.  Allergan.  Tel: 
0494  444722. 


Kylie 
keeps 
users  dry 

Kylie  chair  cover  is 
available  from  Roche.  At 
48  X  51cm,  it  is  targeted  at 
those  with  urinary 
incontinence  in  nursing 
care,  fitting  most  standard 
nursing  home  chairs. 

The  neutral  brown  cover 
comes  with  a  waterproof 
backing  to  prevent  the 
chair  from  becoming  wet. 

With  an  effective 
absorbency  of  75-1, 000ml 
of  urine  and  a  guarantee  of 
200  washes,  the  Kylie 
Chair  Cover  costs  £10.85. 
Roche.  Tel:  0707  328128. 

Woods  of 

Windsor 

expand 

New  for  this  year's 
Christmas  collection  from 
Woods  of  Windsor  are 
Perfumed  Bath  Grains  and 
a  lu.xury  Bath  Soap. 

The  boxed  Bath  Grains, 
sold  with  a  wooden  scoop, 
are  available  in  six  floral 
fragrances  and  retail  at 
£5.95.  The  luxury  Bath 
Soap  is  .said  to  be  the 
largest  bar  of  soap  in  the 
world.  At  500g  and 
perfumed  with  a  wild  rose 
scent,  it  retails  at  £9.95. 
Woods  of  Windsor  Ltd. 
Tel:  0753  855777. 


Handy  solutions  from 
Forsythe 


A  new  range  of  advanced 
nail  treatments  has  been 
added  to  the  Forsythe 
Cosmetics  portfolio. 

For  the  cuticles  comes 
cuticle  remover,  cuticle  oil 
with  fungus  inhibitors  and 
cuticle  therapy  gel. 

Then  the  range  offers  a 
buffing  oil  with  chamomile 
and  vitamin  E,  a  calcium 
gel  nail  strengthener, 
ridge  filler  to  smooth  out 
nail  inconsistencies  and  a 
nail  builder. 

To  complete  the  Special 
Handling  Advanced  Nail 


Treatment  Collection  is  a 
protein  undercoat;  a 
formaldehyde-free  basecoat 
with  fungus  inhibitors;  In 
a  Flash,  a  quick  drying 
topcoat;  Quick  Shot  Nail 
Dry;  a  triple  purpose 
undercoat/top  coat;  a 
finishing  spray,  and 
Instant  dry,  a  fast  nail- 
drying  liquid. 

All  products  have  a  trade 
price  of  £1.95  with  the 
exception  of  the  buffing  oil 
which  is  £1.50.  Number 
Five  Supplies.  Tel: 
071-266  2247. 


Caboodles 

organise 

cosmetics 

Americas's  most  popular 
cosmetics  organisers. 
Caboodles,  are  now 
available  in  the  UK. 

Ranging  in  price  from 
£5.95  to  £24.95,  the  beauty 
organisers  come  in  a  range 
of  11  designs  and  various 
colours.  Some  are  small 
enough  to  fit  into  a 
handbag,  while  others  are 
ideal  for  travel,  says  the 
company.  Caboodles 
Division.  Tel:  0273 
626351. 


Aladdin's 

carafe 

addition 

Vacuumware  specialists 
Aladdin  Industries  have 
added  a  carafe  in  the  Paris 
colours  of  bordeaux  and 
navy  to  their  existing 
flasks  range. 

In  addition  the  company 
is  offering  the  gift  of  a  free 
four-person  picnic  hamper 
to  all  retailers  who  place 
stock  orders  of  over  £1,000 
before  the  end  of  August 
this  year.  Aladdin 
Industries  Ltd.  Tel:  0442 
235858. 


Wassen  add  Coenzyme 
Q10  supplement 


Coenzyme  QIO  plus 
vitamin  E  is  a  new 
supplement  from  Wassen 
International. 

Containing  lOmg 
coenzyme  QIO  and  vitamin 
E  22.05mg,  Wassen 
recommend  that  one 
Coenzyme  QIO  tablet 


should  be  taken  once  every 
day. 

The  supplement  retails 
at  £4.35  for  30.  A  counter 
dispenser  unit  is  available, 
complete  with  consumer 
leaflets.  Wassen 
International.  Tel:  0372 
379828. 
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you  can  recmmnend 

Nicorette®  Patch 
with  added  confidence. 

Two  large  multicentre  GP  studies  recently  published  find 


In  recommending  Nicorette®  Patch,  you  now  have  added  confidence  that: 
You  can't  recommend  a  more  effective  nicotine  patch. 
\bu  can't  recommend  a  better  tolerated  patch. 

NICORETTE 
Patch  

Abbreviated  prescribing  information 

Nicorette'  Patch  15  mg,  10  mg  and  5  mg.  Presentation:  Transdermal  delivery  system  available  in  sizes  (30,  20  and  10  cm2)  releasing  15  mg,  10  mg  and  5  mg  of  nicotine 
respectively  over  16  hours  Indications:  Treatment  of  nicotine  dependence,  relief  of  withdrawal  symptoms  associated  with  smoking  cessation  Dosage  and  Administration: 
Nicorette"  Patch  should  not  be  used  concurrently  with  other  nicotine  products  and  patients  must  stop  smoking  completely  when  starting  treatment  The  recommended 
treatment  programme  should  occupy  3  months  One  Nicorette"  Patch  should  be  applied  to  a  dry,  non-hairy  area  of  skin  on  the  htp,  upper  arm  or  chest  in  the  morning  and 
removed  at  bedtime  Application  should  be  limited  to16  hours  within  any  24  hour  period  Patients  are  recommended  to  commence  with  one  15  mg  patch  daily  for  the  first  8 
weeks  Patients  who  have  remained  abstinent  should  then  be  supported  through  a  weaning  period,  consisting  of  one  10  mg  patch  daily  for  2  weeks  followed  by  one  5  mg 
patch  daily  for  a  further  2  weeks  Patients  should  be  reviewed  at  3  months  and  if  abstinence  has  not  been  achieved,  further  courses  of  treatment  may  be  recommended  if  it  is 
considered  that  the  patient  would  benefit  Contra-indications,  Warnings  etc.:  Contra-mdications  -  Non  smokers,  children  under  18  years,  pregnancy,  lactation,  known 
hypersensitivity  to  nicotine  or  component  of  patch. 

Precautions:  History  of  angina,  recent  myocardial  infarction  or  cerebrovascular  accident,  serious  cardiac  arrylhmias,  systemic  hypertension  or  peripheral  vascular  disease, 
history  of  peptic  ulcer,  diabetes  mellitus,  hyperthyroidism,  phaechromocytoma,  chronic  generalised  dermatological  disorders  Warnings;  Erythema  may  occur.  If  severe  or 
persistent  discontinue  treatment  Drug  Interactions:  See  full  data  sheet  Side-effects:  Application  site  reactions  (e  g  erythema  and 
Itching),  headache,  dizziness,  nausea,  palpitations,  dyspepsia  and  myalgia  Other  subjective  sensations  associated  with  smoking 
cessation  or  nicotine  administered  by  smoking  may  occur  Legal  Category:  P  Package  quantities:  Cartons  containing  Nicorette' 
Patches  in  single  sachets  in  the  following  quantities  Nicorette'  Patch  15  mg  (PL  0022/0105)  -  packs  of  7  (£9  07)  and  28  (£36  28) 
Nicorette'  Patch  10  mg  (PL  0022/0104)  -  packs  of  7  (£8  36)  Nicorette"  Patch  5  mg  (PL0022/0103)  -  packs  of  7  (£7  20)  Full  . 

prescribing  information  available  on  request  from:  Kabi  Pharmacia  Ltd  ,  Davy  Avenue,  Knowlhill,  Milton  Keynes,  Buckinghamshire,        iVAOl   I  O «1  rOl 1, 1  «1 
MK5  8PH  References:  7  Russell.  MAH  ,  et  al  B  Med  J  ,  1 993;  1 305-1 2  2.  ICRF  GP  Research  Gp  ,  B  Med.  J  1993,306,1306-8 


V05  gets  Flexible 
extension 


Alberto  V05  add 
Flexible-Styler-3-in-l  to 
their  existing  Flexible 
range  of  styling  products. 

Incorporating  a  mousse, 
gel  and  styling  spray  in 
one,  it  retails  at  £2.49. 


The  launch  will  benefit 
from  the  on-going 
television  and  Press 
campaign  currently 
underway  for  the  Flexible 
range.  Alherto-Culver.  Tel: 
0256  ''72-J2. 


Polaroid  film  pack  is 
halved 


To  back  up  their  Studio 
Express  passport  photo  kit, 
Polaroid  have  introduced 
the  PC  100  Silk  Film  value 
pack. 

The  company  says  it  is 
less  expensive  and  easer  to 
use  than  previous 
convenience  packs  —  it 
contains  ten  eight-shot 
packs  ot  passport  otfice 
approved  film,  half  the 
quantity  of  the  previous 
pack. 

Each  eight-shot  pack  is 


wrapped  in  foil  and  packed 
in  an  outer  (there  are  no 
individual  boxes  to  open 
and  dispose  of),  making  it 
easier  to  open  and  more 
convenient  to  use,  say 
Polaroid. 

Polaroid  are  also 
providing  80  passport 
wallets  with  each  value 
pack  of  the  Silk  Film, 
which  have  been 
completelv  redesigned. 
Polaroid  (UK)  Ltd.  Tel: 
0727  869335. 


Lotion  E45 
gets  Press 
support 

Lotion  E45  is  being 
supported  by  adverts  in 
women's  magazines  such 
as  Good  Housekeeping. 
Prima.  Familv  Circle  and 
Marie  Ciuire.' 

Directed  at  women  aged 
25-plus,  the  advertisement 
has  the  catchlfne:  "Every 
:'0  days  your  skin  renews 
itself.  So  why  bother 
taking  care  of  it?" 

Advertising  will  be  backed 
by  a  sampling  campaign. 
Crookes  Healthcare  Ltd. 
Tel:  0602  507431. 


Deeply 
Dippy... 

Reckitt  &  Colman  are  to 
spend  £1  million 
promoting  their 
relaunched  Deep  Fresh 
bath  foams  and  shower 
gels  on  television. 

The  campaign,  which 
lasts  until  the  end  of  .luly, 
will  feature  the  popular 
chart  hit  Deeply  Dippy. 
which  has  been  rescripted 
to  accompany  a  young 
woman  relaxing  in  her 
bath.  It  has  been  designed 
to  give  the  brand  a  more 
modern  and  cosmetic 
image.  Reckitt  &  Colman. 
Tel:  0482  26151. 


Lancaster 

extend 

Suractif 

Lancaster  have  added  three 
products  to  their  Suractif 
range  for  the  maturer 
woman,  based  on  retinol, 

Surfactif  Age  Protection 
Hand  Cream  (100ml  £14) 
is  said  to  protect  skin  from 
age  spots.  It  has  an  SPF12 
filter  and  should  be  applied 
after  washing  hands. 

Suractif  Bodv  Firming 
Treatment  (20(lml  £31.50) 
is  said  to  keep  skin  smooth 
and  supple  and  increase 
moisture  content. 

Suractif  Detente 
Relaxing  Mask  (50ml 
£31.50)  claims  to  refresh, 
calm  and  smooth  skin. 
Lancaster.  Tel:  0372 
739977. 

Two  for 
one  offer 

Healthcratts  are 
supporting  their  Idoloba 
supplement  with  a 
buy-one-pack, 
get-a-second-free  offer. 
Giving  a  saving  of  £9,45, 
the  offer  is  supported  at 
PoS  with  a  poster  and  shelf 
edger.  Healthcrafts.  Tel: 
0932  336366. 


CAR  FIJ^AIVCE. 
SI1IIPI.E,  DIRECT 
AIVD  EXCLUSIVE  TO 
PR0FESSI01WAI.S. 


Medised 

Suspension 

ANNOUNCEMENT 


Panpharma  Limited  wish  to  announce  that,  with 
effect  from  Thursday  July  1,  1993,  the  Sales  and 
Marketing  responsibility  for  Medised  Suspension 
will  revert  to  Martindale  Pharmaceuticals  Limited, 
the  Licence  Holders. 

All  current  distribution  arrangements  will  remain 
unchanged  and  customers  should  continue  to  place 
all  orders  for  Medised  Suspension  with  their  usual 
Wholesaler. 

After  Thursday  July  1,  1993  all  enquiries  relating 
to  Medised  Suspension  should  be  addressed  tor- 
Mrs  Barbara  Sullivan 
Customer  Services  Manager 
Martindale  Pharmaceuticals 
Bampton  Road 
Harold  Hill 
Romford 
Essex 

RM3  8UG 

Teiephone:  0708  384733 
Fax:  0708  384866 


FOR  PROFESSIONALS  ONLY. 

Benefit,  from  extremely  competitive  iiitere.st  rates  on  vehicle 
and  equipment  finance  for  your  practice.  For  an  immediate 
quotation  -  call  FREE  on 

S  0800 


Finance  House 
81)  Stokes  Croft 
Bristol  BSl  3QW. 


Lloyds 
Bowmaker 


Medcnta  iMiiancc  l)i\  ision 
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Not  all  family 
antidiarrhoeals  tre 
the  whole  family. 


The  family  antidiarrhoeal  that  your  customers  buy  for  their 
families  could  turn  out  to  be  something  of  a  disappointment. 

That's  because  the  OTC  loperamide  brands  cannot  be  taken 
by  children  under  the  age  of  twelve,  and  may  only  contain  enough 
tablets  to  treat  just  one  or  two  people.  And  that  could  really  be  a 
problem  if  the  family's  away  on  holiday  or  unable  to  get  to  a 
pharmacy. 

J.  COLLIS  BROWNE'S  Tablets  are  not  only  suitable  for  children 
over  six  years  of  age,  a  large  pack  of  36  tablets  will  treat  up  to  two 
adults  and  two  children  for  a  whole  day. 

J.  COLLIS  BROWNE'S  Tablets  are  going  to  be  extensively  advertised 
during  the  coming  months  so  make  sure  you  have  plenty  in  stock. 

Then  you  can  be  sure  that  the  antidiarrhoeal  you  recommend 
is  one  the  whole  family  can  benefit  from. 


Also  available  as  a  liquid. 


J.  COLLIS  BROWNE'S* 
TABLETS 


TREATS  CHILDREN  FROM  THE  AGE  OF  SIX 
AND  TREATS  THE  FAMILY  FROM  A  SINGLE  PACK. 

Product  information.  Indications:  For  the  symptomatic  relief  of  occasional  diarrhoea  in  colic,  mild  forms  of  gastro-enteritis,  mild  food  poisoning  and  holiday  upset 
stomach.  Active  ingredients:  Morphine  hydrochloride  Ph.  Eur  -  0.35  mg,  light  kaolin  B.P.  -  750  mg,  calcium  carbonate,  heavy  Ph.  Eur  -  200  mg.  Dosage  and 
administration:  Not  more  than  6  doses  to  be  tal<en  in  24  hours.  Adults:  2-3  tablets  at  once,  then  2-3  tablets  every  four  hours.  Children  aged  6-10  years:  One 
tablet  at  once,  then  one  tablet  every  four  hours.  Not  recommended  for  children  under  6  years.  Contra-indications,  warnings  etc.:  In  addition  to  taking  the  tablets, 
it  IS  important  to  replace  body  fluids  lost  during  diarrhoea.  Retail  price:  £1.99  -  pack  of  18  tablets.  £2.99  -  pack  of  36  tablets.  Product  licence  number:  PL. 

0337/0210.  Product  licence  holder:  Napp  Laboratories  Limited,  Cambridge  Science  Park,  Milton  Road,  Cambridge  CB4  4GW,  UK.  Tel:  0223  424444.   ~-s^ 

Further  information  is  available  from  Napp  Laboratories  Ltd.  Napp  Consumer  Products  Division. J,  COLLIS  BROWNE'S  and  the  Napp  device  are  Registered  (  M  APP , 
Trade  Marks.  ©  Napp  Laboratories  Ltd.  1993. 


Alberto  V05  are  running  a  summer  sampling  promotion 
for  their  Hot  Oil  Shampoo.  Single  V05  Hot  Oil  Intensive 
Conditioners  will  be  bound  together  with  a  trial  size  of 
the  shampoo  to  make  the  Hot  Hair  Travel  Pack. 
Alberto-Culver  Co.  Tel:  0256  57222 


Dettox  gets  germ 
beating  room  spray 


New  to  the  Dettox  range  is 
an  anti-bacterial  odour 
eliminator  called  Dettox 
Room  Spray. 

The  spray  acts  on  room 
odours  as  well  as  surfaces, 
killing  household  germs, 
and  is  recommended  for 
use  on  bins,  toilet  areas, 
pet  areas  and  for 
freshening  rooms. 

It  will  be  supported  by  a 
£3  million  package. 


including  a  television 
campaign  throughout  July, 
and  at  the  end  of  the  year. 

In  addition,  there  will  be 
"trailing  activity"  to  boost 
awareness  of  the  spray. 

Dettox  Room  Spray  is 
available  in  cases  of  12 
shrink-wrapped  300mi 
aerosols,  costing  £1.39 
each.  Reckitt  &  Colman 
Products.  Tel:  0482 
26151. 


Daktarin 

Janssen  are  supporting 
Daktarin  with  a  £750,000 
campaign  in  the  national 
Press.  This  will  be  backed 
with  new  point-of-sale 
material  and  a  PR 
programme  targeting  sports 
club  members.  Janssen 
PharmaceuOcal.  Tel:  0235 
777333. 

Sea  Legs 

Seton  are  supporting  their 
Sea  Legs  and  Prosport 
brands  with  national  Press 
campaigns  this  Summer. 
Sea  Legs  advertisements 
will  appear  in  women's 
magazines  and  adverts  for 
Prosport  Wjil]  be  seen  in 
Sunday  newspapers  and 
sports  magazines.  Seton 
Healthcare.  Tel:  061-652 
2222. 

Skin  Care  Plus 

Jedmon  have  relaunched 
their  Skin  Care  Plus  range 
in  new  packaging.  Each 
product  has  a  different 
brightly  coloured  lid  and 
label  and  all  come  in  14oz 
pearlised  jars.  Jedmon 
Products.  Tel:  0204 
846677. 

Evian  display 

Evian  launch  a  16-pack 
display  unit  holding  13 
50ml  mini  water  sprays 
(£2.50)  and  three  150ml 
sprays  (£6.25).  Distributed 


in  the  UK  by  JICA  Beauty 
Products,  the  trade  cost  is 
£29.11.  JICA  Beauty 
Products.  Tel:  081-979 
7261. 

Hanimex 

Hanimex  are  marketing 
their  HDl,  IC2000  and  AD6s 
cameras  in  three-sided 
boxes  which  can  be  stacked 
in  a  variety  of  ways  for 
window  displays.  The  boxes 
are  made  from  recycled 
materials  and  feature  the 
company's  'The  fun  of 
photography"  slogan.  The 
cameras  are  available 
through  Swains.  Swains 
International  pic.  Tel:  0485 
533393. 

Super  G 

A  mystery  shopper  will  be 
giving  pharmacy  staff 
promoting  the  Super  G  film 
from  Fuji  £5  vouchers  for 
Marks  &  Spencer.  There  is 
also  a  prize  for  the  best 
window  displays  which 
include  Fuji  cameras  and 
film,  in  both  the  north  and 
south  of  the  country.  Fuji. 
Tel:  071-586  5900. 

Radio  1  support 

Samples  of  Brylcreem  Black 
and  Body  Mist  will  be  given 
out  to  over  600,000 
consumers  attending  Radio 
1  roadshows  this  summer. 
Sara  Lee.  Tel:  0753 
523971. 


Radox  on  TV 

Relaunched  Radox 
Showerfresh  is  being 
promoted  with  a  new 
television  campaign  over 
the  next  five  weeks.  Sara 
Lee.  Tel:  0753  523971, 

Galenco  move 

Galenco  are  transferring 
responsibility  for 
independent  pharmacy  sales 
of  their  bath  and  skincare 
products  to  Cow  &  Gate 
Nutricia.  Tel:  0225 
768381. 

Mycota  ads 

Mycota  gets  a  boost  with  a 
national  Press  advertising 
campaign  in  Sunday 
newpapers  and  dailies, 
running  into  the  Autumn. 
Seton  Healthcare.  Tel: 
061-652  2222. 

Safe  sex 

Durex  are  sponsoring  the 
new  Phoenix  rock  festival 
this  summer.  Music  fans 
will  be  able  to  purchase 
condoms  from  a  mobile 
Durex  shop  on  the  site.  LRC , 
Products.  Tel:  081-527 
2377. 

Quality  award  | 

Sancella  have  been  awarded  1 
BS  5750  for  their  Bodyform, 
Libra  and  Pennywise 
sanitary  towels.  Scott.  Tel: 
0342  327191. 


MEDIMAX 

The  tablet  dispenser  for 
patients  taking  bigger  tablets 
or  larger  dosages. 

*  Easy  to  use 

*  Clearly  labelled 

*  Four  compartments 
per  day 

*  Easy-slide  lids 

From  the  makers  of 

r  Hidos  Dispensers 

Supj^'  •  by 

Dudley  .  'in(t. 

40  St.  Mar'p,  Avenue 

Horsforth.  Uei'v  IS? 8  5RY 

Tel:  (0532)  586146  Fax  (0532)  581773 


Please  send  me  more  information 

Name   

Address   


Position 


CD 


1156 


Chemist  &  Druggist  26  JUNE  1993 
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and  Send  me  back  oUt  there. 

SAVLON  JUNIOR  ANTISEPTIC.  INSTANT  FIRST  AID  WHEN  THEY'VE  BEEN  IN  THE  WARS. 


The  ornval  of  summer  means  kids  will  be  out  getting 
into  scrapes.  And  the  arrival  of  our  advertising  means 
Mums  will  be  rushing  in  to  demand  new  Savlon  Junior 
So  make  sure  you're  all  stocked  up.  The  launch  of  new 


Savlon  Junior  has  received  a  phenomenal  response 
from  the  trade.  Now  that  it  will  be  supported  by  four 
eye-catching  executions  in  the  women's  press,  it'll  be 
instant  results  from  instant  frst  aid.  All  summer  long. 


OK  FIJ«IH[«  l»(OKHAIION  ON  SAVION  |IJHI0«,  PLEAS!  ULiPKON!  HHA  K!ALIHCAIIi  ON  0i06  Him  ANO  ASK  fO«  SALiS  SiBVICfS    'SAVLON'  IS  A  llECISIi«!0  HABiHABK   S|  01/9) 


On  TV  Next  Week 


Romantic  Le  Jardin 
relai 


Max  Factor  are  to  relaunch 
their  Le  Jardin  and  Le 
Jardin  d'Amour  fragrances 
to  give  them  a  more 
timeless,  romantic  image. 

The  bottles  have  been 
redesigned  to  present  an 
elegant  curved  image,  with 
petal-inspired  cap.  The 
d'Amour  fragrance  will 
feature  a  matte  black 
bottle  with  a  ruby  red  cap, 
while  Le  Jardin  will  have  a 
peach  coloured  cap. 

The  packaging  has  also 
been  redesigned  to 
complement  the  scents. 

The  new  look  scents  will 
be  available  from  August. 
Procter  &  Gamble 
(Cosmetics  &  Fragrances) 
Ltd.  Tel:  081-231  8694. 


Charlie 
goes  Red 

After  the  recent  relaunch 
of  Charlie,  Revlon  have 
announced  a  new 
fragrance,  Charlie  Red. 

The  fragrance  comprises 
top  notes  of  blackcurrant, 
orange  tlower,  violet  leaves 
and  nasturtium.  Heart 
notes  include  rose, 
jasmine,  ylang-ylang  and 
violet,  while  the  base  notes 
offer  vanilla,  tonka  bean 
and  heliotrope. 

Dressed  in  scarlet,  it  is 
exclusive  to  Boots  in  July, 
and  nationwide  in  August 
in  EDT  spray  sizes:  \5m\ 
(£5.95),  3()ml  (£8.95), 
5()ml  (£11.95)  and  75ml 
body  sprav  (£1.99). 
Revlon.  Tel:  071-629 
7400. 

Gio  in 
the  bath 

Giorgio  Armani  Parfums 
are  introducing  a  bath  and 
body  care  range  to  their 
Gio  fragrance. 

The  range  comprises: 
Bath  and  Shower  Gel 
200ml  (£29.50);  Soap  lOOg 
(£12.50):  Body  Cream 
150ml  (£45.00):  and  Body 
Lotion  20nml  (£32.50).  It 
will  be  available  from 
A;!pust  30.  Prestige  and 
C( '    (ions  Ltd.  Tel: 
08       9  6699. 


Pure  &  Clear  sports 
new  look 


Alberto-Culver  relaunch 
Pure  and  Clear  with  new 
packaging  which, 
maintaining  the  product's 
environmental  image,  is 
recyclable. 

The  three  variants  of 
Conditioning  Shampoo 
now  come  in  a  larger 
300ml  bottle  (£1.89). 


The  range  will  be 
supported  by  a  package 
comprising  a  £1.1  million 
women's  quality  press 
campaign,  £50,000  PR 
campaign  and  in-store 
leaflets  and  coupon 
promotions. 

Alberto-Culver  Tel:  0256 
57222. 


Plax  and 
Actibrush 
add  value 

Beginning  July  1 , 
Colgate-Palmolive  are 
running  an  added  value 
promotion  on  Plax  and 
Actibrush  250ml  size,  with 
wholesalers  offering 
special  prices. 

A  19ml  trial  size  pack  of 
Total  toothpaste  will  be 
attached  to  every  250ml 
bottle  of  Actibrush. 
Colgate-Palmolive  Ltd. 
Tel:  0483  302222. 


Press 

support 

for 

Femidom 

Chartex,  the  makers  of  the 
female  condom  Femidom, 
are  supporting  Company 
magazine's  latest  sex 
supplement,  to  be 
published  with  the  August 
issue  of  the  magazine  (on 
sale  from  July  8).  Smith  & 
Nephew  Consumer 
Products.  Tel:  021  327 
4750. 


GTV  Grampian           C4  Channel  4 

STV  Scotland  (central) 

B  Border                 U  Ulster 

Y  Yorkshire 

BSkyB  British  Sky       G  Granada 

HTV  Wales  &  West 

Broadcasting  AAnglia 

M  Meridian 

C  Central                CAR  Carlton 

TT  Tvne  Tees 

CTV  Channel  Islands    GMTV  Breakfast       W  Westcountry 

1  WT  1  AnHnn  \\/pplfpnH  TplpvnciAn 

LfWV  1  LfUIIUUil  \VCCt\CllU  iClCVlMUll 

Ambrc  Solaire: 

All  areas  except  CTV 

Arrid  Extra  Dry: 

LWr,A,  C,  Y,  n.u 

Brut  Aquatonic: 

All  areas  except  CTV,  LVl'T 

Colgate  Total: 

All  areas 

Cussons  Imperial  leather  soap: 

All  areas  except  L\VT,  GMTV 

Impulse  Dynamique: 

All  areas  except  CTV,  UNT 

Kwai  garlic: 

Y 

Lil-lets: 

C,A,LWr.CM,BSkyB 

Lynx: 

All  areas  except  CTV,  LVi^T 

Nice  'n  Easy: 

All  areas 

Nicotinell  patch: 

Ail  areas 

SchoU: 

C,  G,  A,  STV,  Y,  TT,  GMTV 

Shock  Waves: 

CAR,  C4 

Slim-Fast: 

All  areas 

Sure  Body  Responsive: 

All  areas  except  CTV,  LWT 

Synergie  Bio-Contour  eye  gel: 

All  areas  except  CTV 

Wrigley's  Extra  and  Orbit: 

All  areas 

Immac  attack  shavers 


Immac  are  launching  a 
new  television  advertising 
campaign,  targeted  at 
those  women  who 
currently  shave. 
Running  until  the 


second  week  in  August, 
the  advertisements  will 
feature  the  Immac  Roll-On 
Lotion. 

Reckitt  &  Colman.  Tel: 
0482  26151. 


This  month  Collection  2000  launch  their  own  range  of  nine 
aftershaves  and  body  sprays.  The  range  includes  Komos. 
Artemist,  Obstinate,  Zazu,  Puerto  Covanne,  Galileo, 
Endless,  Firelite  and  Baron.  All  are  available  as  100ml 
aftershave  (£3.99)  and  150ml  body  spray  (£1.49).  Counter 
displays  and  shelf  units  can  be  obtained  from  the  sales 
team.  Collection  2000  Ltd.  Tel:  0732  453213 


WE'LL  TELL  YOl'  1  MK  •^J'  (  RET  OF  WHY  SUCH 
COMPANIES  AS  ALBERTO  CULVER  &  MONTAGNE 
JEUNESSE  CHOSE  &  REMAIN  IN  SWANSEA 


SWANSEA  CENTRE  FOR 
TRADE  &  INDUSTRY 


FOR  FURTHER  INFORMATION 

RING  (0792)  476666  NOW 
Or  send  coupon  to  Mike  Bums, 
FREEPOST(SS1109), 
Swansea  SA1  1ZZ 


Name: 


r  Company: 


I  Position: 


Address: 


Tel: 


-i  C&D5^_ 


'.urax  He  is  the  only  OTC  hydrocortisone  creom  on  prescription,  Eurax  He  now  joins  its  highly 
hat  also  contains  Crotamiton.  This  unique  successful  stablemate  Eurax  antipruritic  Cream 
iual-action  formulation  not  only  reduces  &  Lotion,  over-the-counter.  The 


iflommation,  but  provides  speedy  "■•''''H-     ■Kr^,i7riu^t"n»'»™"'"        combined  appeal  ofEurax  heritage. 


md  effective  relief  from  itching  .jiz.™™^..-     '  "  "      ^  plus  a  unique  formulation  means 

hat  lasts  up  to  10  hours.  Previously  only  available        you  can  recommend  Eurax  He  with  confdence. 

«  IU«TKE«  INFOHHAIIOH  on  EUUK  Ht.  PLE«S!  ItltPHOHf  HMA  HEALTHCARE  ON  0)06  J42800  AND  ASK  FOIl  SALES  SEHVICES   'EURAX'  IS  A  BEGISIEREO  IUOEHARK  ' 


-TIVE  INGREDIENTS:  Eurax  He  contains  Crotamiton  BP  10%  and  Hydrocortisone  BP  0.25%.lndications:  Relief  of  inflammation  and  pruritus  associated  svith  irritant  contact  dermatitis,  allergic  contact  dermatitis  and  insect  bite  reactions,  DOSAGE  AND 
)MINISTRATION:  Adults  and  children  over  10  years:  Apply  sparingly  over  a  small  area  twice  a  day  for  a  maximum  period  of  I  week-  Occlusive  dressings  should  not  be  used.  Not  recommended  lor  children  under  ID  years.  Contra  Indications:  Hypersensitivity 
any  component  of  the  formulation.  Bacterial,  viral  or  fungal  infections  of  the  skin.  Acute  exudative  dermatoses  Application  to  ulcerated  areas.  Use  on  the  eyes/face,  ano-genital  region,  broken  or  infected  skin  including  cold  sores,  acne  and  athletes  foot 
de-effects:  Occasionally  at  the  site  of  application  signs  of  iiritation  such  as  a  burning  sensation,  itching,  contact  dermatitis/contact  allergy  may  occur.  Use  in  pregnancy  and  lactation:  Use  in  pregnancy  or  lactation  should  only  be  at  the  doctor's  discretion 
LEGAL  CATEGORI:  P  PRODUCT  LICENCE  NUMBER:  00OI/50IOR.  PRODUCT  LICENCE  HOLDER:  Zyma  Healthcare,  Holmwood,  RH5  4NU.  DATE  OF  PREPARATION:  January  I99J  PRICE  H  40 


ADVERTISEMENT  FEATURE 

Barclay  Enterprise  — 
enterprising  business 


Set  up  in  July  1991  without  the 
benefit  of  a  trading  customer  base, 
Barclay  Enterprise  have  risen  in  less 
than  two  years  to  become  the  third 
largest  wholesalers  to  independent 

etail  chemists  in  the  UK.  Serving 
1    "fl  customers  with  a  nationwide 
liy  delivery  service  and  a 
cos       h  stock  range,  the 

comp&  j;  1 ;  supported  by  a  strong 
sales       ;;'natnagement  team 


Countrywide  links 
all  year  round 

The  distribution  system 
developed  by  Barclay  Enterprise 
is  one  of  tine  l<eys  to  tlieir 
success. 

A  fully  integrated  system, 
co-ordinated  by  Mike  York, 
assistant  managing  director,  is 
run  24  hours  a  day,  365  days  a 
year. 

Articulated  tractor  units  and 
40ft  trailers  link  the  main 
warehouse,  a  1 55,000  sq  ft 
facility  in  Taike,  Stoke  on  Trent, 
with  strategically  placed 
satellite  depots  around  the 
country. 

The  depots  are  located  in 
Hoddesdon,  Coulsdon, 
Avonmouth,  Carlisle  and 
Kilmarnock,  enabling  order  to 
be  despatched  efficiently  to  any 
part  of  the  country  overnight. 


Each  of  these  satellite  depots 
has  a  comprehensive  stock  of 
ethical  and  split  medicines  and 
runs  a  high  frequency,  daily 
delivery  service  using  a  fleet  of 
transit  vans. 

OTC  and  bulk  toiletry  orders 
are  delivered  weekly  via  a  fleet 
of  13  tonne  HGVs. 

High-tech  service 

To  support  this  distribution 
system,  Barclay  Enterprise  have 
invested  heavily  to  install  the 
latest  risk  technology  computer 
systems  at  Stoke  on  Trent. 

Each  depot  is  linked  by 
"megastream"  land  lines  to  the 
central  facility. 

This  provides  the  customer 
with  instant  access  to  stock 
availability  data  via  PMR 
computers  and  EPoS  tills  and 
ensures  that  orders  placed  at 
point  of  sale  can  be  processed 


quickly. 

Support  teams 

In  the  field,  Barclay  Enterprise 
have  a  40-strong  sales  team  led 
by  sales  director,  Jeff  Poole. 
Every  chemist  customer  receives 
a  weekly  visit,  unique  to  Barclay 
Enterprise,  52  weeks  of  the 
year. 

This  visit  provides  an 
opportunity  to  transfer 
information  on  availability  of 
promotional  and  seasonal  sales 
as  well  as  give  help  and  advice 
on  general  retailing  matters. 

More  stock  choice 

With  a  total  of  29,000  stock 
lines,  Barclay  Enterprise  can 
offer  a  truly  comprehensive 
choice  of  ethical,  OTC  and 
health  food  lines  to  meet 
customer  demand. 

OTC  and  toiletries  continue 
to  be  the  backbone  of  the 
company  and  an  enhanced 
range  of  own-label  lines  and 
promotional  material  has 
recently  been  developed  by  the 
marketing  department. 

The  competitive  pricing 
policy,  for  which  the  company  is 
renowned,  holds  strong. 

Ethicals  —  a  good 
deal  better 

Barclay  Enterprise  runs  a 
full-line,  daily  delivery  of  ethical 
lines.  This  is  masterminded  by 
UK  ethical  controller,  Gary 
Winkle,  who  has  16  years' 
experience  in  the  industry. 

He  controls  a  range  of  14,000 
items,  including  ethical 
medicines,  surgical  products, 
dressings  and  split  patents,  all 
of  which  attract  substantial 
discounts. 

Barclay  Enterprise  are  proud 
of  the  fact  that  they  offer  the 
most  competitive  daily  ethical 


delivery  terms  in  the 
marketplace; 

•  Ethical  deliveries  attract  up 
to  1 1  per  cent  discount  on 
sterling  spend 

•  Split  patent  medicines 
attract  nine  per  cent 

•  Customers  can  also  benefit 
from  a  2  per  cent  rebate  on 
all  Glaxo  purchases  over  and 
above  Glaxo  discounts. 

Via  Simple  Software,  Barclay 
Enterprise  can  also  supply  a  full 
range  of  PMR  and  EPOS  systems 
to  existing  and  potential 
customers  at  subsidised  rates. 

On  ethical  purchases, 
payment  terms  are  by  the 
thirtieth  of  the  month 
following  month  of  invoice. 

Top  100  generics 

With  the  growing  importance 
of  generics  and  Pis  in  mind, 
Barclay  Enterprise  have  created 


a  separate  price  list  to  enable 
customers  to  see  the  top  100 
lines  supplied  by  the  most 
competitive  manufacturers  at  a 
glance. 

They  also  continue  to  obtain 
bonafide  and  UK  licensed  Pis  to 
offer  guaranteed  value  and 
quality  to  customers. 

Heaithfoods  —  a 
single  line  success 

Barclay  Enterprise  offer  over 
6,000  nealthfood  lines  in  splits 
to  the  retail  chemist.  This 
represents  the  largest  range 
supplied  by  any  wholesaler  in 
the  UK. 

The  company  has  recognised 
the  growing  interest  in  this 
market  and  the  extended  range 
enables  the  retailer  to  take 
advantage  of  both  market 
trends  and  the  enhanced 


margins  often  associated  with 
these  lines. 

The  sales  team  will  advise  on 
product  development,  stock 
ranges  and  merchandising 
techniques  to  help  the 
newcomer  in  this  field. 

Retailer  training 
facility 

A  unique  custom-built  training 
facility  to  help  independent 
retailers  develop  their  retail 
skills  has  been  added  very 
recently  to  the  site  at  Stoke. 

A  considerable  investment 
has  been  made  to  equip  the 
facility,  which  mimics  a 
state-of-the-art  shopfloor 
layout,  with  the  latest 
technology. 

Customers  and  groups  can 
come  to  learn  how  to  use  the 
most  sophisticated  EPOS  and 
PMR  computer  systems, 
developed  by  Simple  Software, 
to  improve  the  service  they 
offer  and  enhance  their 
profitability. 

Pure  platinum 

Barclay  Enterprise  are 
continually  growing  their  core 
customer  base  and  anticipate  a 
substantial  increase  by  the  end 
of  the  current  year. 

Established  customers  who 
have  already  experiences  the 
enterprising  culture  of  the 
company  and  benefitted  from 
the  full-line,  24-hour  service  are 
cared  for  by  trained 
representatives  and  offered  the 
best  deals  and  advice  available 
on  the  market. 

For  further  information, 
contact  Jeff  Poole,  sales  director 
at:  Barclay  Enterprise  Ltd,  Linley 
Road  Trading  Estate,  Linley 
Road,  Taike,  Stoke  on  Trent. 
Tel:  0782  784444.  Fax:  0782 
786682. 


Pointsof  law 


Late 
payment 
penalties 

Regulations  have  been 
introduced,  to  take  effect  from 
19  April  this  year,  which  relate 
to  the  charging  of  interest  on 
late-paid  PAYE,  that  is,  income 
tax  and  Class  1  and  lA  National 
Insurance  contributions  for  the 
year  1992/93  onwards. 

Interest  will  also  be  charged 
on  late  paid  Class  4  National 
Insurance  contributions  where 
notices  of  assessment  have 
been  issued  on  or  after  19  April 
1993. 

Any  interest  due  will  now  be 
shown  on  the  same  demand  as 
that  of  the  unpaid  tax  and  the 
Nl  contributions  to  which  it 
relates.  This  means  that 
employers,  and  others  assessed 
under  Schedules  D  and  E,  will 
receive  new-style  demand 
notes. 

A  general  warning  about  this 
change  should  be  included  on 
all  payslip  booklets,  annual 
return  reminders  and  demand 
notes.  An  advisory  leaflet 
should  be  inserted  in  all  annual 
returns  issued  to  employers  this 
year.  It  will  also  be  included 
with  all  demands  issued  for 
unpaid  Schedule  D  or  E 
liabilities  during  April,  May  and 
June. 

If  you  have  any  queries 
contact:  Julie  McClatchey,  Room 
14,  New  Wing,  Somerset  House, 
London  \A/C2R  4LB,  Tel:  071-438 
6590. 

UBR  increase 
frozen  for 

second  year 

Businesses  facing  higher  rates 
bills  as  a  result  of  the  1990 
business  rate  reforms  will  have 
their  rates  increases  frozen  in 
real  terms  for  the  second  year 
running. 

This  is  being  done  under 
changes  to  the  rating 
transitional  arrangements 
announced  by  the  Chancellor  in 
the  Budget.  Rates  bills  will  not 
rise  by  more  than  the  rate  of 
inflation  as  at  September  1992 
(^.5  per  cent). 

The  Government  will  bring 
for/  ird  legislation  to  make  this 
char.  ■  ■>  at  the  earliest 
oppv>-    '  ity.  But  the  rates  bills 
issueci      ■  .:al  authorities  in  the 
meanw         ill  stand  until  the 
legislatioi:      ;•    into  force. 

The  free<:.:       .ites  bills  will 
also  apply  in  V"     .  Scotland 
and  Northern  h':-.?,; l  i,  v/here 
there  are  different  sy  tt-ms,  the 
rates  bills  will  also  be  reduced 
by  a  sum  which,  on  average,  is 
expected  to  be  in  proportion  to 
the  reduction  in  England. 


The  Chancellor  announced  in 
his  Budget  the  Government's 
intention  to  increase  National 
Insurance  contribution  rates  for 
employees  and  the  self- 
employed  from  April  1994. 

From  6  April  next  year,  the 
Government  proposes  to 
increase  by  1  per  cent  the  Class 
1  rate  of  employee  National 
Insurance  contributions  to  10 
per  cent  and  the  Class  4  rate  for 
the  self-employed  to  7.3  per 
cent. 

But  the  position  of  employees 
earning  below  the  lower 
earning  limit  and  the 
self-employed  with  profits 
below  the  lower  profits  limit 
will  remain  the  same. 

The  changes  will  raise  about 
£1.8  billion  in  1994/95  and 
approximately  £2.2  billion  in 
1995/96.  We  are  told  that  these 
increases  are  considered  to  be 
necessary  to  address  the 
problem  of  the  on-going  deficit 
in  the  National  Insurance  Fund, 

The  National  Insurance 
scheme  works  on  the  basis  that 
contributions  paid  by 
employees,  employers  and  the 
self-employed  go  towards  the 
cost  of  contributory  benefits 
such  as  retirement  pension, 
widow's  benefit,  invalidity 
benefit  and  unemployment 
benefit.  The  amount  collected 
in  contributions  also  governs 
what  the  individual  entitlement 
to  the  benefits  will  be. 

The  National  Insurance  Fund 
is  financed  on  a  pay-as-you-go 
basis.  The  money  comes  from 
contributions,  interest  from  the 
Fund's  investments  and,  from 
April  1993,  a  Treasury  grant. 
This  grant  was  provided  for  by 
the  Social  Security  Act  1993. 

As  most  employers, 
businessmen  and  women 


appreciate,  there  are  four 
classes  of  contributions: 

•  Class  1  is  paid  by  employees 
on  earnings  between  the  lower 
earnings  limit  (LEL),  this  being 
£56  a  week  from  April  1993, 
and  the  upper  earnings  limit 
(DEL),  which  is  £420  a  week 
from  April  1993.  Where 
earnings  are  at  or  above  the 
LEL,  employees  pay  2  per  cent 
on  that  sum  plus  9  per  cent  for 
the  balance  of  earnings  up  to 
the  DEL.  Provided  earnings 
exceed  the  LEL,  employers  pay 
Class  1  contributions  on  all 
earnings  at  various  rates. 

•  Class  2  contributions  are  paid 
by  the  self-employed  at  a  flat 
rate,  £5.55  from  April  1993. 

•  Class  4  contributions  of  6.3 
per  cent  are  also  paid  by  the 
self-employed  on  profits 
between  the  lower  profits  limit 
(LPL)  and  the  upper  profits  limit 
(UPL). 

•  Class  3  flat  rate  contributions 
are  voluntarily  paid  to  maintain 
or  top-up  a  contribution  record. 

Under  the  Budget  proposals 
for  April  1994,  the  Class  1  rate 
for  employees  would  rise  from 
9  per  cent  to  10  per  cent  and 
the  Class  4  rate  from  6.3  per 
cent  to  7.3  per  cent.  The  initial 
2  per  cent  Class  1  payment  and 
the  rates  of  employer's 
contribution  would  be 
unaffected.  Legislation  is  to  be 
introduced  to  implement  these 
proposals  in  the  near  future. 

The  Government  still  expects 
there  to  be  a  need  for  a 
Treasury  grant  for  the  next  few 
years  after  the  introduction  of 
these  increased  rates.  This  is 
because  the  revenue  is  unlikely 
to  be  sufficient  to  eliminate  the 
National  Insurance  Fund's 
in-year  deficit  for  some  time  to 
come. 


Personal  and 
business  tax 
are  reformed 
and  simpliHed 

In  the  Budget,  the  then 
Chancellor  Mr  Norman  Lamont 
proposed  a  number  of  reforms 
to  improve  and  simplify  the  tax 
system. 

His  proposals  included 
changes  in  the  following 
categories  of  personal  and 
business  tax: 

•  The  assessment  and  collection 
of  personal  tax  will  be 
simplified  as  of 

1996, 

The  option  of  self-assessment 
will  be  given  to  the  eight 
million  people  who  fill  in  tax 
returns  each  year,  and  the 
Inland  Revenue  is  to  apply 
the  same  rules  to  income  from 
different  sources.  Efforts  will  be 
made  to  simplify  tax  for  the 
self-employed, 

•  From  April  1994,  the  taxable 
benefit  of  a  company  car  will 
be  linked  to  its  list  price  rather 
than  its  engine  size.  Discounts 
for  high  business  mileage 
and  older  cars  will 

remain. 

•  From  April  1993,  sports 
facilities  which  are  provided 
at  the  workplace  will  be 
exempt  from  tax,  A  new 
standard  charge  will  apply  to 
vans  which  are  made  available 
by  employers  for  private  use  by 
their  drivers, 

•  The  relocation  expenses  paid 
by  employers  which  qualify  for 
tax  relief  will  be  limited  to 
£8,000,  and  the  relief  for  the 
continuing  costs  of  moving  to  a 
higher  cost  area  will  be 
withdrawn.  The  present 
requirement  to  sell  an  existing 
home  to  qualify  for  relief  is 
abolished, 

A  range  of  other  measures 
affecting  businesses  were  also 
announced: 

•  The  rate  of  advance 
corporation  tax  will  be  reduced 
to  22,5  per  cent  for  1993-94 
and  20  per  cent  from 
1994-95, 

•  Traders  will  be  able  to  claim 
VAT  relief  on  bad  debts  after 
six  months  rather  than  after  a 
year. 

•  More  traders  will  be  able  to 
account  for  VAT  on  a  cash  basis. 
The  turnover  upper  limit  for 
cash  accounting  scheme 
qualification  will  rise  by  £50,000 
to  £350,000. 

•  The  threshold  above  which 
traders  are  required  to  register 
for  VAT  will  rise  from  a 
turnover  of  £36,600  to  one  of 
£37,600. 

•  VAT  penalties  which  can  be 
imposed  on  traders  making  late 
returns  and  so  on  will  be 
eased,  and  there  will  be 

more  flexibility  in  applying 
them. 


1172 


Chemist  &  Druggist  26  JUNE  1993 


PARAMOL  Tablets  are  a  different  type  of 
pain  reliever.  Their  unique  combination 
of  500  mg  paracetamol  with  7.46  mg 
dihydrocodeine  makes  them  one  of  the 
most  effective  analgesics  that  can  be  sold 
over  the  counter. 

And  because  this  is  the  first  time 
that  dihydrocodeine  has  been  available 
without  a  prescription,  it  means  you  can 
offer  your  customers  a  different  way 
to  fight  pain,  when  they  find  simple 
analgesics  inadequate. 

Make  sure  you're  stocking  and 
recommending  PARAMOL  Tablets  to  your 
customers.  Because  now  you  really  have 
got  the  power  to  hit  back  at  pain. 


Abbreviated  Product  Information.  Presentation:  Each  white  tablet  engraved  PARAMOL 
contains  500  mg  paracetamol  BP  and  7.46  mg  dihydrocodeine  tartrate  BP.  Indications:  For  the 
relief  of  headache,  migraine,  feverish  conditions,  period  pains,  toothache  and  other  dental  pain, 
backache  and  other  muscular  aches  and  pains.  Dosage  and  Administration:  PARAMOL  should, 
if  possible,  be  taken  during  or  after  meals.  Adults  and  children  over  12  years:  1  or  2  tablets  every 
four  to  six  hours.  Do  not  exceed  8  tablets  in  any  24  hour  period.  Children  under  U  years:  Not 
recommended.  Contra-indications,  Warnings,  etc:  Contra-indications:  Respiratory  depression, 
obstructive  airways  disease.  Precautions:  Dihydrocodeine  may  induce  the  release  of  histamine, 
therefore  caution  should  be  exercised  before  dispensing  PARAMOL  Tablets  to  asthmatic  patients, 
or  patients  with  allergic  disorders.  Use  in  pregnancy  and  lactation:  There  is  no  or  inadequate 
evidence  of  safety  in  human  pregnancy  but  the  drug  constituents  have  been  used  for  many  years 
without  apparent  ill  consequence.  Side-Effects:  Side-effects  are  rare  in  therapeutic  doses. 
Constipation,  if  it  occurs,  is  readily  treated  with  a  mild  laxative.  Legal  Category:  P.  Package 
Quantities  and  Price:  £2.19  for  pack  of  12  tablets.  Product  Licence  Number:  PL  0337/0190. 
Product  Licence  Holder:  Napp  Laboratories  Limited,  Cambridge  Science  Park,  Milton  Road, 
Cambridge  CB4  4GW.  UK.  Tel.  0223  424444.  Member  of  Napp  Pharmaceutical  Group.  Further 
information  is  available  from  Napp  Laboratories  Limited.  Date  of  Preparation:  1 1 .5.93. 
©PARAMOL  and  the  NAPP  device  are  Registered  Trade  Marks.  ©Napp  Laboratories  Limited  1 993. 


PARAMOL* 


TOU  CAN'T  HIT  PAIN  MUCH  HAHDER 


Available  only  from  pharmacies. 

DIHYDROCODEINE  &  PARACETAMOL 

PARAMOL 

TABLETS 

The  Power  You've  Always  Needed 

Consumer  Products  Division, 
Napp  Laboratories  Limited,  Cambridge  Science  Park, 
Milton  Road,  Cambridge  CB4  4GW. 
Tel:  0223  424444. 


Lagap  Pharmaceuticals  is  really  going  places  in  the  retail  pharmacy  community  and  they  want 
their  customers  to  go  with  them. 

By  placing  your  generic  order  with  Lagap  you  could  be  going  places  too. 

Lagap  is  offering  you  the  opportunity  to  join  the  Lagap  AIR  MILES  Club,  receive  free 

AIR  MILES  awards  and  SEE  THE  WORLD. 


Going 
Places 


To  find  out  more  about  this  exciting  incentive, 
complete  the  coupon  and  return  it  to:- 
Lagap  Air  Miles  Promotion, 
Lagap  Pharmaceuticals  Ltd, 

37'woolmer  Way,  Bordon,  Hampshire  GU35  9QE. 


NAME 


POSITION 


ADDRESS 


POSTCODE 


Benefit  your  business  and  see  the  world 


Whistling  in  the  dari< 

In  the  first  of  a  series  of  quarterly  surveys  of  business  confidence  in  the  pharmacy  sector, 
pharmacists  appear  confident  about  their  own  businesses  but  are  negative  about  the 
sector  as  a  whole,  reports  Business  Editor  Zack  Goldring 


The  economy  is  still  bumping 
along  the  bottom.  That  is  the 
central  conclusion  to  be  drawn 
from  the  first  Business  Trends 
Survey  produced  by  Chemist  & 
Druggist. 

C&D  have  assembled  a  panel 
of  350  representative 
pharmacists  to  provide  us  with 
their  feelings  about  the  past 
three  months'  trading  and  their 
assessment  of  the  next  three 
months.  This  first  survey  covers 
the  first  quarter  of  the  year  and 
prospects  for  the  second 
quarter. 

The  most  encouraging 
outcome  of  the  survey  is  that  a 
majority  of  pharmacists  have 
seen  an  increase  in  the  volume 
of  prescriptions  handled  in  the 
first  quarter  compared  to  a  year 
ago  —  68  per  cent  of  the  panel 
saw  an  increase,  20  per  cent 
found  volumes  much  the  same 
while  just  12  per  cent  saw  a 
decrease  in  the  number  of 
scripts  coming  across  the 
dispensary,  making  a  positive 
balance  of  56  per  cent. 

However,  when  the  figures 
are  broken  down  by  turnover  it 
is  clear  the  larger  the  business, 
the  more  they  have 
experienced  an  increase  in 
script  volume.  Shops  in  the  over 
£1  million  a  year  turnover 
category  scored  a  positive 
balance  of  82  per  cent,  those  in 
the  £500,000  to  £999,000  range 
recorded  a  positive  balance  of 
65  per  cent,  shops  with  a 
£350,000  to  £500,000  turnover 
showed  a  net  positive  balance 
of  57  per  cent  and  those  in  the 
smallest  category,  under 
£350,000  turnover  a  year, 
showed  a  43  per  cent  positive 
balance. 

Q2  doubts 

Regionally,  the  south  east  and 
the  north  west  did  least  well 
with  scripts  with  scores  of  plus 
44  per  cent  and  plus  39  per  cent 
respectively  compared  to 
between  64  and  70  per  cent  in 
the  rest  of  the  country. 

But  when  we  asked  the 
question  about  prospects  for 
the  second  quarter,  the  doubts 
began  to  creep  in.  The  plus 
balance  halves  to  28  per  cent 
(40  per  cent  expect  an  increase 
year-on-year  in  the  second 
quarter,  12  per  cent  expect  a 
decrease)  and  some  46  per  cent 
expect  volumes  to  remain 
about  the  same. 

\r:  -  srms  of  type  of  shop,  the 
figi:  •    break  down  as  plus  26 
per  <       or  independents,  plus 
42  pes         for  the  head  shop 
of  a  grf  i        d  plus  30  per  cent 
for  a  bra;:.        >p  of  a  group.  In 
each  case,  lirsi  '<  uqest  figure  is 
for  those  who  .:xpf>' t  the 
second  quarter  to  r.  i.jqhly 
mirror  the  same  penod  in  1992. 

Sales  excluding  NHS 
prescriptions  have  increased 
year-on-year  in  the  first  quarter 


for  almost  half  the  C&D  panel, 
though  24  per  cent  saw  sales 
fall,  leaving  a  balance  of  plus  25 
per  cent.  Independents  did  least 
well,  with  a  positive  balance  of 
21  per  cent  recording  a  rise 
compared  with  the  multiples' 
33  per  cent. 

When  the  figures  are  broken 
down  by  shop  turnover,  the 
difference  is  even  more 
marked,  with  a  positive  balance 
of  just  12  per  cent  in  the 
smallest  category,  rising  to  18 
per  cent  in  the  up  to  £500,000 
sales  a  year  category,  then 
leaping  to  a  plus  balance  of  45 
per  cent  and  56  per  cent  in  the 
top  two  categories. 

Natural  optimism 

There  are  important  regional 
variations,  too.  In  Wales  there  is 
a  balance  of  0  per  cent;  in  other 
words,  as  many  pharmacies 
experienced  a  fall  in  sales  as 
experienced  a  rise.  The  south 
east  results  are  almost  equally 
poor,  scoring  a  positive  balance 
of  just  4  per  cent.  At  the  other 
end  of  the  scale,  Scotland 
recorded  a  positive  balance  of 
55  per  cent,  with  66  per  cent 
saying  they  have  seen  sales  rise 
year-on-year  in  the  first 
quarter. 

Pharmacists'  natural  optimism 
was  to  the  fore  once  more 
when  we  asked  them  about 
their  expected  sales  excluding 
NHS  prescriptions  for  the 


second  quarter.  A  balance  of 
plus  40  per  cent  expect  sales  in 
the  second  quarter  to  be  up 
year-on-year  in  April,  May  and 
June  and  there  is  little  variation 
in  the  response  from 
independents  and  multiples. 
Once  again,  the  larger  the 
store,  the  more  optimistic  the 
manager  is  for  this  kind  of 
business. 

The  trend  recorded  in 
volumes  of  stocks  is  perhaps  a 
more  accurate  pointer  to  the 
average  pharmacist's  state  of 
mind.  Almost  half  our  panel, 
some  48  per  cent,  said  they  had 
the  same  level  of  stock  in  the 
first  quarter  as  a  year  ago  and 
57  per  cent  expect  to  have  the 
same  stocking  levels 
year-on-year  in  the  second 
quarter.  Moreover,  the  positive 
balance  on  stock  levels  falls 
from  plus  1 1  per  cent  in  the 
first  quarter  to  plus  8  per  cent 
when  the  panel  was  asked  to 
estimate  for  the  second  quarter 
of  the  year. 

South  east  hit 

It  is  noticeable  that,  on  stock 
levels,  independents  have  been 
more  positive  than  the 
multiples.  Independents 
recorded  a  balance  of  plus 
14  per  cent  for  the  first  quarter 
of  the  year  compared  to  around 
5  per  cent  for  the  multiples. 
For  the  second  quarter, 
independents'  expectations  of 


stock  levels  eases  to  plus  10  per 
cent,  still  well  above  the  3  to  4 
per  cent  of  the  multiples. 

The  regional  breakdown 
indicates  that  businesses  in  the 
south  east  have  been  most 
pessimistic,  lowering  their 
stockholdings.  They  record  a 
negative  balance  of  12  per  cent 
for  the  first  quarter,  which  rises 
to  only  minus  5  per  cent  when 
they  are  asked  to  estimate  for 
April  to  June. 

Surprisingly,  Wales  shows  a 
positive  balance  for  the  first 
quarter  of  plus  27  per  cent, 
though  this  plunges  to  minus 
9  per  cent  for  estimates  of  the 
second  quarter.  Similarly,  the 
figure  for  the  south  west 
tumbles  from  plus  26  per  cent 
for  the  first  quarter  to  plus 
1 1  per  cent  estimated  for  the 
second.  It  looks  as  if  those  who 
did  increase  their  stock  levels  in 
preparation  for  the  fabled 
upturn  in  the  economy  may 
have  burned  their  fingers. 

Nevertheless,  our  survey 
figures  for  trends  in  the  value 
of  stocks  held  year-on-year  are 
more  upbeat.  Around  half  the 
panel  said  stock  values  are  up 
on  a  year  ago  for  the  first 
quarter  with  only  15  per  cent 
saying  they  were  down,  a 
positive  balance  of  34  per  cent. 
However,  estimates  for  the 
second  quarter  show  the  plus 

Continued  on  pi  178 


Trends  in  Sales  Turnover 

exc.  Nils  Prescriptions  (Past  3  months) 


□ 


Trends  in  Sales  Turnover 

exc  .MIS  Prescriptions  (Next  3  months) 


Trends  in  Margins 


(Past  3  months) 


□ 

Trends  in  Margins 

(Next  3  month!.) 


Norlli  Kast      North  West 


Midlands        South  East      South  We.st  Scotland 
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Uncover  the 
true  potential  oi  file 
slimming  marke 


Slim-Fast 


balance  dip  to  21  per  cent  with 
46  per  cent,  expecting  stock 
values  to  be  the  same  as  a  year 
ago. 

Margins  squeezed 

Trends  in  margins  show 
pharmacy  managers  at  their 
gloomiest,  with  a  negative 
balance  of  41  per  cent  saying 
margins  are  up  —  in  other 


with  minus  24  per  cent. 

Prospects  for  margins  are 
slightly  less  downbeat,  with  a 
balance  of  minus  24  per  cent 
overall  expected  for  the  second 
quarter.  In  Scotland,  pharmacy 
managers  are  expecting,  on 
balance,  to  achieve  margins  no 
worse  that  a  year  previously. 

In  our  survey  of  sales 
turnover  trends,  the  results 


recessions  make  people  feel  ill! 

On  the  whole,  our 
respondents  appear  to  be 
optimistic  about  the  economy, 
reflected  by  the  fact  that  while 
expectations  for  the 
year-on-year  sale  of  medicines 
are  not  as  strong  for  the  second 
quarter,  product  sectors  like 
fragrances,  cosmetics,toiletries 
and  babycare  all  show 


businesses.  This  can  only  be 
interpreted  as  a  tribute  to  the 
entrepreneurial  spirit  of  the 
modern  pharmacist. 

Better  times  ahead 

The  optimism/pessimism  scales 
converge  when  the  timescale  is 
extended  to  six  months;  the 
negative  balance  for  the 
pharmacy  sector  improves  to 


Photoprocessing 


OTC  Medicines 


Next  3  months 


Next  3  months 


words,  48  per  cent  experienced 
a  drop  in  margins  year-on-year 
in  the  first  quarter  against  just 
7  per  cent  achieving  an 
increase.  This  does  not  vary 
much  with  the  type  of  shop  — 
both  independents  and 
multiples  had  the  same 
experience,  it  seems  —  but 
storf^s  with  turnover  of  over  £1 
mill;  .!\  the  top  category  in  our 
survt.     .ppeared  to  have  held 
maroi.     .;tter  than  their 
smallt!       ■  with  a  negative 
balance  12  per  cent. 

Regiori  ,        ;  -^n  the  picture 
looks  gloorv,  ;       '  the  south 
east  once  agaif         -  bottom 
of  the  pile  with  c  .   i...  ,  of 
minus  62  per  cent,  io' jwed  by 
the  south  west  with  ri;inf.i:,  47 
per  cent,  the  north  west  with 
minus  44  per  cent  and  the 
Scots,  once  again  in  the  lead. 


range  from  fragrances,  with  a 
balance  of  minus  52  per  cent 
saying  sales  were  up  in  the  first 
quarter  on  a  year  ago  to  OTC 
medicines  which  score  a  robust 
plus  60  per  cent. 

Poor  sellers 

Notable  poor  sellers  were 
cosmetics  (minus  33  per  cent), 
toiletries  (minus  10  per  cent) 
and  photoprocessing  (minus  1 1 
per  cent).  On  the  up  side, 
medicines  were  to  the  fore, 
with  analgesics  scoring  plus  49 
per  cent,  cold  remedies  plus  41 
per  cent  and  indigestion  cures 
plus  25  per  cent. 

Vitamins  scored  well,  too, 
with  a  positive  balance  of 
21  per  cent.  None  of  this  is 
out  of  kilter  with  the  view  that 
the  economy  has  yet  to  recover 
significantly  and  that 


improvement  for  second 
quarter  expectations. 

Photoprocessing  shows 
particularly  spectacular 
improvement  from  the  first  to 
the  second  quarter,  another 
indication  that  pharmacy 
managers  are  expecting  —  or  at 
least  hoping  for  —  an 
improvement  in  economic 
activity  generally. 

Our  survey  has  two  optimism 
versus  pessimism  scales,  for  the 
respondents'  own  businesses 
and  for  the  pharmacy  sector  as 
a  whole.  The  results  nere  were 
especially  telling.  A  balance  of 
minus  28  per  cent  of  all  of  our 
panel  are  pessimistic  for  the 
next  three  months  about  the 
pharmacy  sector  as  a  whole,  but 
a  positive  balance  of  25  per 
cent  are  optimistic  about  the 
prospects  for  their  own 


minus  19  per  cent  while  the 
balance  for  our  respondents' 
own  business  prospects  remains 
the  same,  at  plus  25  per  cent. 

We  employed  a  third 
optimism  scale  for  the  retail 
sector  as  a  whole.  Here  the 
balance  rises  from  plus  5  per 
cent  on  the  three-month 
horizon  to  plus  17  per  cent 
when  the  timescale  rises  to  six 
months.  So  it  seems  that  even  if 
recovery  is  not  here  yet, 
pharmacy,  at  least,  has  its  eyes 
on  better  times  ahead.  Look 
out  for  the  next  Chemist  & 
Druggist  Business  Trends  Survey 
in  three  month's  time. 
•C&D's  Business  Trends  Survey 
questioned  a  representative 
panel  of  350  pharmacies  across 
the  country.  Only  two  of  the 
panelists  failed  to  return  their 
questionnaires. 
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The  wraps  are 
biggest  slimming  p 
launch  since  1990 

•  OVER  £2  MILLION  TV 
SPEND  THIS  SUMMER 
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Number  1  in  sales.  Number  1  in  profit. 
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In  addition  to 
supplying  diagnostic 
equipment  for  home 
use,  pharmacists  are 
becoming  increasingly 
involved  with  'near 
patient  testing'. 
Charlotte  Coker  looks 
at  the  current  state  of 
play  in  both  areas  and 
likely  future 
developments 


NOCKS 


And,  although  no  figures  are 
available,  they  say  the  supply  of 
blood  glucose  meters  is  a 
rapidly  growing  area.  (The 
eight  meters  available  in  the  UK 
were  examined  in  Drug  & 
Therapeutics  Bulletin  Vol  13,  No 
8,  April  13,  1993.) 

At  Bayer  Diagnostics, 
marketing  director  Dr  David 
Martin  says:  "There's  a  major 
role  for  pnarmacists  in 
supplying  blood  glucose  meters 
and  finger  pricking  devices 
direct  to  the  patient." 

With  the  wider  use  of  blood 
glucose  meters,  pharmacists  will 
need  to  show  the  devices. 


The  area  of  pharmacy 
diagnostics  provides 
pharmacists  with  a  golden 
opportunity  to  extend  their 
role. 

In  addition  to  pregnancy  and 
ovulation  tests,  blood  glucose 
testing,  cholesterol  testing  and 
blood  pressure  monitoring  have 
been  introduced  as  services  in 
some  pharmacies  with  varying 
degrees  of  success. 

But  despite  the  reservations 
expressed  in  some  quarters,  the 
general  feeling  among  the 
profession  and  manufacturers  is 
that  pharmacists'  involvement 
in  diagnostics  should  and  will 
increase. 

Bi&i<c$d  glucose  tests 

Or       ^he  main  areas  of 
invv        nt  for  pharmacists  at 
pres:  supplying  meters 

for  n;>.  '  blood  glucose  at 

home. 

Some  ;  "ople  with 

diabetes  rey       ,    snnitor  their 
own  blood  gl\.<  ■..     ,  'i.,.  !,  say 
Boehringer  Mai  liiey 
estimate  that  last  ye,"  ,  mors 
than  2.1  million  pack\  of  50 
blood  glucose  testing  stfips 
were  supplied,  about  1.7 
million  OT  them  by  pharmacists. 
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Promotional  support  for  Accutrend  comprises  POS,  leaflets,  and 
advertising  in  Balance  magazine 


explain  how  they  work,  and 
talk  about  the  important 
aspects  of  technique,  quality 
assurance  and  quality  control  to 
ensure  that  users  are  carrying 
out  the  tests  properly  and  the 
meters  are  operating  correctly, 
he  explains. 

Since  the  patient  is  likely  to 
visit  the  pharmacy  routinely 
with  prescriptions  for  blood 
glucose  strips,  pharmacists  may 
also  need  to  provide  back-up 
advice  on  any  problems  with 
the  meter,  he  suggests. 

A  helpline  manned  by  a 
practice  nurse  is  available  for 
patients  to  get  advice  on  use  of 
the  Glucometer,  say  Bayer. 

The  company  also  see 
themselves  as  having  a  key  role 
in  educating  health 
professionals.  Last  year,  in 
co-operation  with  the  National 
Pharmaceutical  Association  and 
the  British  Diabetic  Association, 
they  sponsored  an  information 
pack  for  pharmacists  which  was 
sent  to  every  pharmacy  in  the 
UK. 

The  company  currently 
produces  a  newsletter  called 
Targef  aimed  at  hospital 
practitioners  and  are  looking 
at  the  possibility  of  producing 
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Glutolet:  half  a  million  people  monitor 
a  version  for  pfiarmacists. 

Screening  for  undiagnosed 
diabetes  is  acknowledged  as  a 
role  for  which  the  pharmacist  is 
ideally  suited.  A  working  party 
of  the  BDA,  in  its  report  on 
population  screening  for 
diabetes,  concluded  that: 
"Ideally,  population  screening 
for  diabetes  would  take  place 
within  the  context  of  general 
practice,  where  appropriate 
laboratory  and  follow-up  care  is 
available." 

However,  the  working  party 
recognised  that  mass  screening 
may  be  undertaken  elsewhere 
and  drew  up  recommendations 
for  safe  and  careful  practice. 

In  1991,  the  Pharmaceutical 
Services  Negotiating  Committee 
launched  a  pilot  study  to 
examine  the  community 
pharmacist's  role  in  offering 
blood  glucose  testing  to  screen 
for  undetected  diabetes.  The 
trial  met  with  some  success,  yet 
blood  glucose  screening 
appears  not  to  have  caught  on. 

"It's  not  very  sexy,"  says 
Anglo  European  Health's  Ivor 
Shapiro.  "Valid  as  it  is,  people 
don't  get  emotional  about  it. 
This  is  why  it  doesn't  work." 

At  Bayer,  Dr  Martin  cautions 
that  this  area  needs  to  be 
handled  with  care:  "For  the 
pharmacy  professional  wanting 
to  go  down  the  route  of 
screening,  clearly  a  lot  of 
important  issues  of  quality 
assurance,  follow-up  advice  and 
counselling  have  to  be  taken 
into  consideration." 

He  suggests  that  pharmacists 
should  contact  "the  experts"  at 
their  local  pathology  laboratory 
to  ask  for  advice  and  guidance. 
Close  collaboration  with  local 
GPs  is  also  important,  says  Dr 
Martin. 

Cholesterol  tests 

For  those  thinking  about 
getting  involved  in  cholesterol, 
a  good  starting  point  is  the 
review  by  the  NPA's  head  of 
information,  Mary  Allen,  in 
Pharmacy  Update  (C&D  20 
March). 

The  NPA  has  also  produced  a 
handbook  entitled  Cholesterol 
Screening  in  Community 
Pharmacies,  available  free  to 
members  or  £5  to  non- 
members.  It  is  also  important  to 
read  through  the  Royal 
Pharmaceutical  Society's 
guidelines. 

Boehringer  Mannheim  say 
that  cholesterol  testing  in 


their  own  blood  glucose  levels 
community  pharmacies  has  not 
grown  as  fast  as  previously 
anticipated  probably  because  of 
a  combination  of  initial  costs, 
the  inconvenience  of  using 
certain  systems  and  a  lack  of 
local  promotion  of  the  service. 
The  company  provides  a  "local" 
PR  support  kit  for  pharmacists. 

Ivor  Shapiro  at  Anglo 
European  Health  says  that 
although  cholesterol  screening 
has  not  taken  off  in 
pharmacies,  it  is  not  because 
there  is  no  demand  for  it. 

"The  demand  is  wide- 
ranging,"  he  says.  "But  there  is 
still  a  long  way  to  go  in 
convincing  the  pharmacist 
himself  that  this  is  the  way 
forward." 

Mr  Shapiro  believes  that 
problems  arise  when 
pharmacists  look  at  cholesterol 
testing  as  a  money-making 
venture.  If  the  service  does  not 
appear  to  be  making  them 
money,  some  pharmacists  lose 
interest. 

He  believes  that  if  it  is  looked 
on  purely  as  a  service  for 
customers,  the  business  will 
benefit  generally  through  the 
development  of  loyal  customers 
and  related  sales. 

"Pharmacists  shouldn't 
exclude  themselves;  they  are 
the  ideal  people  to  be  testing," 
advises  Mr  Shapiro. 

The  two  potential  problems 
he  highlights  are  lack  of 
physical  space  in  some 
pharmacies  and  some 
pharmacists'  poor 
communication  skills. 

He  says  that  training  is  all- 
important,  and  emphasises  the 
importance  of  counselling.  He 
agrees  that  diagnostics  should 
be  included  in  the  pharmacy 
undergraduate  syllabus  ancl  is 
heartened  to  see  that  some 
schools  of  pharmacy  have 
purchased  systems. 

Mr  Shapiro  also  sees  a  need 
for  home  cholesterol  tests,  but 
cautions  that  this  is  not  for  the 
first  time  user.  It  is  for  those 
who  are  monitoring  their 
condition,  he  stresses. 

All  in  one 

In  May,  Unichem  launched  a 
new  system  called  the  Primetest 
Diagnostic  System.  It  is  the  first 
integrated  system  to  produce 
an  overall  risk  assessment  of  the 
likelihood  of  cardiovascular 
disease,  says  the  company. 

It  measures  blood  pressure, 
cholesterol,  blood  glucose  and 


haemoglobin.  Based  on  the 
results  of  these  tests  and  other 
relevant  information,  such  as 
weight,  height  and  smoking 
habit,  an  overall  risk  assessment 
of  cardiovascular  disease  is 
made  and  printed  out. 

Unichem  suggest  charging 
£18.95  for  a  test.  The  Primetest 
costs  £1,500,  with  lease  terms 
available,  and  comes  with  an 
information  pack  including 
customer  leaflets,  suggested  GP 
letter  and  suggested  local  press 
advertisement.  Pharmacists  can 
arrange  for  a  demonstration  by 
calling  081-391  2323. 

What  next? 

Health  screening  in  pharmacies 
will  certainly  continue  to 
expand.  The  demand  from 
consumers  is  likely  to  increase, 
and  fundholding  GPs  may 
decide  to  opt  for  the  diagnostic 
services  of  their  local  pharmacy, 
with  all  its  inherent  benefits. 

A  recognised  expert  in  the 
field  of  pharmacy  diagnostics, 
community  pharmacist  Terry 
Maguire  believes  that 
remuneration  is  a  vital  factor  in 
ensuring  the  viability  of  any 
professional  clinical  service,  and 
the  widespread  adoption  of  the 
service  by  community 
pharmacists,  rather  than  their 
restriction  to  the  more 
enthusiastic  pharmacists. 

The  areas  into  which 
pharmacy  diagnostics  is  likely 
to  expand  include  body  mass 
index,  body  fat  assessment, 
peak  flow  monitoring, 
monitoring  theophylline  blood 
levels,  checking  for 
abnormalities  in  urine 


and  occult  blood  in  faeces. 

Haemoglobin  analysis  is  now 
at  the  "home  test"  stage,  say 
BHR  Pharmaceuticals,  and 
others  that  will  shortly  be 
available  for  home  use  are 
Chlamydia,  group  A  and  B 
Streptococcus,  infectious 
mononucleosis,  Lyme's  disease 
and  a  monoclonal  occult  blood 
assay  to  detect  colon  cancer. 

Whether  or  not  pharmacies 
are  suitable  for  HIV  testing  is 
still  under  debate.  The  two 
problems  highlighted  by  Ivor 
Shapiro  are  the  need  to  ensure 
that  the  test  is  carried  out 
correctly  and  the  question  of 
what  to  do  with  the  result. 

His  company  is  presently 
looking  at  an  HIV  test  made  by 
a  company  in  America,  but 
nothing  will  happen  for  at  least 
a  couple  of  years. 

BHR  Pharmaceuticals  believe 
the  problems  associated  with 
HIV  testing  could  prove 
insurmountable,  not  least 
because  under  the  Bill  on  HIV 
testing,  it  would  be  an  offence 
for  pharmacists  to  offer  this 
service  as  an  OTC  test. 

Other  concerns  revolve 
around  the  legal  requirements 
regarding  the  conditions  under 
which  the  test  should  be 
performed  and  disposal  of  the 
completed  test. 

In  the  abstract  of  a  paper  Dr 
Maguire  delivered  in  April,  he 
said:  "Presently,  consideration  is 
being  given  to  the 
measurement  of  drug  blood 
levels  (therapeutic  drug 
monitoring)  and  the  use  of 
biochemical  markers  such  as 
uric  acid,  potassium  and  urine 
protein  levels  to  monitor  for 
adverse  drug  reactions. 

"Near  patient  testing  is 
currently  provided  to  the 
patient  on  request  at  the 
pharmacy.  There  are  also  plans 
to  have  tests  provided  to  GPs 
within  the  NHS  and  this 
includes,  initially,  pregnancy 
tests.  A  number  of  pilot  studies 
are  investigating  the  potential 
benefits  of  a  TDM  service. 

"A  pharmacy-based  near 
patient  testing  service  provides 
the  opportunity  for  the 
pharmacist  to  become  more 
actively  involved  in  the 
therapeutic  management  of 
patients.  This  clearly  has  the 
potential  to  reduce  the 
incidence  of  adverse  drug 
reactions  and  improve  disease 
management  while  also 
reducing  NHS  costs." 


Lipotrend:  pharmacists  need  convincing  about  cholesterol  tests 
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Pharmacists  caa  expect  great  things  from  pregnancy  testing  and,  as  awareness  grows, 
the  market  for  ovulation  testing  will  bear  fruit 


In  Britain  each  year,  over  one 
million  pregnancy  tests  are  sold, 
worth  some  £10.2  million  at  rsp, 
say  Carter  Wallace.  At  the  same 
time,  one  million  professional 
tests  are  carried  out,  half  of 
them  by  pharmacists. 

According  to  Nielsen,  the  size 
of  the  home  pregnancy  test 
market  (excluding  Boots)  is 
754,890  units,  up  1  per  cent 
year  on  year. 

But  at  Unipath,  UK  OTC 
product  manager  Lucie  Austin 
believes  that  this  does  not 
reflect  the  market's  true 
potential. 

"Market  growth  has  slowed 
down  but  we  believe  there  is 
still  a  lot  of  room  for  growth  in 
the  market,  because  there  are  a 
lot  of  women  who  don't  even 
know  about  pregnancy  tests," 
she  says. 

One  area  of  the  market  that 
is  showing  extensive  growth  is 
single  tests,  from  just  over  a 
third  of  the  market  to  just 
under  half.  However,  Ms  Austin 
describes  this  trend  as 
"alarming",  explaining  that, 
although  it  may  be  cheaper  for 
consumers,  it  is  not  always 
accurate. 

She  says:  "It's  important  for 
pharmacists  to  understand  why 
there  are  two  tests  and  why 
they  should  be  stocking  both 
lines." 

Essential  line 

The  double  test  is  the  more 
essential  line  because  of 
medical  advice  that  women 
should  retest  three  days  after 
the  initial  test,  she  explains. 

A  retest  is  necessary  because 
with  tests  that  can  be  used  on 
the  day  a  period  is  due  or  the 
day  after,  there  is  the  potential 
for  error  due  to  miscalculation 
of  dates,  since  many  women 
have  irregular  cycles. 

"The  tests  are  99  per  cent 
accurate  provided  women  are 
testing  on  the  right  day,"  says 
Ms  Austin. 

Advanced  technology  is  the 
key  to  success  in  this  market, 
say  Chefaro.  They  have  updated 
'"'edictor  as  a  "dip  and  read" 
t'^st  that  is  dipped  in  urine  for 
fiv..  •  f'conds  and  produces  a 
re:  .     t  four  minutes. 

'y.        'nq  manager  Chris 
Ciai  '         We  have  also 
comn  !  the  benefits  of 

the  ne  ,  J  read'  tests 

on-pack  '  .  ^":.tomers  every 

confidenc-         .  •  ,)<;.«." 

Carter-Wai: .  .  ■    .oort  a 
growing  prete/feti  :c  for 
one-step  tests  at  Uio  expense  of 
cup  tests.  Since  Discove:  Today 
went  one-step  last  Juiy,  iis 
brand  share  has  risen  from  3.9 
per  cent  to  12.9  per  cent,  says 
the  company. 


Advice  from  Unipath's  Lucie 
Austin  on  how  pharmacists  can 
ensure  they  are  deriving 
maximum  benefit  from  selling 
pregnancy  tests  is  that  they 
need  to  be  visible.  They  offer  a 
high  return  and  it  makes  good 


counter  is  not  the  best  thing  for 
the  market  or  the  consumer. 
Potential  customers  could 
assume  that  the  pharmacy  does 
not  stock  them,  leading  to  lost 
sales. 

There  are  two  options  for 


To  accompany  in-pharmacy 
testing  or  the  sale  of  home 
tests,  Carter-Wallace 
recommend  that  easily 
accessible  patient  literature  is 
displayed  for  those  who  prefer 
to  silently  digest  written 


Clear  Klue:  bein><  advertistd  in  women'.s  majjazines 


Predictor  has  been  updated  as  a  "dip  and  read"  test 


business  sense  to  have  them  out 
on  display,  she  says. 

"Most  important  for  home 
pregnancy  tests  is  that  they  are 
self-selected.  Consumers  don't 
want  to  have  to  ask.  They  like 
to  pick  up  the  pack  and  see  the 
product  benefits.  It's  less 
embarassing  for  them,"  she 
explains. 

Placing  the  kits  behind  the 


siting,  Ms  Austin  suggests.  The 
best  site  is  with  the  family 
planning  products,  and  next 
best  is  with  the  sanpro. 

On  the  number  of  facings  of 
each  brand,  Ms  Austin 
recommends  devoting  shelf 
space  in  relation  to  market 
share.  Unipath  can  make  this 
information  available  to 
pharmacists,  she  says. 


material  on  this  topic  rather 
than  voice  questions. 

Top  professionals 

Pharmacies  are  winning  in  the 
arena  of  professional  tests  and 
this  trend  will  continue,  says 
Unipath's  international  product 
manager  Susan  Paterson.  Her 
advice  to  pharmacists  is  to 
"make  sure  it's  very  clearly 
visible  that  you  offer  the 
service".  Unipath  supply 
window  stickers  for  this 
purpose. 

With  many  GPs  no  longer 
having  access  to  pregnancy 
testing  services,  patients  are 
being  advised  to  buy  a  test  and 
come  back  with  the  results.  This 
will  be  a  continuing  trend,  says 
Ms  Austin. 

She  adds:  "I  think  there  will 
continue  to  be  a  move  away 
from  GP  and  hospital  testing;  I 
think  it  will  be  split  between 
pharmacy  testing  and  home 
tests." 

Ms  Paterson  says:  "Some 
women  still  see  the  pharmacist 
or  the  doctor  as  the  person  to 
go  to  for  a  pregnancy  test."  She 
says  this  has  less  to  do  with  the 
cost  of  the  service  and  more  to 
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Clearblue  One  Step 
Predictor 
Discover  Today 
First  Response 
Early  Bird 

Source:  Nielsen 

do  witii  a  woman's  level  of 
confidence. 

Whetiner  a  woman  opts  for 
home  testing  or  in-pharmacy 
testing  depends  on  her 
particular  priorities,  say 
Unipath.  Home  testing  is 
private,  allows  brand  selection, 
is  conducted  in  the  convenience 
of  the  user's  own  home  and 
allows  her  to  be  the  first  to 
know  the  result.  On  the  other 
hand,  in-pharmacy  testing  is 
conducted  by  a  professional,  is 
generally  cheaper  and  enables 
the  woman  to  request  advice 
immediately  the  result  is 
known. 

Manufacturers  also  believe 
that  a  small  area  for  quiet 
consultation  is  important  for 
in-pharmacy  pregnancy  testing 
and  will  become  increasingly  so. 

In  1990,  when  Carter-Wallace 
asked  women  if  they  thought 
the  pregnancy  tests  they  could 
buy  from  a  pharmacy  and  use 
at  home  were  as  accurate  as  the 
test  a  doctor  would  carry  out, 
36  per  cent  said  the  GP  test 
would  be  more  accurate.  Since 
then  the  company  has 
concentrated  their  efforts  on 
correcting  this 
misapprehension. 

A  new  professional  test  Card 
0/S  was  launched  last  month  by 
BHR  Pharmaceuticals.  Available 
in  packs  of  30s  or  100s,  it  is  a 
one-step  test  that  can  be  used 
the  day  the  period  is  due  and 
produces  results  in  less  than  five 
minutes.  It  is  featured  in  BHR's 
mailing  promotion  to 
pharmacists  this  month. 

Educating  women 

"There's  still  a  lot  of  ignorance 
in  the  whole  area  of  pregnancy 
and  fertility  testing.  One  of  the 
big  jobs  that  we  have  is  to  try 
and  educate  women  as  to  what 
they  can  do  for  themselves  and 
what's  available  for  them,"  says 
Ms  Austin  at  Unipath. 

The  company  is  spending 
£500,000  on  an  advertisement 
campaign  in  women's 
magazines  for  Clearblue  which 
ends  in  October. 

For  the  first  time,  one  of  the 
adverts  is  targeting  women 
who  do  not  want  to  be 
pregnant.  Ms  Austin  says;  "It's  a 
new  strategy  for  us  which  is 
quite  experimental,  but  I  think 
that  when  you  are  brand  leader 
you  cannot  afford  to  miss  out 
50  per  cent  of  your  target 
audience." 

Unipath  run  two  consumer 
promotions  a  year,  the  first  of 
which  is  just  coming  to  an  end 
and  features  a  free  information 
booklet  on-pack. 

For  the  trade,  there  are 
consumer  leaflets,  available 
from  reps  or  direct  from 
Unipath.  There  is  also  POS 
material  in  the  form  of 
showcards,  counter  units  and 
shelf  edgers. 

Unipath  run  advice  lines  for 
consumers  and  pharmacists, 
manned  by  trained  staff  who 


are  able  to  provide  immediate 
answers  to  a  wide  range  of 
questions  (tel:  0234  328656). 
And  when  there  is  sufficient 
demand  in  an  area,  the 
company  holds  training  sessions 
aimed  at  assistant  level  to  be 
accessible  to  both  sales  staff 
and  pharmacists. 

On  the  professional  side, 
there  are  window  stickers  and 
results  pads,  as  well  as  trade 
promotions.  All  the  tests 
benefit  from  wholesaler  price 
promotions. 

Chefaro  are  supporting 
Predictor  with  a  £500,000 
advertising  spend.  They  have 
developed  their  "news"  theme 
campaign  which  will  appear  in 
targeted  national  press. 

Chefaro's  Chris  Clark  says:  "It 


there  is  an  advertising  and  PR 
budget  of  £350,000. 

The  company  also  produces 
POS  material  and  provides  an 
advice  line  operated  by  trained 
advisers. 

Fertility  rights 

Carter-Wallace  value  the 
ovulation  prediction  market  at 
£1 .5m.  It  is  much  smaller  than 
the  pregnancy  tests  market 
because  there  are  problems 
with  awareness  at  consumer 
and  medical  level,  say  Unipath's 
Lucie  Austin. 

GPs  still  generally  recommend 
temperature  measurement  for 
women  having  problems 
conceiving.  But  Ms  Austin 
believes  the  market  will 
benefit  from  the  Royal 


Unipath  run  a  separate 
advertising  campaign  for 
Clearplan  even  though  the 
market  is  relatively  small 
because  they  believe  there  is 
potential  for  growth.  A 
campaign  is  planned  for  this 
year. 

Raising  awareness  of  the 
issues  surrounding  sub-fertility 
was  the  goal  of  the  UK's  first 
ever  National  Fertiliiy  Week 
(May  8-15). 

Carter-Wallace  sponsored  the 
Gift  of  Life  Exhibition  which 
featured  paintings  on  the 
themes  of  fertility  and 
infertility.  Twenty  per  cent  of 
the  sale  price  of  these  paintings 
was  given  to  charities 
supporting  sub-fertile  couples. 

Product  manager  Andrea 
Sharrock  says:  "At  First 
Response,  our  main  aim  is  to 
help  couples  realise  their  dream 
of  parenthood  from  ovulation, 
the  potential  of  creation, 
through  to  confirming 
pregnancy." 

The  company  also  produces  a 
range  of  literature  for 
consumers  which  is  suitable  for 
in-store  display  and  can  be 
useful  as  an  educational  tool 
for  counter  staff  who  may  need 
to  offer  guidance  to  users. 

Unipath  believe  that  as 
consumer  awareness  grows,  the 
market  will  grow.  Ms  Austin 
says  there  is  unlikely  to  be  a 
proliferation  of  brands  on  the 
market  because  research  costs 
are  high. 


First  Response:  free  literature  for  consumers,  pharmacists  and  healthcare 
workers 


Professional  test  Card  0/S  produces  results  in  five  minutes 


is  essential  that  we  have  a 
consistent  advertising  presence 
as  our  prime  target  audience 
changes  every  month." 

The  company  is  also  running 
special  offers  and  promotions, 
including  the  on-going 
make-up  bag  promotion. 

To  support  First  Response, 
Carter-Wallace  have  a  £500,000 
promotional  and  advertising 
spend,  and  educational  activity 
in  women's  magazines.  They 
also  supply  a  free  range  of 
educational  literature  to 
consumers,  pharmacists,  GPs 
and  nurses.  For  Discover  Today, 


College  of  Obstetricians  and 
Gynaecologists'  latest 
guidelines  for  infertility 
practice,  in  which  they  no 
longer  recommend  basal  body 
monitoring  as  a  means  of 
predicting  ovulation.  The  only 
other  effective  method  is  an 
ovulation  test,  says  Ms  Austin. 

The  company  is  attempting  to 
build  awareness  through 
mailings  to  GPs,  contact  with 
obstericians  and  gynaecologists 
through  a  drug  company  sales 
force,  educational  material  for 
the  trade  and  advertising  to  the 
consumer. 


Calling  all 

manufactyrers 

The  second  issue  of  the 
new-look  Over  the  Counter, 
Chemist  &  Druggist's 
bi-monthly  supplement  for 
pharmacy  assistants,  is 
currently  in  production. 

Each  issue  of  OTC tells 
assistants  about  additional 
literature  and  information 
available  on  the  articles  which 
appear  in  that  issue.  Topics 
covered  in  the  next  OTC 
include  babycare, 
photography,  athlete's  foot 
and  childhood  diseases. 

Anyone  producing  health 
literature  on  these  topics  who 
feels  it  may  be  of  interest  to 
pharmacy  assistants,  should 
send  a  copy  to  John  Skelton, 
Editor,  Over  the  Counter,  Benn 
Publications,  Sovereign  Way, 
Tonbridge,  KentTN9  1RW. 
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Pay  offer:  PSNC  on 
a  sliding  scale 

It  has  come  to  my  committee's 
attention  that  at  the  latest 
plenary  meeting  between  the 
Pharmaceutical  Services 
Negotiating  Committee  and  the 
Department  of  Health,  four 
remuneration  packages  were 
offered  to  community  pharmacy. 

One  of  those  offers  fitted 
almost  exactly  the  settlement 
ideal  laid  down  publicly  by 
PSNC  chairman  David  Sharpe 
on  many  occasions.  r)n  offer 
was  a  threshold  of  ],0()0  items 
per  calendar  month  and  a 
dispensing  fee  of  152p. 

Our  understanding  is  that 
not  only  did  the  PSNC  not 
accept  this  offer,  but  it  counter- 
proposed  that  a  sliding  scale 
should  be  introduced  for 
payment  of  a  Practice 
Allowance  between  1,000  items 
and  l,(iOO  items  per  month  with 
a  .standard  flat  rate  of  110.2p. 

If  the  above  is  true,  then 
surely  those  concerned  at  the 
PSNC  should  do  the  honourable 
thing  and  resign.  If  it  is 
not,  we  should  be  told  now 
so  that  the  profession  can 
maintain  the  momentum  of  the 
highly  successful  publicity 
campaign  to  achieve  a  proper 
settlement  from  the  Department. 

J.M.Christensen 

Chairman.  ,'\von  LPC 


Editor.  PSNC  chairman  David 
Sharpe  says:  "The  above  letter 
is  inaccurate  in  many  respects 
and  implies  that  the  PSNC  is 
not  keeping  contractors  fully 
advised.  [See  pi  1,54  for  a  report 
of  the  plenai'v  meeting  and  DoH 
Practice  Allowance  payment 
models,  and  pi  155,  story  end.) 

1.  The  Department's  original 
offLt  has  not  been  superceded 
or  withdrawn,  so  the  campaign 
should  continue. 

2.  The  four  remuneration 
proposals  were  discussion 
documents,  not  offers,  and  had 
many  defects: 

•  they  related  to  a  September  1 
restructuring  which  is  totally 
unrealistic 

•  they  related  to  1993-94  only 
and  did  not  show  what  would 
happen  in  94-95  and  95-96 

•  the  level  of  the  professional 
allowance  was  only  £200  per 
month,  which  is  considerably 
lower  than  the  PSNC  envisage 
for  the  longer  term 

•  your  correspondent  refers  to 
a  dispensing  fee  of  £1.52.  But  a 
two-tier  fee  was  suggested  with 
a  second  tier  fee  of  £1. 

,3.  The  PSNC  did  not  make  any 
conter-propo.sals  at  the  plenary 
meeting  but  undertook  to  take 
the  models  back  to  the  PSNC 
for  discussion. 

4.  The  PSNC  is  considering  a 
number  of  options  through  to 
1995-96,  but  the  proposals 
mentioned  above  are  nothing 


like  our  current  proposals  for 
1993-94. 

PSNC  has  kept  contractors 
informed  of  the  state  of 
negotiations  at  plenary  level 
and  will  continue  to  do  so." 


Not  Phased  at  all  ... 

I  note  with  interest  MH  views 
on  ethical  endorsing  and  Link's 
current  problems  with  Drug 
Tariff  regulations  and  "secret" 
Prescription  Pricing  Authority 
policies  {C&D,  last  week). 

Mediphase  had  the  luxury  of 
developing  their  system  free 
from  the  intense  market 
pressures  that  AAH  and  other 
suppliers  are  under  and, 
although  these  pressures 
inevitably  led  to  the  release  of 
poorly-conceived  Mediphase 
lookalikes,  I  am  unaware  that 
any  of  these  are  "bordering  on 
illegality"  as  AAH  claim. 

There  is  a  considerable  supply 
of  incorrect  and  out-of-date 
information  on  some  systems, 
but  the  burden  of  legality  always 
rests  with  the  user. 

But  Mediphase  believe  that 
PPA  practices  should  not  be 
secret,  and  we  have  always  had  a 
policy  of  making  information 
available  to  interested  parties, 
including  AAH. 

Maurice  Leaman 

Managing  director,  Mediphase 


Smack  on  the  lips 
from  ICI  ... 

Having  lobbied  for  the  POM  to  P 
change  for  Zovirax  cream,  many 
small  independent  pharmacists 
will  be  dismayed  at  the 
thanks  they  have  got  from 
Wellcome. 

Having  a  monopoly  on  its 
sale,  they  have  taken  the  chance 
to  abandon  their  normal  33  per 
cent  on  return  basic  margin  to 
pharmacists  and  have  joined  the 
ranks  of  other  companies  now 
expecting  you  to  work  from  9am 
to  7  or  8pm  at  night  for  a 
derisory  23  to  28  per  cent 
margin  unless  you  agree  to  act 
as  stockrooms  for  them. 

What  is  more,  they  then  send 
a  rep  with  misleading  tables  of 
margins  which  include 
wholesalers'  discounts,  which 
we  all  know  go  straight  to  the 
Department  of  Health. 

One  would  have  thought  that, 
at  this  time  of  considerable 
hardship  for  independent 
pharmacies,  and  with  the 
increasing  pressures  being 
brought  to  bear  on  their 
viability  by  the  DoH,  Wellcome 
would  have  been  more  sensitive 
to  this  issue  —  especially  as  its 
own  development  owes 
something  to  the  efforts  of  the 
same  pharmacists! 

AtuI  Patel 

London  ECl 


Prescribed  annually 
for  healthy  profits... 

Chemex 

-  -  Meet  your  suppliers 

•  Discuss  the  needs  of  your  business 

•  See  new  Product  Launches 

•  Take  advantage  of  show  only  offers 

•  Source  new  products 

Fr^^arking  for  over  6000  cars, 
Ea^Uj^cessihle  by  public  transport. 

Phone  OS^KK/I^^  now,  or  complete  and  return 
the  rnumylmSKmK^^  tickets. 


CHEISTOf'^S3  ' 

12-13  SEPTEMBER,  WeMBLEY 
EXHIBITION  CENTRE,  LONDON 


CHEMEX 

EXilllin  ION 


Please  send  me 
Name  


free  tickets  for  Chemex 


Company. 
Address^ 


12-13  SEPTEMBER  1993 
WEMBLEY  EXHIBITION 
CENTRE  'WEMBLEY 
LONDON 


Postcode 


I       I  Please  semi  me  further  iiifornialion  about  exhibiting  ut  Chemex 

Sponsored  by 

CHEMKr& 


Please  tonipk-lc  this  form  ;ind  return  to:  Chemex,  MGB  Exhibitions  Ltd 
Marlowe  House,  HW  Station  Road.  .Sideup,  Kent,  DAKS  7ET. 
TpI- llKI-^(r>  7">1S  Fnv  (1X1 -^d'' 7">(l«i 


Business  ne 


AAH:  trading  in  a 
tough  climate 


Pre-tax  profits  for  AAH  Holdings 
dipped  from  £42.8  million  in 
1992  to  £4 1.9m  this  year. 
However,  the  1992  profits  include 
a  £6. 6m  exceptional  profit  arising 
from  the  sale  of  the  Weevsown 
subsidiat^.  With  this  figure 
stripped  out,  pre-tax  profits  are 
up  16  per  cent. 

In  the  group's  preliminary 
statement,  chairman  John 
Padovan  says:  "Our  response  to  a 
generally  tough  climate  has  been 
to  lower  our  operating  costs, 
strive  for  maximum  purchasing 
efficiency  and  to  seek  continuous 
improvement  in  our  services  to 
customers." 

The  group's  healthcare 
division  has  maintained  growth 
with  an  11  per  cent  increase  in 
sales  to  £1.16  billion,  while 
trading  profits  are  up  17  per  cent 
to  £31.3m. 

Tellingly,  the  net  margin  is  up 
from  2.5  per  cent  of  sales  to  2.7 
per  cent. 

Over  the  past  year  AAH  have 
been  able  to  integrate  the 
Medicopharma  wholesale  oper- 
ations, expand  their  retail  chain, 
develop  their  computer  services 
business  and  buy  into  the  Irish 
wholesale  market  with  the  ac- 
quisition of  Cahill  May  Roberts. 

Pan-European 

Figures  for  CMR  alone  show  sales 
of  £35. 6m  and  a  trading  profit  of 
£900,000  on  a  net  margin  of  2.5 
per  cent.  "Our  strategy  is  to 
provide  a  service  capability  across 
the  European  Single  Market,"  say 
AAH.  The  Irish  acquisition  is  with 
this  in  mind. 

Within  the  healthcare  division, 
wholesale  and  agency  distrib- 
ution in  the  UK  continues  to  be 
the  bulk  of  the  business.  Sales 
for  this  operation  are  up  from 
£999. 7m  to  £1,049. 2m,  an 
increase  of  just  under  5  per  cent. 
Trading  profits  are  up  over  16  per 
cent  to  £22. 8m,  while  net 
margins  have  improved  from  2.0 
to  2.2  per  cent. 

Part  of  this  increase  is  put 
down  to  a  high  proportion  of 
customers  transferring  across 
from  the  now-defunct  Medi- 
copharma business. 

Competition 

The  distribution  of  drugs  to 
hospitals  has  attracted  interest 
from  AAH's  competitors,  and  the 


company  has  experienced  "some 
minor  erosion  in  sales".  Never- 
theless, this  is  more  than  re- 
dressed by  an  exclusive  contract 
for  Smithkline  Beecham's  hos- 
pital distribution,  according  to 
the  company. 

On  the  OtC  front,  AAH  say  the 
sector  has  become  increasingly 
competitive  during  the  year. 
Nevertheless,  the  company's 
own-label  sales  have  made  pro- 
gress, it  .says. 

During  the  year  a  new 
packaging  factory  was  opened  for 
the  Hillcross  brand  of  generics, 
providing  "much-needed"  new 
capacity. 

Stilt  in  the  healthcare 
division,  AAH's  retail  pharmacy 
chain  continues  to  expand.  AAH 
Pharmacy  Concessions  have 
added  some  65  outlets  during  the 
year  at  a  cost  of  £34. 6m.  AAH 
currently  have  a  grand  total  of 
224  pharmacies. 

Net  sales  in  the  pharmacies 
rose  85  per  cent  to£58.9m,  while 
gross  sales  were  up  43  per  cent  to 
£100.2m. 


Sales  up  12pc  to  £1.4bn 
Pre-tax  profit  up  16pc  to  £37.3m 
EPS  up  3pc  to  32.8p 
Final  dividend  11. 5p 


The  trading  profit  attributable 
to  this  business  was  up  14  per 
cent  to £5. 6m,  a  figure  which  was 
affected  by  Government  action 
during  the  year  which  reduced 
margins  on  NHS  prescriptions. 
This  cut  the  trading  profit  of  the 
pharmacies  by  an  estimated 
£600,000. 

AAH  says  that  measures  to 
counter  this  decline  in  gross 
margin  are  being  "vigorously 
pursued".  This  is  expected  to 
involve  lowering  operating  costs, 
achieving  better  purchasing 
deals  and  increasing  market 
penetration. 

Earnings  per  share  for  AAH 
Holdings  are  up  3  per  cent  to 
32.8p.  A  final  dividend  of  11. 5p 
has  been  announced,  up  5  per 
cent  on  1992. 


All  change  at 
Crookes 
Healthcare 

Kevin  Wilson  and  Malcolm 
Phillips,  respectively  the 
managing  director  and  sales 
director  of  Crookes  Healthcare, 
have  left  to  "pursue  other  career 
interests". 

Phillip  Davy  has  been  ap- 
pointed the  new  md. 

Malcolm  Phillips  is  not  being 
replaced  and  senior  sales  and 
marketing  management  at 
Crookes  will  report  directly  to  Mr 
Davy. 

Mr  Davy  joined  Crookes' 
parent  company.  Boots  Health- 
care International,  as  director  of 
marketing  earlier  this  year.  His 
replacement  will  be  made  shortly, 
according  to  md  of  Boots 
Healthcare  International,  Barry 
Clare. 


Cow  &  Gate 

take  on 
Gentle  Care 

Galenco  are  transferring  res- 
ponsibility for  independent 
pharmacy  sales  for  its  Gentle 
Care  range  to  its  sister  company, 
Cow  &  Gate  Nutricia. 

The  Gentle  Care  range 
includes  bath  foams,  liquid  soaps 
and  other  skin  care  products. 
Cow  &  Gate  Nutricia  is  aiming  to 
build  on  existing  transfer  order 
business. 

Surgichem 

Surgichem  have  asked  us  to 
point  out  that  the  Community 
Computers  pay-as-you-go 
helpline  (Business  News  last 
week)  is  a  new  service 
launched  as  a  low-cost 
alternative  to  an  annual 
software  support  contract. 
Instead  of  paying  a  fixed 
yearly  fee,  pharmacists  only 
pay  for  the  service  when  they 
use  it  at  41  p  per  minute. 

Lloyds  at 
Wimbledon 

Lloyds  Chemists  are  the  official 
pharmacists  at  Wimbledon  for 
the  second  year  in  a  row.  The 
company  will  be  offering  a  full 
pharmaceutical  service  to 
players  and  spectators. 

Burrows  move 

Burrows  &  Close  have  moved 
their  branch  pharmacy  at 
Eastwood  to:  65  Nottingham 
Road,  Eastwood,  Nottingham 
NG16  3AL. 


This  year's  president  of  the  Royal  Pharmaceutical  Society  Nicholas  Wood 
has  opened  the  new  headquarters  of  Surgichem  as  his  first  official 
engagement.  From  left  to  right:  Norman  Niven.  md  of  Surgichem;  Bruce 
Rhodes,  pharmaceutical  advisor;  Nicholas  Wood,  president.  RPSGB;  and 
Dr  Andy  Gitsham,  director  of  professional  services,  inspect  one  of 
Surgichem's  Nomad  systems  at  Stockport's  Surgichem  House 


Comware  target  pharmacists 


An  electronic  data  collection 
system  which  enables  branches 
to  exchange  retail  information 
automatically  with  management 
offices  is  being  offered  to 
pharmacists  by  Comware 
International. 

The  company  maintains  that 
the  system  allows  retailers 
operating  from  more  than  one 


branch  an  instant  picture  of  their 
day's  trading  activities. 

The  system,  known  as  Data- 
Exchange,  uses  a  centrally  based 
pc  to  collect  the  information  via  a 
telephone  line. 

Data-Exchange  costs  £5,000 
for  the  central  server  software 
and  branch  software  costs  £95  per 
site.  Tel:  0483  761686. 
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Seton  sail  into  the  big  time 


Acquisitions  by  the  Seton 
Healthcare  Group  have  moved 
them  into  the  top  ten  companies 
in  terms  of  OTC  sales  in  UK 
pharmacies,  says  chairman 
Norman  K.  Stoller  in  the  group's 
preliminary  results. 

Over  the  past  year,  Seton  l  iave 
bought  Mycota,  Betadine,  Cupal 
and  ten  brands  from  Crf  okes. 
Over  25  per  cent  of  Seton's 
turnover  is  now  in  OTC  products. 

Generally,  the  group  has  seen 
pre-tax  profits  increase  41  per 
centto.£6.i  million  on  a  turnover 
up  4  per  cent  to  £38.6m. 

Fully  diluted  earnings  per 
share  have  increased  28  per  cent 
to  16.3p  after  excluding  ex- 
ceptional losses  in  1992. 

The  group's  core  healthcare 
division,  based  on  wound 
management  products,  achieved 
sales  of  £,'53. 6m,  up  6  per  cent. 
Taking  into  account  acquisitions 
and     disposals,     the  group 


Sales  up  4r.c  lo  X38.6m 
Pre-tix  f.-jfit  up  41pc  to  £6.1m 
Ei^'^;:^  2Spc  to  16.3p 
dividend  5.8p 


estimates  the  underlying  organic 
growth  rate  at  some  8  per  cent, 
"in  keeping  with  our  long-term 
plans". 

During  the  year,  the  group  sold 
their  Pan  Med  business.  This 
move  away  from  custom-made 
pressure  therapy  garments  is 
intended  to  allow  Seton  to  focus 
on  high-volume,  frequent  repeat 
use  sectors  of  this  market. 

Lyofoam  manufacture  has 
been  relocated  to  Oldham  and  the 
group's  site  at  Sittingbourne  has 
been  closed.  The  company  has 
also  completed  expansion  at 
its  manufacturing  sites  at 
Bootle. 


The  administration,  sales  and 
marketing  of  Cupal  has  been 
integrated  into  the  group, 
leaving  the  Cupal  Blackburn  site 
as  a  manufacturing  and 
distribution  unit. 

The  group's  current  policy  is 
to  operate  on  a  centralised 
distribution  basis  to  provide  an 
efficient  service  to  customers, 
say  Seton:  "As  a  result  of  the 
significant  increase  in  UK  sales 
turnover,  we  are  outgrowing  our 
existing  facilities.  Plans  are 
therefore  in  hand  for  a  new 
distribution  facility  in  the 
Oldham  area." 

Roger  Humphreys  has  joined 
the  board  as  financial  director. 
The  former  financial  director, 
Roger  Gould,  stays  on  as  dep- 
uty chairman  and  company 
secretary. 

The  directors  have  rec- 
ommended a  final  dividend  of 
4.1p. 


Turnover  tonic  for  United  Drug 


The  County  Dublin  based 
pharmaceutical  wholesaler  United 
Drug  have  posted  a  69  per  cent 
increase  in  turnover  for  the  half 
year  ended  March  31. 

However,  this  is  the  first  time 
figures  for  Sangers  (NI)  have 
been  included.  United  Drug  took 
over  the  Belfast  wholesaler  at  the 
end  of  last  year. 

The  pre-tax  profit  figure  paints 
a  more  modest  picture,  rising 
from  1RX1.4  million  to  IRXl.Sm 
year-on-year,  an  increase  of  9  per 
cent. 


Vernon-Carus 

Vernon-Carus  have  moved 
their  customer  care  team  to: 
Unit  365,  Four  Oaks  Road, 
Walton  Summit  Industrial 
Estate,  Bamber  Bridge,  Preston 
PR5  8AS.  Tel:  0772  627855. 

Frenchie  relocate 

Frenchie  Cosmetics  have 
moved  to:  26  The  Dean, 
Alresford,  Hants  S024  9AZ. 
Tel:  0962  733144;  fax:  0962 
736144. 

May  retail  prices 

The  Retail  Prices  Index  for  May 
was   141.1    compared  with 
140.6  in  April  anci  just  1.3  per 
->t  up  on  a  year  ago. 

win  accolade 

Belgian  subsidiary  of 
St.  r  e  Beecham  have  won 
the  Prix  Galien  for  the 

ant*  -  5  vaccine  Havrix. 

The  \  ^nsored  by  the 

Belgisi.  -iu  M6dicin 

andisavv:  -novation. 

SanmeM  V 

Toiletries,  ii'";c:  at«ti 
household  produi  ;  ,  s 

Sanmex  have  appoii""  .!  jr  r;  | 
Ellis  to  the  boa»\  a.  i 
manufacturing  director. 


The  United  Drug  board  say 
that  the  outcome  for  the  first  half 
of  the  year  was  achieved  against  a 
background  of  a  general  lack  of 
consumer  confidence  and  very 
high  Irish  interest  rates. 

Profits  after  tax  for  the 
company  look  robust,  showing 
an  increase  from  £807,000  in  the 
first  half  of  1992  to  £1,009,000 
this  year,  up  25  per  cent.  This 
reflects  a  reduction  in  the 
effective  tax  charge  from  42  per 
last  year  cent  to  .34  per  cent  in 
1993. 

In  part  this  is  the  effect  of  the 
33  per  cent  corporation  tax  paid 
by  Sangers,  and  in  part  from  the 
tax  benefits  of  relocating  the 

Medidos'  new 
dispenser 

Medidos  have  added  a  new  tablet 
dispenser  to  their  range,  the 
Medimax.  The  dispenser  is  aimed 
at  patients  who  have  to  take  many 
or  larger  tablets. 

The  Medimax  comes  in  the 
form  of  a  15  X  18  X  4cm  book- 
like wallet  sealed  with  a 
Veicro  fastener.  The  Medimax 
retails  at  £13.95.  Tel:  0532 
.586146. 

Zeneca  rights 
success 

The  five  for  16  rights  issue  from 
Zeneca  has  achieved  a  take-up 
of  over  85  per  cent.  The  un- 
derwriters are  finding  sub- 
scribers for  the  remainder  of  the 
issue. 

The  issue  has  raised  £1.31 
billion  for  the  company. 


Sales  up  69pc  to  IR£61.4m 
Pre-tax  profit  up  9pc  to  IR£1.5m 
EPS  up  Ipc  to  7.44p 
Interim  dividend  2.2p 


Dublin  based  business  to 
Tallaght,  Co.  Dublin. 

Earnings  per  share,  taking 
into  account  the  additional  2.8m 
shares  issued  to  buy  Sangers, 
increased  from  7.36p  to  7.44p. 

Total  dividends  for  the 
company  are  up  63  per  cent  to 
lll£360,000.  An  interim  dividend 
of  2.2p  has  been  announced,  up  7 
per  cent. 


WILLIAMS  li  EVAiMS  PAR  LTD 
MIDDLEWAY.ST.BLAZEY,  Tol:  PAR  5418 

a  raiyTHiflZiK  ire  tabiets 

Tal-e  OHE  Ublei  TKiCE  daily 


fS  i\m  K.  JSCS  (Reg.l) 


01  m  93 


WILLIAMS  &  EVANS  PAR  LTD. 

.iluULEWAY.  ST,  BLAZEY,  Tel.  PAR  54D3 
I'XiHl  milL  125HS/5a  S.F.  SYW 

^5  5IRECTE6  E¥  lOUS  DOCTOR 

*Take  regularly  and  complete  the  course* 
*Shal:e  the  bottle  oefore  use* 
*Please  store  in  a  refrigerator*" 
fR  Smi  K.  JKeS  (Re^.l!  01  JUS  93 


will;  par  ltd 

MIDDLEW/.  ,     Tel  PAR  ii-x- 

ivn  immtti  izimm  ssm&m 
AS  directeij  by  yous  doctor 

'Take  regularly  and  cosiplete  the  course* 
'Shake  the  bottle  before  use* 
•Please  store  in  a  refrigerator* 
iiR  SIMON  I.  JOf£S  CReg.li  01  Mi  % 


Park  Systems  are  including  a 
colour  printer  with  their  current 
patient  medical  record  system.  This 
will  print  prescription  labels  in  a 
range  of  colours,  including  red  for 
cautions.  Park  has  also  introduced 
a  multi-user  system  which  allows 
more  than  one  computer  to  share 
the  same  PMR  information 


Tills  for  small 
retailers 

IBM  have  turned  their  attention 
to  smaller  retail  outlets  with  the 
introduction  of  space-saving  tills. 

The  IBM  4694  PoS  till  is  the 
first  to  be  designed  by  IBM 
specifically  for  smaller  stores.  It 
has  a  "footprint"  some  40  per 
cent  smaller  than  existing  IBM 
tills,  and  can  be  used  as  a  PoS 
terminal,  as  a  master  terminal  for 
several  tills  or  as  a  complete  PoS 
and  management  system. 

The  till  will  be  available  from 
July,  costing  from  £2,700  plus 
VAT,  excluding  software. 

Details  from  IBM  National 
Inquiw  Centre.  Tel:  0.345  898898. 


Coming  Events 


YPG  to  meet 
in  Crick 

The  Young  Pharmacists  Group 
Midland's  regional  conference 
will  be  held  at  the  Posthouse 
Hotel,  Crick,  on  July  4. 

The  programme  includes 
sessions  on  "Complimentary 
medicine:  myth  or  magic?"  and 
"Pharmacist:  tablet  counter  or 
healthcare  professional?"  David 
Sharpe  will  be  present  to  run  a 
"ask  your  Council  member" 
session. 

For  further  details  contact 
Gary  Brown  on  021-233  0233 
(work)  or  021-356  1028  (home). 
•  There  are  still  a  few  places 
left  for  the  YPG  August  Bank 
Holiday  trip  to  Paris  (August 
28-30).  The  cost  is  £179  to 
include  flights  and  two  nights' 
bed  and  breakfast. 

For  details  contact  Andy 
Watson  on  021-233  0233  (work) 
or  021-356  1028  (home). 


Advance  information 

Henry  Stewart  Conference  Studies. 

"Brand  vulnerability  to  price  attack" 
at  SAS  Portman  Hotel,  London  Wl, 
July  23.  Details  from  Lucv  Lloyd  on 
071-935  2382. 

The  British  Institute  of  Regulatory 
Affairs.  "Notification  issues  in  your 
Industry",  September  16  and 
"Labelling  and  leaflets",  September 
23,  both  at  The  Connaught  Rooms, 
London.  Details  on  071-499  2797. 

Pharma  Pricing  '93.  Conference  at 
The  Dorchester  Hotel,  London. 
September  23-24.  Details  from  IIR 
Ltd.  tel:  071-412  0141. 

Cosmetics,  Toiletries  and  Perfumery 
Association.  Autumn  conference  at 
the  Cheltenham  Park  Hotel, 
Cheltenham,   on   October  11-12. 

Further  details  from  Fiona  Hesketh, 
tel:  071-491  8891. 

Joint  meeting  of  the  Industrial 
Pharmacists  Group  and  the  Royal 
Society  of  Chemistry  at  RPSGB 
headquarters  on  October  12. 
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Pliiivmacy  Mam^r^ 


CAN 


URY 


Historu  .il  t '.mtcrbui'v  is  the  muntiA' 
scat  i>(  Kent.  It  IS  ,1  biis\'  i  itw  .ittr.Ktini; 
inillums  ot  ovcisc.is  visitors  cvcrv  vc.ir  in 
.uiiiidon  tci  serving  .1  l.iri;i'  loi.il  popul.ition.  Its 

Cciilibin.ilion  ot'  Mcdirv.il  .1  ri  h  1  tee  tii rc,  rclli;ioiis  .iiid  historii  .il 
import. iiKc.  modern  taiilitics  .iiul  its  convenient  location  tor  the 
South  Coast  and  I  liaiinel  Ports  as  vvell  as  london,  otters  an 
exceptional  litestvle  VMtli  snrprisint;l\'  attordahle  property  prices 

rile  Store  Manager  ot  Sate\\,i\  in  t.'anterbiirv  is  seeking  a  i|iialitied 
I'hannacist  to  manage  the  111-store  I'harniacN'  with  its  te.ini  ol  statt 
I  he  tinit  IS  ee|iiipped  with  the  latest  tetlinology,  including 
computerised  patient  records  and  is  committed  to  providing  the 
highest  stand, irds  ot  protessional  hcilthcare  within  the  comnuinitv. 

The  ideal  landidate  will  be  an  experienced  I'liarmaeist  with  strong 
organisational  and  leadership  i|iialities  plus  good  i  oinnuinic  .itions  and 


prohlem-soK mg  skills  This  is  an  oppor- 
tiinitN'  to  exteinl  \oiir  iliiiual  and  loinmcrcial  capabilities 
withm  one  ot  the  Uk  s  tastest  growing  phan  iKK  v  ihains,  in  a  mltiire 
which  encourages  the  growth  ot  business  through  teamwork  and 
customer  care. 

In  addition  to  a  competiti\'e  salary  tor  a  .V'-hoiir  week,  we  otter 
(. omprehensne  benetits  un  hiding  lonip.iin'  pension  stheme.  payment 
of  Rl'SCIIi  retention  tees,  (.(mtinning  educ, 1,1011  progr.imnie, 
subsidised  st.itt  rest.iur.int  ,ukI  st,itf  disiount  ,itter  ,1  e|U,ilitying  period 

Satew.iy  .md  C'.uUerbury  together  provide  ,111  luitst.nidmg  environ- 
ment to  progress  your  career.  I  or  more  intorm,ition,  ple,ise  cont.ict 
Mike  Nelson,  I'h.irm.icy  I  )ep,irtiiieiU,  S.itevyay  Stores  pk  ,  (1  Milliiigtoii 
Road,  H,iyes,  Middlesex  UH.^  4AY  Telephone  (l,SI-,S4S  S744 
(daytime)  or  07.M  7.M(i.Vi  (evenings  t\  weekends). 


SAFEWAY 

S^^J^     We  are  an  equal  opportunity  employer 


MIDLAND  PHARMACY 
LOCUM  AGENCY 

Urgently  require  locums  for  weeks, 
full  days  etc.  to  register  now. 
Please  call: 
(0902)  24664  (24hrs) 


PLYMOUTH 

Busy  communily  pharmacy 

requires  a 
PHARMACY  MANAGER 
Exellenl  wiirkuig 
conditions  with  good 
support  staff. 
Salary  £25,000. 
Please  apply  to: 
C&D  Box  No.  3451 


MORAY  COAST 


si  A\jikil;ci  K1.H1111 
V  m  bcjuulul 


l-iiihuMasiiL  l^li.iini. 
lur  cLisilv  run  pli;ii  in: 

VllljgL-.  " 

*  I^ivc  dav  wuck 

*  Minimum  pupci\MMk 

*  I'Ai-t'Mcni  suppuiuiii:  suitl 

*  (  iimpciiinc  sjhii\ 

*  i-oLii  hL-diin'iiK-Ll  liousf  .n'uiLihIc  il 
Inquired 

*  Ncwlv  h.'^is1lil\I  wckonic  in  appK' 
Please  apply  with  CV  to: 

Mrs  T.  Findljy,  Cullen  Pharmacy, 
29  Grant  Street,  Cullen,  Buckle. 
Banltshire  AB=-f>  2RS 


LEEDS 


We  have  a  managerial  vacancy  m  one  of  our  recently 
refitted  units  in  Leeds.  Situated  in  an  area  of  mixed 
cultures,  multilinguisic  skills  would  be  useful  but  arc 
not  essential.  Minimimi  paperwork.  i9  hour  week. 

Good  supporting  staff. 
Apply:  Mr.  D.  Drury,  Superintendent  Pharmacist, 
Leeds  Co-operative  Society, 
Ring  Road,  Leeds  LSIO  4AA. 
Tel:  (0532)  702121  (or  0423  734717  evenings) 


SEVENOAKS  &  EASTBOURNE 
Day  Lewis  PLC 

Day-Lewis  group  require  Pharmacist 
Managers  lor  above  branches. 
Excellent  salary,  minimum 
paperwork. 
Contact;  laybi  Mohamedbhei  on 
(0732)  452452  (day)  or 
(0732)  771284  after  8pm 


SITUATION  VACANT 
ROMFORD 

DISPENSER  REQUIRED 
FULL  TIME 

Please  Telephone: 

B.  PANCHAL 
on  (0708)  724905  or 
(081)  886  2056  after  8pm 
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a  healthy  oiillook 
jt^ur  local  corrimunity 


Moss  Chcmiiti  IS  I'lic  of  Britain's  most  respected 
phnriimcii  cliniii^  f'oi  over  75  years  customers  have 
relied  upon  oui  high  standards  of  service  and 
professionally  trained  staff.  Staff  who  listen  and  offer 
good  advice  and  regard  themselves  as  very  much  part  of 
the  iommunityhealth  team. 


MANAGERS 

•  Llandudno*  Manchester 
•  Preston©  Rotherham 
•  Saffron  Walden  •  Stoke  on  Trent 

Continutd  growth  has  crtnted  career 
opportunities  for  pharmacists  with  the  personality 
and  drive  to  make  a  real  impact  on  local 
community  healthcare. 

Experienced  or  newly  qualified,  (full  training  will 

be  given)  we  need  an  individual  with  a 

commitment  to  patient  counselling,  coupled  with 

the  communications  skills  and  management 

qualities  to  actively  market  a  wide  range  of 

,1  ,„j,  I ,  ,j      J     medicines,  healthcare  and  leisure  products. 
}  I         j  ' 

"Ijjjj™  j     In  return,  you'll  enjoy  the  full  support  of  a  highly 

"1  f  ll„  ri     professional  company,  modem  well  equipped  and 

efficient  facilities,  flexible  working  hours  and  a 

highly  competitive  salary  and  benefits  package.  This 

will  include;  PPP  membership,  pension  scheme  with 

life  assurance  and  generous  staff  discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton  MRPharmS, 
Recruitment  and  Trair\ing  Executive,  Moss  Chemists, 
Fern  Grove,  Feltham,  Middlesex  TW14  9BD.       , .  7,3, 


CHEMISTS 


LLOYDS  CHEMISTS 


REQUIRE 

PHARMACY 
MANAGERS 

Capable  of  developing  a  community  Pharmacy 
which  genuinely  cares  for  the  needs  of  its  patients. 
You  will  need  a  professional  attitude,  excellent 
communication  skills,  and  a  commitment  to 
providing  a  quality  service. 

As  well  as  an  excellent  salarv,  we  offer: 


BENEFITS 


•  Unrivalled  promotion 
prospects 

•  Profit  related  bonus 

•  20%  staff  discount 

•  Secure  Pension  Scheme 

•  Free  Private  Healthcare 


VACANCIES 


•  WEST  MIDLANDS 

•  MILTON  KEYNES 

•  EAST  ANGLIA 

•  BERKSHIRE 

•  NORTHAMPTONSHIRE 

•  ASHFORD 


CONTACT 


Sandra  Williams,  Pharmacist  Recruitment  Officer, 
Lloyds  Chemists  Pic,  Manor  House, 
Manor  Road,  Mancetter,  Atherstone, 

Warwickshire  CV9  IQY. 
Telephone:  (Daytime)  0827  718001 
(Evenings  and  Weekends)  0827  260023/0827  50752 
Direct  Line:  0827  713990  during  office  hours. 


SITUATIONS  WANTED 


LOCUMS 


A  MAN  FOR  ALL  SEASONS 

Emergency  Locum  Pharmacist  available  on  a  daily  basis. 
Reliable,  adaptable  and  highly  recommended. 

Contact:  Lionel  Stein, 
47  Preston  Road,  Wembley,  Middlesex. 
Telephone:  081-904  2976 


L 


EDGWARE/ 
STANMORE/ 
HARROW 

and  surrounding  areas. 
Experienced,  reliable 
locum  available  on 
regular  basis. 
Days/part  days 
•>iisidered  regularly. 
©81-958  6031 


CEN  W  LONDON 

Youi:  .  -."ienced 
pharmaciti  .  ii'csjie  for  one 
week's  work  fpiyo  Fri)  in 
September  frodi  oih.  ^Oih 
Perfect  tor  holiday  (,ovsi 
Telephone:  Sharon  Byrne 
on  010-3531  660  6551 


SOUTH 
MANCHESTER 

Tired,  Pale, 
Need  a  Break? 
Regular  days  or 
holiday  cover. 
Please  ring 

^.  Newgrosh  MRPharmS 
on  061-428  7710 


HAMPSTEAD 

Within  23  miles  radius. 
Friendly,  experieneed,  tlexilile 

phurmaeist  witli  sense  ot 
humnur  seeks  a  regular  one  oi 
I  wo  days  a  week  in  a 
Lonimunilv  pharmacy. 
Telephone:  Brian  Stroh  on 
081-458  2034 


Provincial  Pharmacy 
Locum  Services 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  ol  hanilling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINKSS 


EDINBURGH 

031-2290900 


NEWCASTLE 
1 091-2330506 


Plate  your  locum  problem  in  the 


MANCHESTER 
061-7664013 


hands  ol  our  experienced  to-oidinators 
We  will  inform  you  the  momenl  cover 
is  found  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


CARDIFF 
0222549174 


BIRMINGHAM 
021-2330233 


EXETER 
0392422244 


LONDON 

0892-515963 


SMETHWICK 

Locum  required  for 
occasional  Sundays 
(2  hours). 

Please  ring 

021-558  8837 


SHEFFIELD 

PHARMACIST 
REQUIRED  FOR 

SATURDAY 
MORNINGS  ON  A 
REGULAR  BASIS 

TEL:  PETER  MAGIRR 
ON  0742  462636 
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LOCUMS 


ARE  YOU  AVAILABLE  FOR  PART 
TIME/  FULL  TIME  LOCUM  WORK? 

We'll  do  the  organising  -  You  do  the  earning. 
Contact: 
Locum  Link 
43  Belvoir  Park,  Culmore,  Derry,  Co.  Derry 


FRANK  G.  MAY 
AND  SON 


Locums  required  &  supplied  in  the  Soutti  East. 
Please  telephone 
Keith  May  -  0622  754427  (24  hours) 


BUSINESS  OPPORTUNITiES 


•SUPERB  RETAIL  BUSINESS  OPPORTUNITY  ' 

THE 
LITTLE  GENIUS 

THE  IMAGER,  from  Photo  Express  is  the 
smallest  microlab  on  the  market  today, 
occupying  |ust  one  sq  metre  of  valuable 
retail  space  Now  even  the  smallest  store 
can  offer  quality  30  minute  film  processing, 
en|oy  extra  profits  and  attract  new 
customers 

Unique  fully  automatic,  continuous 
operation  enables  printing  and  developing  in 
one  process  Just  insert  an  unprocessed 
35mm  film  and  out  pop  6x4  lumbo  photo's 
including  instant  reprints' 

THE  IMAGER,  is  SO  easy  to  operate, 
you  can  build  new  business  with  no  extra 
Staff  An  ideal  profit  centre  in  itself.  The 
Imager  will  complement  your  existing  range 
of  goods  and  services  The  increased 
customer  flow  attracted  by  30  minute  D&P 
will  certainly  improve  your  overall  sales 
performance  When  you  consider  that  the 
D&P  market  has  seen  150  years  of 
continuous  growth,  it  is  easy  to  understand 
why  so  many  retailers  are  adding  30  minute 
D&P  to  their  range  of  services 

"AUTOMATIC  FILM  DEVELOPING  &  PRINTING  MACHINE" 

A  few  Ex-Demo  Promotional  Machines  available  to  selected  retailers 
as  "Referrals"  saving  £5,000  on  cost  /  lease. 

List:  £18,900  for  only  £13,900.SAE  for  Brochiure  &  Profit-Planner 
please  to: 

PHOTO  EXPRESS,  Suite  405,  Glenfield  Park,  Philips  Road, 
Blackburn  BB1  5PF. 
Telephone:  (0254)  671021.  Fax.  (0254)  261972. 


BUSINESS  FOR  SALE 


Established  pharmacy  for  sale,  freehold, 
residential  portion  included. 
Location:  North  West.  Turnover  circa  IR£450,000. 
ex.  VAT;  audited  figures;  genuine  enquiries  only. 
Please  contact: 
Farrell  McDonnell  Sweeney  &  Company, 
Solicitors,  Roscommon.  Phone:  0903  26102 


1  ■  ■ 

BUSINE 

7       '  i 
£■  ■  '4 

R  SALE 

ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 

LEEDS  Co.  DURHAM 

Community/Estate   Leasehold   Pharmacy  Sole   Village   Pharrriacy   showing  rapid 

Estimated  T/0  to  31  Dec   '92  1:198,000  growth  Sales  FYE  31/3/93  f 26' ,000  NHS 

under  management   NHS  items  average  items  average  2,400  per  month  New  lease 

1 ,400  per  month  Easily  run, !ow  overheads  lo  be  granled  at  C3,000pa    Flat  above 

Council  lease  |ust  renewed  at  £2,900  pa  available  separately  if  required  Oilers  in 

Offers  invited  lor  GW/Fix  plus  SAV  excess  ol  C95,000  for  GW/Fix  plus  SAV 

MANY  BUSINESSES  NEVER  ADVERTISED.  PLEASE  PHONE  FOR  DETAILS 


FOR  SALE 

Rare  opportunity  to  purchase  a  highly  profitable 
business  on  a  very  busy  main  road  in  Sunderland, 
Tyne  &  Wear.  A  former  Pharmacy  now  selling 
discount  toiletries,  confectionery,  medicines  etc. 
Very  short  opening  hours.  New  lease. 
Please  uuile  lo: 

C&D  Box  No.  3450 


STOCK  FOR  SALE 


To  advertise 
in  this 
section 
please  phone 

JOE 
DOVETON  on 
0732  364422 
Ext.  2432 


MAYFAIR  SHOP 


TO  LET 


Good  Retail  Location 
Close  to  Oxford  Street 
New  lease  at  only 
£26,500  pa  excl 

Call  Cameron  Scott  at 
Knight  Frank  &  Rutley 

071-6298171 


FINANCIAL 


100% 


1% 


PRACTICE  LOANS 

We  oUcf  |)i'i)l(\s,siiiii;tl  iicopli'  l()()"ii  |ii';i(  lii'(' 
lo;ins  Id  |iiiirli;i,si'.  iiicf^;i'  iif  I'c-rni.tiici', 
S(i  llici'i'  IS  III)  need  In  iniirlf.;;if.;('  viinf  Ihhih' 
lo  I'iiisc  (';i|iil;il  liif  lliis  iitirptKsr 

V;irii)ii,s  iv|i,'i\iii('iil  iiiclliiiils  ;iir  ;iv;iil;ilil(' 
Id  siiil  iitiliv  iilii;il  n'i|tiiiriii('iils  Ini'  Iitiiis  nl' 
L'O  yivii's  III'  Idiii^ci'  We  ;ii'i'  williii;^  Id  iniisiilci' 
ld;iiis  Id  |);ii'lif('i',ships  ;tiiil  ,Sd|c  |ii';i(1ti'cs. 

T(i  litiil  (iiil  ilKHV  r.ill  lis  nil  07  I-j!42-4!!7,^i 
nr  urilr  III  ,1  \\  Slc;illi  X  Cn,  I, Id,,  ltisiii';iit(C 
;iii(l  \ldrl;j;iMi'  l-'.riikri's.  f"i!!  Tliciih.ilds  K'ikiiI, 
Ldliddii  WC  l\  8S(,. 

Siwriiilisls  in  I'lin  lio- 1  iiuim  v 

lABOVi;  BANK  BASF^ 
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FINANCIAL 

— — ^  :  -..  ..^ AA^.vr;c.iiMit 


PHARMACY  COMPUTER  SYSTEMS 


FINANCE 

Numark  luis  ncp,i)iuilcd 
Ci>iiipclili:'i'  ivniis  Jroiii  Bniish 
Jdiill  Sh)ck  Jiciilks,  10  proiudc 

finance  lo  mdcpcndou 
tihanuacists  for  ihc  piirchiisc  oj 
)ie-cv  phtirDHu  ICS,  or  re-fiiiaiicc 
cxisiiiiLi  loans,  zi'illi  no 
ll^adnl^^  lies. 

II  voii  -iroiild  like  ini  applicalidii  lunii.  zrhicli  iiicliiilc'i  full 
Jcliiih  t>l  ihc  ^I'liciiic.  />/('(/><'  loiiuicl 

Retail  Services  Department 
Numark  Management  Ltd.,  5  6  Famvay  Court 
Amber  Close,  Taimvortli 
Staffs  B77  4RP    Tel:  0827  69269 

NUMARK  FINANCE  -  KEEPING  INDEPENDENTS  INDEPENDENT 
W  A  I    li  R  O  ()  K 


AT  LAST! 

The  ultimate  full  colour  system  that 
saves  you  time  and  money  on 

endorsements 
Outstanding  features  include: 

>  Endorsements 

>  Full  Reporting 

>  Extemporaneous  hems 

>  Every  UK  Drug  Tariff 

•  Nursing  Homes 
I  Blacklist  Alert 

•  Maximises  Remuneration 

>  Warehouse  &  Epos  Systems 

The  complete  system  for  only  £3295 
and  nothing  to  pay  for  2  years. 

Software  only  also  available. 


Please  telephone  for  a 
demonstration  -  Simple  Software 
»     PO  Box  2611,  Smethwick, 
Warley,  West  Midlands  B66  IBN 
Telephone:  021  580  1511 
Fax:  021  580  1462 


PLANNING  CAPITAL  EXPENDITURE? 

Whether  you're  thinking  of  Shopfittings,  Photographic 
processing  equipment  or  a  new  Computer  system, 
we  can  give  you  a  competitive  lease  deal  with  a  low 
downpayment  and  5  years  to  pay. 

Phone  PHARMACY  FINANCE  on  081-940  9827 


FINANCIAL  SERVICES /ACCOUNTANCY 

Special  Discounts  available  on  insurances  and  pensions. 

We  also  provide  a  superb  accountancy  service  by  post; 
reasonable  fees. 

INTERESTED?  -  Then  Ring  Sammy  Noe  on: 
0800  220309  Ext.  159  anytime 


■'Si 


RMACY  COMPUTER  SYSTEMS 


Simply  the  best. 


PARK  SYSTEMS  LTD 

6  Vulcan  Street,  Liverpool  L37Bi; 
Tel  051  298  2233  Fax  051  298  1689 


endorsements 

J/eS^^-^^V 

'e^/"e;ouspart 

exchange  allowances 


S  CALVERT  COMPUTER 
SERVICES  PRESCRIPTION 
LABELLING  SYSTEMS 


including: 

•  Patient  records  •  Drug  interactions 
•  Owings  •  Stock  usage 
•  Controlled  dosage  sections  for  homes  etc. 
•  Complete  systems  avialable 
•  28  day  free  trial  on  all  software 


FOR  MORE  DETAILS,  CONTACT 
S  CALVERT  COMPUTER  SERVICES  AT 
83  PONTEFRACT  LANE,  LEEDS,  LS9  9HS. 
PHONE  (0532)  484746 


Three  Items  For  A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
Checkout  -  POSIH  epos 
Ob-serve  -  Book  keeping  package 

Hadley  Hurt  Computing  Ltd, 
George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 

Telephone:  0905  795335  promoted 
Fax:  0905  795345  observe 


COfVWaUTTTJG  LTD 
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PHARMACY  COMPUTER  SYSTEMS 


John  Richordson  Computers  Ltd 


PMR 


Latest 
Updatt 


5,92 


EPOS 


*  The  UK  market  leader 

*  Renowned  speed  &  ease-o(-use 

*  Unique  Drug  Interaction  Alert 

*  Patient  Counselling  Advice 

*  Drug  Inlormation  Leaflets 

*  Manrex,  Nomad,  Venalink  MARs 


*  So  easy  to  install  and  use 

*  Ultra-last  sales  lor  ANY  product 

*  Compretiensive  Product  File 

*  Not  tied  to  any  one  supplier 

*  Brancti  Waretiousing  Facilities 

*  Pays  for  itself  in  monttis 


You  may  think  you  can't  afford  ttie  best  -  You'll  be  surprised 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD,  FREEPOST,  PR5  6BR 


DISPENSING  LABELS 


D&M  Printing  Company  Limited 

LABELS  AND  COMMERCIAL  PRINTING 

Pharinacists!  Save  Money  by  using 
our  dispensing  labels. 
Contact:  Des  or  Mark  Alger 
Telephone:  051-949  0567 
Fax:  051-949  0747 


PRODUCTS  AND  SERVICES 


PACEj&eta 


LABELLING 
SYSTEMS 


THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
•  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1EB 


PRODU( 


D  SERVICES 


Reduce  Your  Costs! 


ARE  YOU... 

•  Currently  renewing  your  Pharmacy  Professios  :*!  i  

Indemnity  Insurance? 

•  Pleased  to  hear  that  you  can  now  reduce  your   

costs  to  £189  or  less  for  your  pharmacy? 

•  Keen  on  further  reductions  if  you  have  PMR  & 
a  qualified  dispenser  or  more  than  one 
pharmacy? 


>Vs  Nl: 


...INTERESTED? 


If  \'c>ii  c;in  tick 


tor  any  of  tiic  ahox  t.'  then  please  eall  iis  on 


m  021-236  0031 

♦  OVER  lOOO  PHAR.\LU:iES  ALREA1)\  C()\  EREI). 


W'c  also  ai'iaiiijL':  ♦  Uiisiiicss  aiul  eoiiteiits  iiiMifainjc 
♦  Lociuii  1*1.  iiiMiraiicc. 


Are  \  ()u  also  pa^■illfi  too  imicli  for  xonv  ear  iiiMiraiieeV 

m  0245  492949 


i:.\  it:.\si().n  ima  motok 


P  \  I  /  A 

WORKL\(i  For  Pilvrmacy 


The  Pharmacy  Insurance  Agency 


I'AKT  OF  THE  I>K()\  INCl.M.  I'll.VK.MACV  SK.KMCKS  CKOl  l' 


SHOPFITTINGS 


THE  COMPLETE  SHOPFITTER 


ShOPFITTINGS  to  suit  MOST  BUDGETS 

Designed  for  professionals    t  T^i 

BY  professionals 

Continental  & 
traditional  dispensary 
0761  -  418941 

HALLATROW  RD.  PAULTON,  BRISTOL 
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A  COmmf  SieUCTURED  FOR  EXCELLENCE 

"In  HO  I' alive  Solutions  for 
the     Retail  Pharmacy" 


Design 

Lexdrum  has  the  expertise  to 
create  high  standards  of 
design  covering  all 
aspects  of  the 
pharmacy  « 
profession.  We 
offer  a  complete 
package  from  design 
concept,  manufacture 
installation,  including 


fittings,  timber  and  aluminium 
shopfronts 

Manufacture  & 
Installation 

Equipped  with  the  latest 
concept  in  modern 
machinery  and 
technology  our 
factory  is  capable  of 
producing  modular  and 
custom  built  units,  counters 
and  joinery  items.  With  our 
team  of  dedicated  staff  and 
highly  skilled  tradesmen  we  offer  a 
flexible  service  tailored  to  suit  the 
requirements  of  the 
retail  pharmacy. 


#  Finance 

Subject  to  financial 
status.  We  can  offer 
attractive  H.P.  or  leasing 
terms  including  short 
term  interest  free  loans. 


■J:iES  BUSJNESS  PARK, 
ROAD,  HEATHF8ELD, 

JQ-il  BUT. 


TEL: 


j^J j  VISUAL  MERCHANDISING 


^  /        /  / 

X 

L 

y 

L 

Designers  and  Manufacturers  of  Glass  Cube  Merchandising  Displays, 
Cube  Arts  Ltd.,  Unit  14,  Kimpton  Trade  &  Business  Centre, 
Minden  Road,  Sutton,  Surrey  SM3  9PF. 
Tel:  081-641  8771  Fax:  081-641  8948 


SUNGLASSES 


T"  .  , , 

*  > 

4^  r*Sf 

SUNGLASSES 


Top  quality  exclusive  designs  not  available  in  markets  or 
any  other  cash  +  carry. 

Direct  marketing  by  the  Importer  to  the  chemist  trade. 
STARTER  PACK  -  SPECIAL  OFFER 
^  72  Sunglasses  'nc  Vat  NOW  12pcs 

^  72  Cases        L        ^4  ^'^<='  Postage  EXTRA 
72  Cords         A«  \J  \J  and  Packaging  FREE 

*Ticket  Retail  Prices  £14.99,  £17.99,  £19.99' 
Sunny  Specs,  Unit  F5,  Skillion  Commercial  Centre, 
Lea  Valley  Trading  Estate,  Edmonton  N18  3BP. 
Tel:  081-345  6359  Fax:  081-887  0836 


STOCK  WANTED 


WANTED 


Old  Chemist  Shop  fittings.  Bottles,  Mirrors, 
Drug  Runs,  Bow  Cabinets,  etc. 
Complete  shop  interiors  purchased. 
We  try  hardest,  travel  furthest,  pay  more. 
Tel:  (0327)  349249  Eves:  41192  Fax:  (0327)  349397 


/  1 


CHEMIST  —  WANTED  —  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars.  Drug  Jars  —  Blue  or  Green. 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers 
Common  Blue  "Not  to  be  taken"  Poisons  -  All  shapes. 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfleld,  18  Mulberry  Gardens, 
Sherborne,  Dorset.  Tel:  0935  816073  Fax:  0935  814181 


STOCK  FOR  SALE 


LIMITED 


INTROLORD 


(  rt::^  

MANUFACTURERS  OF  COTTON  BUDS 
TEL:  071  254  9786  FAX:  071-254  0838 
87-95  HERTFORD  ROAD,  LONDON  N1  SAG. 
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STOCK  FOR  SALE 


Bonus 

^  2%  Discount 

2' I ;  Discount 
30/0  Discount 

...our  ne* '""^  ^ilus  rfyo" 
^ifs  out  nov/ .-    ^  ^opyl) 


0800  It  . 


F 

R 

E 

E 

M 

A 

N 

P  H  A 

R  M  A 

C  E  U  T  1  C 

A  L  S 

i 


LIBRA  DISTRIBUTORS 


SRP 

COST 

Benetton  Ladies  EDT  50ml  Spray 

18.00 

9.19 

Bijan  Ladies  EDT  75ml  Spray 

52.00 

30.09 

Caboehard  EDT  30ml  Spray 

10.75 

3.20 

Charlie  EDT  50ml  Spray 

4.37 

Fendi  Ladies  EDP  50ml  Spray 

43.00 

16.83 

Azzro  Aftershave  30ml  Spray 

9.95 

5.93 

Boss  Aftershave  125ml 

26.50 

13.98 

DimhiU  Aftershave  100ml 

26.00 

15.49 

Eau  Savage  Cologne  Spray 

14.00 

7.25 

Paeo  Rahanne  Aftershave  75ml 

18.75 

8.77 

WHOLESALERS  OF  FRAGRANCES 
PHOTOGRAPHIC  FILMS  &  BATTERIES 

TELEPHONE:  081-445  4164 
FAX:  081-445  1399 


MODERN  DESIGN 
READING  GLASSES 

SEVEN  STRENGTHS  -  FOUR  STYLES 
TRIAL  ORDER  -  56  PAIRS  FOR  £96.60  plus  VAT 
Suggested  Retail  Price  for  Parcel  £251.44  inc  VAT 
Telephone:  071-377  7563 

Ksl.  over  ,'}()  yt'^irs.    WH()L[:SALE:  ENQUIRIES  WELCOME 


KNIGHTS  FRAGRANCES 

(Incorporating  Rigochem  Fragrances) 

Tel  021  477  4646  Fax  021  476  8225 


The  Jumbo  Mass 
Jumble  Sale 

Minimum  order  per  line  SIX 
Offers  Until  30th  July 
These  Offers  Will  Not  Be  Repeated  Again. 
Call  Simon  NOW! 


C(  >sl 

Ol-.t.M- 

KJl  CIL 1 

April  Violets  1  nplc  ooaps 

J.  7S 

7  OS 

/\pi  u  vioiLis  1  cUc  1 3ugm 

1  QS 

I  .y j> 

April  Violets  Bodv  spray 

V5p 

olacK  i^anci  1  ic  Liiceli  IL 

J.  '>n 

")  QS 

oUlK  VclVCl    laic  lUUgln 

1  QS 

Blue  Grass  1  5nil  cdt  boxed 

1  J.Q 
1 .  -IV 

V5p 

Cachet  30ml  edt  sprav 

3  75 

Chicjue  50ml  col  spr  boxed 

J.  7n 

X  ?o 

J .  j\i 

'  

ChicjLie  Talc  lOOgm 

1  .  yy 

1  7S 

C^hic]Lie  Silver  25ml  col  spray 

J.  SO 

z .  yy 

C>liic|Lie  Silver  Talc  lOOgm 

1  sn 

1  .  -"U 

V5p 

Ct>tv  L  Aunant  Talc  lOOgm 

J. .  j>yj 

1  AS 
1  .  D 

f^,\r\:   \Y/;i.t                     ')'\ml  '5i-it-i\7 

i^oiv  wiiu  iviusK  zj>mi  oprav 

7  9S 

English  Rose  30ml  col  spray 

3  .  JU 

7  ''S 

E_,nglish  Rose  Triple  straps 

J.  ?s 

?  QS 

English  Rose  Single  St>ap 

1 .  jU 

V5p 

Elair  5O1T1I  unboxed  Sprav 

S  7  S 

2  Sf> 

E\)rever  15ml  pdt  Spray 

:>./_> 

7  Sr^ 
Z .  5U 

Ereesia  Triple  pack  soaps 

4. ZD 

7  QS 
Z.  VJ> 

Gingham  50ml  Spray  EInboxed 

1 .  JU 

QSi-* 

yrip 

Gold  Classic  I25ml  Attershave 

J.  7'^ 
4.Z_> 

7  QS 
Z .  yj^ 

Hall  Mark  25ml  Attershave  unboxed 

1  S("» 
1  . 31^) 

Vjp 

Eace  25ml  spray 

4.Z  J 

7  OS 
Z.Vj 

Lace  1  OOgm  1  ale 

1  .yj 

1  7  s 
1  .Z  J 

Eavender  50ml  watch  bottle 

i.  /  J 

7  so 

i^avender  1  npie  1  ack  boaps 

4.z> 

7  OS 

Lavender  lOOgm  laic 

Z.  50 

1  "70 

1 .  /U 

Lavender  oath  Giibe 

'>o« 
zOp 

lOp 

Eavender  Sing  Wrapped  Soap 

1 .50 

OS.-. 
Vjp 

Eavender  Body  Spray 

1 .5U 

Vjp 

Eily  Of  The  Valley  160gm  Talc 

2.50 

1.50 

Petunia  Triple  Pack  Soaps 

4.25 

2.95 

Pink  Eace  25ml  Spray 

4.25 

2.95 

Pink  Eace  lOOgm  Talc 

1.95 

1.38 

Pure  Silk  50gm  Talc 

1.20 

80p 

Pure  Silk  15ml  boxed  spray 

2.50 

1.70 

Black  Velvet  15ml  pouches 

2.50 

80p 

You're  the  Fire  Pouches 

1.20 

80p 

C^hique  Pouches 

2.50 

1.50 

Yardley  Eotus  30ml  Spray 

1.95 

1.20 

Roses  Triple  Pack  Soaps 

3.50 

2.25 

Roses  1  50gm  Talc 

2.50 

1.50 

Rebel  15ml  unboxed  spray 

1.50 

95p 

Spring  Flowers  lOOgm  Talc 

1.95 

1.30 

Spring  Flowers  Triple  Soaps 

4.25 

2.95 

Tweed  Coimtrv  Coll  Pouches 

2.50 

1.50 

Tweed  15ml  Bitxed  Spray 

3.25 

2.25 

Tweed  50ml  Biixed  Spray 

5.95 

3.75 

Tweed  100ml  Boxed  Spray 

6.95 

4.50 

Tweed  Talc 

2.50 

1.50 

rtie  suggested  Retail  Prices  arc  well  bcUnv  inamilacliircrs  [iriecs. 
This  should  help  beat  liie  competilion.  Or  your  could  charge 
the  lull  price  and  line  your  pockcis! 
l  hank-voii  lor  choosins;  Knii;hts  tor  your  riaiL',ram:c  1  cmiireim-nis 
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STOCK  FOR  SALE 


ROTI 

110x2 


HORRY  — 
Y'S  SHRUNK  THE  PRICES! 

~  50p  126  X  24  -  50p  Disc  -  50p 

Roll  paper  for  Mini  Labs  supplied  at  good  prices. 
All  prices  plus  VAT  &  Post  &  Packing. 
The  Film  &  Paper  Guy 
138  Westmorland  Avenue,  Blackpool  FY1  5QW 
 Telephone:  (0253)  697094  


Slim  •Fast 

Tins 

£25.79 


(case  of  6) 


Split  packs  of3's  available 


While  Stocks  Last 

Free  Delivery  Service  Provided  Nationwide 
On  Orders  of  £200  or  nnore 


Phone/Fox  for  further  infornnation 
Or  to  obtain  a  copy  of  our  PLOF 

Tel:  (081)  459  6886 
Fax:(081)  451  7991 


ID  Aromatics  has  over  100  Essential  Oils  and 
over  80  Perfume  Oils  always  in  stock.  Best  quality 
I  Aromatherapy  Oils  and  Absolutes.  I 

\      ^''-elusive  imported  Brassware,  including  the  i 
FRAGRANCER  (c). 

Pot  Pourris,  Joss  Sticks,  Incenses. 

i  ^  "     ."inpetitive  prices  and  fast  efficient  service 
V'S'    ■>  derail  outlet,  or  enquire  for  Retail  and 
Wholesale  details. 

\''i:ite  tor  Price  List  to 
12  New  Smk-v,  Street,  Leeds  LSI  SDL. 
Telephone  0532  424983 


idl 


EXCESS  DISPENSARY 
STOCK  REQUIRED 

i.e.  Eldepryl,  Ossopan,  Sandimmun 
lOOmg  capsules,  20  Ladex, 
Ventolin  Nebules  2.5nng/5mg, 
Atrovent  Nebules  lml/2ml. 


Chemist  &  Druggist  List  Price 
Less  30%  Paid 


No  minimum  quantity. 

Please  phone  081-882  1646 
for  further  details. 


fS99  seo7(/s% 

PHOTOGRAPHIC  WHOLESALERS 

POBOX1U4  WESreURY-ON -TRYM  BRISTOL  BS9  4EN  URFAT  BRITAIN 
TELEPHONE  0272  G29391        FAX  0272  621590       MOBILE  1 1 L  E  0831  228636 

LOWEST  UK    FILM  PRICES? 

•bPni/  \o\  InlfiyI  //s/  -ovei  -400  toies  -  Idlh  roiu^ieiilivf  Vfai  -lilrn  /s  (oiiy  drilfil  FC 
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TRADEMARKS 


The  Trade  Marks  set  out  below  were  assigned  on: 
3  February  1993 

by:  YVES  SAINT  LAURENT  INTERNATIONAL  B.V. 

to:  ALEXANDRA  DE  MARKOFF,  LTD 

of:  625  Madison  Avenue,  New  York,  N.Y.  10022,  USA 

WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  CONCERNED  IN 

THE  GOODS  FOR  WHICH  THE  TRADE  MARKS  ARE  REGISTERED. 


Number 
632344 


Trade  Mark 
ENIGMA 


1012835  ENIGMA 


Goods 

Brilliantine,  dentifrices,  bath 
salts,  lipstick,  talcum  powder, 
face  powder  and  face  cream,  all 
being  non-medicated  toilet 
preparations:  soaps,  perfumes 
and  hair  lotions. 

Soaps,  perfumes,  and  perfumed 
non-medicated  toilet  preparations, 
essential  oils,  cosmetics,  hair 
lotions,  and  dentifrices. 
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Business 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 


WORCESTERSHIRE  -  Pharmacist  man- 
ager rtquired.  Four  and  a  half  day  week. 
Excellent  supporting  stalT.  Good  rela- 
tionship with  residential  homes  and  dis- 
trict nurses.  Tel:  090,5  840972  (after 
7pm). 

W/NW  LONDON  -  Pharmacist  manager 
required  for  a  community  pharmacy 
with  potential  5-day  week.  Salary  negoti- 
able. Tel:  081-422  3905. 


LOCUMS 


EMERGENCY  LOCUM  wanted  for  North 
ant.s,  Beds,  Oxon,  Bucks,  Leics,  Cambs, 
Warwicks,  Herts.  Also  short  notice  spea- 
ker and  lecturer.  Tel:  Nigel  Moriey  on 
0604-8.32202  or  0831  363736. 

HEMEL  HEMPSTEAD  -  Locums  required 
for  evening  work  (7pm-10pm).  £13  per 
hour.  Regular  day(s)  each  week  if  pre- 
ferred. Contact  Tim  Hames  on  0727 
8.30:!42. 

SMETHWICK  -  Locum  required  for  occa- 
sional Sundays  (2  hours).  Please  ring 
021-558  8837. 

SHEFFIELD  -  Pharmacist  required  for 
.Saturday  mornings  on  a  regular  basis. 
Tel;  Peter  Magirr  on  0742  462636. 


SITUATIONS  WANTED 


DISPENSER  available  9am-5pin.  Plea.se 
■phone  081-427  3318  after  7piTi. 

EDGWARE/STANMORE/HARROW  and 
surrounding  areas.  Experienced,  reliable 
locum  available  on  regular  basis.  Days/ 
part  days  considered  regularly.  Tel:  081- 
9.58  60:il. 

SOUTH  MANCHESTER  -  Tired,  pale,  need 
a  break?  Regular  days  or  holiday  cover. 
Please  ring  P  Newgrosh  MRPS  on  061- 
428  7710. 

CENTRALAV  LONDON  -  Young,  exper- 
ienced pharmacist  available  for  one 
week's  work  (Mon-Fri)  in  September 
from  6th-20th.  Perfect  for  holiday  cover. 
Telephone  Sharon  Byrne  on  010-3531 
6606.551. 

HAMPSTEAD  -  Within  25  miles  radius. 
Friendly,  experienced,  flexible  pharma- 
cist with  sense  of  humour  seeks  a  regular 
one  or  two  days  a  week  in  a  community 
pharmacy.  Tel:  Brian  Stroh  on  081-458 
2034. 


BUSINESSES  FOR  SALE 


N  STAFFS  VILLAGE  -  Business  at  early 
stage  of  development.  Benefit  of  ESPS 
with  GP.  approx  £40K.  Ideal  for  young 
owner/manager  with  net  profit  in  excess 
of  £32,000.  Tel:  0625  613192 
Answerphone. 

SOUTHAMPTON  -  Pharmacy  t/o  £250,000, 
gross  proft  30%,  NHS  dispensing  2,200- 
2,500  Items  per  month.  Apply  do  SSS,  35 
Crnfton  Clo.se,  Southampton  802  IXB. 


EXCESS  STOCK 


TRADE  LESS  30%  -  Sinemet-275;  Faverin 
100;  Suprefact;  Froben  100;  Plendil 
lOmg.  Ask  for  list  on  081-9,58  6768. 

TRADE  LESS  30%i+VAT+POSTAGE  -  Hi 
bidil  sach  (exp  9/93);  2  x  30  Biotrol 
32-730;  2  x  50  Hollister  3143;  6  Simpla 
S4;  34  Simpla  370807.  Tel:  0642  245859. 

TRADE  LESS  50%+POSTAGE  -  16  x 


500ml  Nutrison  standard  (exp  1.3/11/93). 
Tel:  0742  361070. 

50%  OFF  TRADE+VAT+P&P  -  Imigran 
inj  and  refill  -  one  of  each  (exp  8/93).  Tel: 
081 -.546  4605. 

TRADE  LESS  30%  -  210  Anquil  tabs.  Tel; 
081-960  3540. 

COST  LESS  30%  -  Biotrol  integrale  .32  - 
430  -  2  X  30;  Ostobon  9  x  22g;  Dithro- 
cream  Forte  2  x  50g;  Dithrocream  0.25'Xi 
2  X  50g.  Tel:  0206  298267. 

TRADE  LESS  30%+VAT+POSTAGE  -  56 
Accupro  lOmg  (exp  9/95);  28  Zestril  2.5 
(exp  10/93);  100  Rivotril  2  (P.I.5/96);  92 
Clinoril  200  (exp  5/95);  70  Allegron  25 
(exp  1 1/94);  309  Fucibet  cream  (exp  7/93) 
and  others.  Tel;  0533  772560. 

COST  LESS  30%  -  Convatec  S240  1 1  boxes 
of  10.  Tel:  0480  214355. 

TRADE  LESS  25%  -  3  x  20  Pulmicort 
respules;  4  x  10  Surgicare  system  2 
45mm  ostomy  pouches ;  2  x  10  Conveen 
600ml  urine  bags  5172;  1  x  5  Lofric  male 
14"  catheter;  3  x  10  Macpak  bags  2000ml. 
Tel:  ()81-(i50  6076. 

TRADE  LESS  50%+VAT  -  Oruvail  100  x  50 
(exp  8/93);  Lederfen  CP  tabs  x  57  (exp 
8/93);  Clinoril  200mg  x  186  (exp  10/93). 
Tel:  0232  667767. 

35%  OFF  COST+VAT+POSTAGE  -  Lopid 
300mg  (exp  12/93);  4  x  28  Tildiem-U 
(exp  6/93);  84  Lederfen-CP  caps  (exp 
9/93);  500  Urispas  lOOmg  (exp  12/97). 
Tel:  0702  345731. 

TRADE  LESS  30%+VAT  -  1  x  100  Aldac- 
tone  lOOmgtabs;  12gAsendis50mgtabs; 
1  X  50  Droleptan  lOmg  tabs;  70  Rifadin 
150mg  tabs;  1  x  500  Hydrosaluric  25mg 
tabs;  1  X  28  Cordarone  x  lOOmg  (exp 
10/93);  171  Endoxanna  50mg  (exp  10/ 
93).  Tel:  0.524  32618. 

TRADE  LESS  50%  -  220  Sabril  500mg 
(exp  4/94)  and  6/95).  Tel:  081-460  1425. 

TRADE  LESS  50'X)+VAT+POSTAGE  -  3 
boxes  Welland  FSC  938  bags;  4  tubes 
Comfeel  barrier  cream  4720.  Tel:  0294 
601761. 

TRADE  LESS  50%  -  14  boxes  Pur-in  mix 
2.5/75  cartridges  -  5  x  3ml  (exp  21/1 1/93). 
Tel:  0474  365140. 

TRADE  LESS  30%+VAT  -  Pergonal  amp 
75iu;  Trental  4()0mg  tabs;  Transiderm- 
Nitro  patches  lOmg.  Tel:  091-.5,36  4640. 


FOR  SALE 


BMW  HUB  CAPS  +  14"  wheels  -  immacu- 
late condition.  Offers.  Tel:  0532  752570. 

RICHARDSON  SANYO  PMR  system  with 
Citizen  printer  operational  and  main- 
tained under  Coversure  (still  current). 
Manuals  included.  Buyer  collects  (Man- 
chester). £.500(  mo.  Tel:  061-789  .3207. 

KIRBY  LESTER  TABLET  COUNTER 
KL8,  almost  new,  in  full  working  order. 
Offers.  Tel:  081-546  4(i05. 

VW  BEETLE  1300  K  reg.  Professionally 
restored  -  resprayed.  Porsche  metallic 
blue,  sports  steering  wheel.  Pioneer  pull- 
out  stereo.  MOT  Feb  1994.  £2,900  ono. 
Tel:  0383  418384. 

BMW  316i  (F)  1989,  Red,  auto,  four  door, 
electric  sunroof  and  windows,  alarm. 
Excellent  condition.  Only  £7000  ono. 
Ring  081-904  2956.  Evenings  only. 


ACCOMMODATION 


COSTA  BLANCA,  CALPE  -  Select  resort, 
front  line  apartment.  50yds  from  sandy 
beaches.  All  amenities  close  by.  Sleeps 


4/5.  From  only  £100  per  week.  Tel: 
061-794  8243.  ' 
ALGARVE,  NEAR  LOULE  -  Semi-rural 
luxuPi'  villa  with  pool  and  maid.  Panora- 
mic views  in  peaceful  setting.  Sleeps 
six.  Not  suitable  for  young  children  or 
handicapped.  Further  details  on  0772 
38425. 

CARNFORTH,  GATEWAY  TO  LAKE  DIS- 
TRICT -  Luxuiy  pine  lodges,  sleep  4  t(i  6, 
fully  furnished.  TV,  sauna  etc.  Club  and 
Pine  Lake  facilities.  4  weeks  left  -  July/ 
August.  Tel:  02.53  51494. 


BLANCA  C/VLPE  -  Exclusive  resort,  very 
well  equipped  apartment,  sleeps  4/5.  Sea 
views.  Close  to  all  amenities  from  only 
£80  p.w.  Tel  061-794  8243. 

NEAR  HEATHROW/HARLINGTON  -  Lux 
ury  1  bedroom  llat,  furnished.  £450  per 
month.  Contact  Mr  Virdee  on  0252 
23289. 


WANTED 


URGENTLY  WANTED  -  Calciferol  1.25mg 
tabs  (Evans).  Please  tel:  0639  822340. 


IMPORTANT 

Because  demand  for  free  "Business  Link"  entries  exceeds  the 
space  available,  subscribers  are  asked  to  comply  with  the 
30-word  limit.  To  avoid  delay  in  publication,  please  ensure 
that  brand  and  drug  names  have  the  correct  spelling  and  that 
the  text  is  legible. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacist  subscribers  to  Chemist 
&  Druggist.  No  trade  advertisements  will  be  permitted. 
Acceptance  is  at  the  discretion  of  the  Publishers  and  depends 
upon  space  being  available.  Send  proposed  wording  to 
"Business  Link"  using  the  form  below. 

EXCESS  STOCK  CAUTION:  Pharmacists  are  responsible  for 
the  quality,  safety  and  efficacy  of  medicines  they  supply.  In 
purchasing  from  sources  other  than  manufacturers  or 
licensed  wholesalers  they  must  therefore  satisfy  themselves 
about  product  history,  conditions  of  storage  etc 


To:  Business  Link,  CHEMIST  &  DRUGGIST.  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  IRW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname.  .  . 
First  names . 
Address.  .  .  . 


 Postcode   

Personal  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  Heading  .  . 
Signed   Date 


Chemist  &  Druggist  26  JUNE  1993 
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Aboutpeople 


Welsh 

Committee 
elects  chair 

The  Welsh  Committee  for 
Post-Graduate  Pharmaceutical 
Education  has  elected  former 
vice-chairman  Ian  Phillips  to  the 
position  of  chairman. 

Mr  Phillips  is  a  proprietor 
community  pharmacist  in  Car- 
diff. He  is  a  member  of  the  Welsh 
Executive  of  the  RPSGB,  the 
Welsh  representative  on  the 
PSNC,  member  of  South 
Glamorgan  FHSA  and  chairman 
of  the  South  Glamorgan  LPC. 

Dr  Anthony  Armstrong,  senior 
lecturer  in  pharmaceutics  in 
the  Welsh  School  of  Pharmacy, 
University  of  Wales,  was  elected 
vice-chairman.  He  is  a  member 
and  former  governor  of  the 
College  of  Pharmacy  Practice. 

Calling  all 

'green' 
enthusiasts 

The  Vantage  Pharmacy  Golf 
Tournament,  sponsored  by 
Crookes  Healthcare,  will  tee  off  in 
Northern  Ireland  on  July  27  at 
The  Royal  County  Down  Golf 
Club. 

The  Dalmahoy  course  in 
Edinburgh  will  play  host  to 
Scottish  and  Northern 
challengers  on  August  10,  while 
Midlands  competitors  will  be 
called  to  the  green  on  August  26 
at  Breadsall  Priory. 

The  hunt  for  southern 
regional  finalists  will  then  move 
to  St  Pierre  Hotel  Golf  and 
Country  Club  in  Chepstow  on 
September  2,  before  culminating 
in  the  grand  final  at  the  Mere 
Golf  and  Country  Club  at 
Knutsford,  where  a  gala  dinner 
will  finish  off  the  tournament. 


Ready  for  an  all-expenses  paid  weekend  in  Berlin,  winners  of  Kwai  garlic's 
competition  for  pharmacists,  Mr  and  Mrs  Paul  Nickels  (centre),  are 
pictured  with  Neil  Chappie,  LRC  Products  Ltd,  and  Sonia  Job,  Lichtwer 
Pharma  UK  Ltd.  Mr  and  Mrs  Nickels  will  visit  the  Lichtwer  Pharma  factory 
and  see  the  sights  of  the  city 


Lloyds  name 

stands  to 
loose  £2.3m 

Pharmacist  George  Aldrich,  a 
"name"  in  Lloyds'  Lime  Street 
syndicate,  says  he  is  liable  for 
losses  of  up  to  £2.3  million 
because  of  the  company's 
unlimited  liability  policy  for 
investors. 

Speaking  on  BBC's  Panorama 
this  week,  Mr  Aldrich  said  he 
had  pledged  £100,000  against 
property,  including  his  house,  to 
the  syndicate  which,  because  of 
the  re-insurance  practices 
prevalent  at  Lloyds,  meant  that 
liability  could  spiral  way  beyond 
the  original  financial  commit- 
ment of  the  names. 


From  left  to  right,  Colette 
McCreedy,  NPA  press  officer, 
Roger  Odd,  head  of  the  practice 
division  at  the  RPSGB,  and  Michael 
J.  King,  PSNC  assistant  secretary, 
host  the  pharmacy  stand  at  the 
NAHAT  conference  in 
Bournemouth 


David  Hirshman,  co-proprietor  of 
Hirshman  Chemists  in  Ainsdale, 
Southport,  has  scooped  this  year's 
Mystery  Shopper  promotion  from 
Crookes,  with  a  cash  prize  of 
£5,000.  Pictured  from  left  are 
Geoffrey  Bloch,  co-proprietor; 
David  Hirshman;  Neil  Murphy, 
Crookes  Healthcare  national  sales 
manager  for  Chemist  and  Medical; 
and  Frank  Duxbury,  territory 
manager 


Harris  Award  reminder 


Applications  to  the  College  of 
Ph  .;  r.i;,cy  Practice  for  the  1993 


Joht  i  ;  ■    ■  ' 

in  by  Vvi  J. 

The;.  - 
researci; 
be  given 


rrris  Award  should  be 
'  sday,  June  30. 

awards.  For  the 
i.  preference  will 
!i.     !■ 'l-'iafions  for 


practice  resea. 
work    in    clinit  i 
pharmacology  or 


academic 
:'  r  rmacy, 
v.i  •■■■utics. 


The  maximum  value  of  the  award 
is  £1,500. 

The  travel  award  is  given  for 
travel  and  conference  fees  to 
enable  the  pharmacist  to  present 
research  data  in  the  area  of 
clinical  pharmacy,  pharmacology 
or  therapeutics,  at  a  relevant 
scientific  conference.  The 
maximum  value  of  this  is  £500. 


Appointments 


Herbalife  International,  the  US 
corporation,  have  appointed 
Brian  Kane  as  vice-president, 
Europe.  Mr  Kane,  who  was 
previously  with  Bristol  Myers 
Squibb  as  president  of  their 
European  consumer  business, 
will  be  responsible  for  the 
day-to-day  activities  in  Europe  of 
Herbalife,  including  distributor 
operations,  accounting  and 
controls,  products  warehousing, 
human  resources  and  facilities 
and  communications. 

Douglas  McGregor  has  been 
appointed  managing  director  of 
Hypoguard,  the  Suffolk-based 
company  which  manufactures 
blood-glucose  monitoring  systems. 

Sally  Corless  and  Kieran 
MacSweeney  have  joined  Nichol 


Beauty  Products  Ltd  as 
marketing  executive  and 
national  accounts  executive 
respectively. 

Bristol-Myers  Squibb  have 
appointed  Michael  Dempsey  as 
managing  director  in  Ireland. 

Ian  Redding  has  been  appointed 
quality  manager  for  Starman 
Ltd,  manufacturers  of  toiletries 
and  household  goods. 

Shopfitters  Beanstalk  Ltd  have 
promoted  Mark  Linzey  to  the 
newly  created  position  of  market 
development  manager.  Mr 
Linzey,  who  has  worked  for  the 
company  for  ten  years,  will  be 
responsible  for  existing  accounts 
and  assisting  in  the  development 
of  new  products. 


Mono  film  output  by  London  Scanniii;',  "lorlli  London.  Printed  hy  Riverside  Press  Ltd,  St  Ives  pic,  Gillingham,  Kent.  Published  by  Benn  Publications  Ltd.  Sovereign  Way.  Tonbridge,  Kent  TN9  IRW. 
Registered  at  the  Post  Office  as  a  Newso.rper  ;:9/U)/Ss.  Contents  '!.>  lienn  Publications  Ltd  1993.  All  rights  reserved.  No  part  of  the  publication  may  be  reproduced,  stored  in  a  retrieval  system  or 
transmitted  in  any  form  or  by  any  means,  eli  cLnnic.  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications.  lienn  Publications  Ltd  may  pass  suitable 
reader  addresses  to  other  relevant  suppliers  II  voii  do  not  wish  to  receive  sales  information  from  other  companies,  please  write  to  Fraser  Murdoch  at  Benn  Publications  Ltd. 
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NOW 


%.   HAND  IN  THE 
HAPPY  EVENT. 


For  women  who  are  hoping  to  become  pregnant  and  those  in  the  early  months,  you  can  recommend 
Preconceive  confidently.  It's  a  one-a-day  400mcg  tablet,  the  strength  The  Chief  Medical  Officer 
recommends  to  help  reduce  the  chance  of  neural  tube  defects,  such  as  Spina  bifida,  developing. 

Preconceive  has  been  developed  and  branded  by  Lanes  to  match  the  expected  growth  in  consumer 
interest  precisely.  It's  even  blister-packed  in  cartons  - 
a  natural  transition  from  the  contraceptive  pill. 

All  for  around  just  4  pence  per  day. 

Every  woman  who  wants  a  baby  wants  the  best  for 
their  baby.  That's  where  Preconceive  can  help  -  with 
the  promise  of  better  profits  for  you  too. 

Available  from  Ernest  Jackson  &  Co  Limited, 
Crediton,  Devon,  Telephone:  0363  772251. 


PRECONCEIVE 

fOLIC  ACID  TABLETS 

TO  HELP  ENSURE  ADEQUATE 
LEVELS  Of  THIS  IHPORTANT  NUTRIENT 
BEFORE  AND  DURING  PREGNANCY 

60  TABLETS 


Leaders  in  natural  health  care 


THE  IDEAL  FOLIC  ACID  SUPPLEMENT 


THE  UK  MARKET  LEADE 


Best  selling  smoking  cessation  product 

56%  share  of  nicotine  patch  total  cash  sales 

Leading  nicotine  patch  in  the 
prescription  market 

More  than  twice  the 
market  share  of  any 
other  nicotine  patch 


Leading  nicotine 
patch  OTC  - 

54%  share  of  sales  events 
in  the  OTC  nicotine 
patch  market  3 

Leader  in  TV 
advertising  recall 

2nd  place  2  weeks 
running  for  prompted  recall  of 
NICOTINELL  advertiseme 
above  PG  Tips, 
Kellogg's  Cornflakes, 
Coca-Cola 
and  all  other  nicotine 
products  4 


moking 


cigarettes  a  day 


KE  YOUR  PROFITS  SWELL 
OMMEND  NICOTINELL 


Nielsen  Jan/Feb  1993.  2.  Scriptcount  4  weeks  to  26  March  1993.  3.  Based  on  number  of  sales  events.  Counterpoint,  smoking 
cessation,  nett  data,  Jan-  March  1993.   4.  Adwatch,  Marketing  25  March  and  1  April  1993. 


Gelgy 


